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Introduction
[bookmark: _Hlk101370155]Entrepreneurship is important as it helps in driving innovation and bringing new products and services that can facilitate customer demands. The purpose of entrepreneurship is to identity the problem and deliver required solutions through the products and services so that the customers can get the required products and services. Entrepreneurship is the backbone of an economy that helps in improving economic growth and development as it helps in creating jobs and delivering new products and services. In this context, the traits, characteristics, motivations and attributes of the entrepreneurs have been evaluated. The differences between “for profit” and “not for profit” small organisations as per the values and beliefs of entrepreneurs have been highlighted.
[bookmark: _Toc101297121]Enterprise and entrepreneurship
The concepts of entrepreneurship, entrepreneur and enterprise have been found in the works of Jean Baptiste Say and Richard Cantillon. An enterprise is regarded as the business organisation that helps in providing goods and services, contributing to national income, exports, imports along with sustainable economic development. It is generally a business venture. Entrepreneur is the person who helps in starting this enterprise. It has been said by Olanrewaju et al. (2020, p. 100), the concept of entrepreneurship helps in understanding the entrepreneurial behaviour and attitudes from the perspective of an entrepreneur. It helps in determining the perceptions of new economic opportunities by which the entrepreneur can deliver capabilities and skills for introducing new ideas in the market. 
From the perspective of an intrapreneur, entrepreneurship mainly indicates the factor or the activity to set up the business or enterprise. Entrepreneurship helps in creation of value, taking risks to create changes for starting a business. From a perspective of an intrapreneur,entrepreneurship helps in driving the process of creating the new area of the business. Intrapreneurship is the existing entrepreneurship in an organisation so from the perspective of an intrapreneur, entrepreneurship helps in facilitating employee autonomy in an existing organisation (Doernet al., 2019, p. 400). These entrepreneurs have the abilities of delivering new ideas without taking risks or bearing losses. On the other hand, from the perspective of a policy maker, entrepreneurship implies that the entrepreneur should deliver new ideas or products as per the policies and trends of the market. This implies that the entrepreneurs work in bringing changes in the organisational context.  
[bookmark: _Toc101297122]Application and evaluation of the concepts of entrepreneurship and its characteristics 
[bookmark: _Hlk101370163]An entrepreneur is the individual who makes a payment for the specific product so that it can be resell in in an uncertain price whereby the resources are sued and obtained for overcoming the risk of an enterprise. An entrepreneur generally faces problem while initiating a business due to various macro-economic trends so it is required to consider the opportunities and threats for improving business prospects. It is the set of skills and abilities that help in improving entrepreneurship by driving the needs of the business in an uncertain environment. It requires the entrepreneurs to be effective decision-makers so that the enterprise can embark on the path of success (Wadhwani et al., 2020, p.15). Following are the strategies of entrepreneurship that can help in running successful businesses 
· There has to be a proper area of understanding of the object. This thing will help the organization to create the view and vision of the organization. 
· Entrepreneurship needs proper planning and designing to get a proper start. On the process of starting number of things depends.  The area of planning will help the organization to create a proper process of applying the concept and knowledge of entrepreneurship (Liguori and Winkler, 2020, p. 350). 
· The next process of application is to create the target. Creating targeted goals is potentially important. 
· After the previous three points, the next step is to choose the proper location for the business.
· There have to be many factors that a company has to merge itself with different other companies and this process is important for applying the knowledge and concept of entrepreneurship. For example- the company Apple has maintained these parts to create a successfulstrategy of its own business. 
[bookmark: _Hlk101370181]After the application of the concept of entrepreneurship and enterprise in this section, the evaluation process of entrepreneurship and enterprise is going to be discussed. It has been said by Chowdhury et al. (2019, p. 80) that the whole area of the evaluation process of entrepreneurship is as important as the whole process of application of the concept and knowledge of entrepreneurship as it helps in determining the pros and cons of entrepreneurship. The steps of evaluation are-
· The first process is to create a proper area of trading and business.
· The process of inventing the communities that specialize in different purposes is an essential one. 
· Maintaining a highly skilled workforce is a very important thing in this process. The multinational company Microsoft is known for its training and compensation to its employees especially the newly recruits. 
[bookmark: _Toc101297123]Traits
[bookmark: _Hlk101370191][bookmark: _Hlk101370200]It is said that the entrepreneurs are born leaders or leadership capabilities are their innate characteristics. It helps in determining the process of entrepreneurship.It has been said by Bosmaet al. (2018, p. 499) that this trait is the thing that helps the whole process of learning to any type of process of entrepreneurship. Traits are the things that help the organization or a person to identify the area of innate leadership characteristics. In the area of entrepreneurship, there is a vast area of the leadership traits of leading, managing and controlling an organisation (Ratten and Usmanij, 2021, p. 100367). The discussion of entrepreneurship has continued on these theoretical aspects.
· In most of the cases any individual or the organization has a characteristic feature that the individual or the organization try to maintain everywhere in its work process which is termed as habit.The innate trait of entrepreneurship implies that the individual has the entrepreneurial abilities from the day the individual is born (Landströ, 2020, p. 70)
· The process of trait is a fixed characteristic that do not change in most conditions. 
· Different people and different organizations have different entrepreneurial traitseven if they work in the same sector. This is because it helps in gaining competitive advantage and setting the company exceeding industrial benchmarks. As per the example, IBM and Apple are two different companies who both sell the same software products but at the same time, there are characteristics differences among them. 
[bookmark: _Toc101297124]Characteristics
[bookmark: _Hlk101370225]Characteristics are the part that helps to understand the entrepreneurial abilities and capabilities for evaluating their performance in various areas (Lipse, 2018, p. 40). These characteristics are defined by the abilities of an entrepreneur in bringing new ideas and integrating them into customer lives. Here all the characteristics are going to be discussed with the area of the theoretical perspective. 
· [bookmark: _Hlk101370231]The theory of entrepreneurship is based on the innovation theory. This can be radical, incremental, breakthrough or sustainable innovation that can help in supplying ideas and improving organisational productivity. 
· The next theory is economic theory. The characteristics of this theory are good decision making, motivation, imagination process that is natural. 
· Another theory of entrepreneurship is sociological theory. The characteristics are itssocial attachment, implementation of social values and views. 
· In this process, another theory is psychological theory. The characteristics are- this theory empathizes on the personal experience, this theory mainly maintains proper mental process where the products and ideas can help in giving benefits (Kraus et al., 2020, p. 1042).
[bookmark: _Toc101297125]Attributes
Attributes are some qualities that remain inside of any process of work, individual or an organization (Zahra, 2021, p. 101143). The attributes hold the properties of the organization. For the area of the entrepreneurship the attributes with the theories are-
· The first theory of the attributes is the theory of distinctiveness. As per entrepreneurship, this thing will help the organization to understand the area of maintaining the distinct characteristics in solving complicated problems in any situation. 
· The second theory is the theory of consensus. This theory of attribute helps to locate the process of entrepreneurship to measure actions (Sergiet al., 2019, p. 130). As per the example, it has to understand that two different companies in the same situation will send the same feedback to the situation. 
· [bookmark: _Hlk101370249]The last theory is the consistency. This theory of attributes helps the management of the entrepreneurship to look upon the areas of the employees and their work processes. Itensures that the employees are delivering their work practices and accomplishing the organisational goals in stipulated time(Nambisan et al., 2019, p. 103773). 
[bookmark: _Toc101297126]Motivation of entrepreneurs
[bookmark: _Hlk101370259]Motivation is the process of learning that helps in the process of maintaining the proper progress of entrepreneurship as it helps in influencing and guiding the employees in accomplishing organisational goals. The processis an important area in entrepreneurship as it helps in creating the team dynamics for generating higher productivity (Berger et al., 2021, p. 440. Without proper motivation, the entrepreneurial ventures can fail.Theories help in the process of understanding the problems and taking essential steps to motivate others in the area o entrepreneurship.
· Theory of Maslow- This is a theory that depends on the needs of the hierarchy. As per this theory, entrepreneurs can maintain the proper process of motivation to the employees by ensuring psychological safety, basic needs, self-actualisation needs, love and belonging neds and safety needs.
· [bookmark: _Hlk101370269]Theory of Hertzberg- This theory contradicts Maslow’s theory as it focuses on hygiene issues and motivators. Hygiene issues are supervision and salary that helps in decreasing dissatisfaction of the employees in the organisation whereas the motivators like achievement and recognition helps in creating more productive, committed and creative employees (Morozovaet al., p. 590). This helps in building effective relationships between the employees and the entrepreneurs as without effective team an entrepreneur cannot gain success. 
· [bookmark: _Hlk101370278]Theory of McClelland- This theory states that every employee is driven by the three motivators and they are the needs of affiliation, power of achievement. In other words, when the entrepreneurs accomplish power and achievement by business success or gaining prominent position in the society, it motivates the entrepreneur to bring more new and innovative ideas. 
However, it is the necessary for the entrepreneurs to fail without which they cannot attain success. For example, Richard Branson has failed twice before gaining success of Virgin Group. Similarly, Bill Gates has failed with the previous venture before gaining success in Microsoft. This implies that the entrepreneurs become successful leaders with their experiences in the course of time.  
[bookmark: _Toc101297127]Difference between profit and nonprofit organization in small organization
A very common phenomenon of the business is that the area of profit is the focal point in the area of a business. It has been said by Rippa and Secundo (2019, p. 900) that there is a type or the organization which runs on the area of the non-profit functions also. It is natural that there has to be a certain difference between the areas of the profit and non-profit organizations since the former seeks return on every investment and the latter seeks benefits of the society on every work. In this portion of the task, the whole thingcontinues on two factors and those are value and beliefs in small organizations. It has been said by Drobyazkoet al., (2019, p. 5) that in the area of the small organization there seems very little difference between the profitable group and non-profitable group. The differences willdiscuss in the next paragraph. 
[bookmark: _Toc101297128]Value of entrepreneurship on profit and nonprofit organization in small organization
· [bookmark: _Hlk101370441][bookmark: _Hlk101370516]The values an entrepreneur in area of the profitable organization are dependent on profit maximisation and increased revenues and sales. The sole motive is to earn profit even at the expense of communities and societies. The struggle among profitable organisations is more profound.On the other hand, the entrepreneurs in the non-profit organizationsare not driven by profits. They are most likely the social work or charitableorganisation wherethey do not have to maintain the process of profit (Maritz et al., 2020, p. 4612). 
· [bookmark: _Hlk101370739]The entrepreneurs in the profitable organisations have to operate in a highly competitive even in saturated market. This drives their innovation and creative values without which they cannot sustain in the market.However, the entrepreneurs in the non-profit organisations do not have to operate in such an environment as they are driven by welfare activities and social benefits (Bogachovet al., 2020, p. 487). The entrepreneurs have to depend on volunteers who can help in providing relief measures to the communities and societies. 
[bookmark: _Toc101297129]Beliefs of entrepreneurship on profit and nonprofit organization in small organization
In the previous paragraph it has been discussed the differences between profit and nonprofit small as per entrepreneurial values. In this section of the paragraph, the whole thing has the discussion on the beliefs of the entrepreneurs. It has been said by Tien et al, (2019, p. 10) that the whole work process of the organization highly depends on the area of the beliefs of entrepreneurship. The differences are-  
· [bookmark: _Hlk101371209]The entrepreneurs in small profit organization focus on the processes of production and operation and the profit that has a linklinked to those areas of the business. On the other hand, entrepreneurship innon-profitorganisations is driven by welfare services and charitable activities during emergencies or hazards (Dabićet al., 2020, p. 30).
· The entrepreneurs in small profit organizations are oriented in creating a more productive and committed employees. For example, organisations like Marks and Spencer value employees’ performance so they are more concerned with compensation that drive employee performance. Thus, it can be said that the rewards and incentives are more in driving employee values.  On the other hand, the entrepreneurs in non-profit organizations believe in rendering voluntary services where the individuals can join and leave as they wish. The nature of rewards and incentives is not huge and the volunteers or staff have to be contented with batches and appreciation from the leaders, communities and societies.
[bookmark: _Toc101297130]Conclusion
It can be said that there is a relationship between entrepreneurs, entrepreneurship and enterprise as the entrepreneurs are those who help in driving economic growth and development. In this context, the concepts,knowledge, Traits, Characteristics, Attributes, Motivation of entrepreneurs, differences between profit and nonprofit organization in small organization, Value of entrepreneurship on profit and nonprofit organization in small organization, beliefs of entrepreneurship on profit and nonprofit organization in small organization have been evaluated. Entrepreneurship, which is one of the most important areas of starting a business, is important in creating jobs by delivering new ideas, products and services. Without having necessary skills and abilities, an entrepreneur cannot deliver business in the long run. Entrepreneurs are generally driven by effective leadership skills and abilities so they are motivated to deliver higher performances. It can be said that the entrepreneurs are not born leaders rather they are leaders in making. In other words, experiences help in making them good entrepreneurs as failure teaches them not to commit the earlier mistakes. 
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