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Introduction 
The purpose of the following report is to present  how personalisation can adjust offerings and amenities to meet the requirements and desires of individual customers. It is necessary to comprehend and foresee customers’ desires. In this manner, hotels have to provide a very unique and unforgettable memory.
Personalised services adds value to a guest's stay at your hotel by demonstrating your concern and focus on the small things. Exceptional outcomes include increased commitment, improved ratings, and differentiation from rivals. (Raval 2019)
The report will present how Dubai Luxury hotels the entertainment options which are provided by them can increase client happiness by providing better client support, which is why it is implementing tailored offerings. Consumers' satisfaction with the ultimate use of the things they purchase determines how much they will repurchase the goods from a hotel. Customers’ choice to make another investment and turn into a devoted patron of the accomodation will only occur when the guest is extremely satisfied, strengthening the property’s market position.
The following report will start with an Overview of the existing Literature in order to investigate how Entertainment Options can impact customer’s perception regarding a hotel. It will be followed up by a PESTLE Analysis which aim to provide information about how external factors can influence Entertainment area of the hotel. At the end of the report, some useful details will be provided.

Literature Review 
The below section will present theoretical perspectives which will determine how personalised services can lead to costumer’s satisfaction.
Service Quality represent a vital aspect that every hotel should take into consideration in order to succeed on the market nowadays and because of that, many researchers have discussed about this topic over the years. 
According to Dilrabo (2024) hotels are focusing on implementing different type of strategies in order to offer the best Service Quality for their customers. The competitiveness between different hotel brands had lead into a competitive territory which will be led by the best ones on the market. 
Ghosh, Jhamb , Yu (2023) defined Service Quality to be closely related to every costumer’s perceive about how the hotel facilities had a contribution in meeting their expectations while others determine that this aspect will contribute into creating competiveness on the market between different hotel brands. (Gasawneh et all 2023)
According to Milosh (2023) hospitality sector has observed that costumers began to develop a very sophisticated affinity when it comes to the way they want to be treated during their stay. Nowadays costumers wants to experience new things by requesting personalised experience which can also offer a great connection with the local culture.
Liu (2023) support the idea that hotels should expand their horizons from promoting basic services for the costumers and implement the idea that once the brands will thrive to exceed their costumer’s experiences and start to offer luxurious experiences and activities, it will automatically help the brand to get loyal customers which will promote the brand to others.
According to Jein et all (2023) luxury hospitality is in a continuous growth and it is developing a niche of wealthy travellers all over the globe. The taste for this luxurious way of travel can be inspired by people’s lifestyle, believes and desires and aims to offer a superior quality of the services, exclusive  and personalized experiences, and a different kind of connection between costumers and staff.
Anthonisz and Mason (2019) are describing Dubai as being one of the most developed touristic destination and this aspect is mostly caused by the luxurious accommodation, facilities and personalised services that the city has to offer. This unique destination promise to satisfy everything that each visitor may think about.
Zaidan (2015) is implementing the idea that Dubai can also be perceived as a destination which can offer shopping tourism for the most exquisite costumers who will definitely enjoy all the luxurious products in this heavenly place.
According to a recent statistic made by Zakir (2023) , 65% of hotel costumers are expecting that the brands should develop a personally connection with them and this percentage is 9% higher than any other personalized expectation from costumers around the globe for personalised services. A percentage of 69% of customers  who want to spend their money into luxury shopping are also being offered exclusive offers which can contribute to their overall satisfaction, while a percentage of 43% can choose to have a “personal shopping adviser” who will also determine the amount of money that will be spent in the end.





Pestle Analysis 
Pestle analysis represent a vital tool for every company in order to know effective ways to plan strategic ideas which can lead to a prosperous future, will have the resources to react to possible challenges from the market, and will help the companies to be a step ahead from their competitors on their way to success. This tool is very helpful into finding the external factors which can have a huge impact on the triumph of the company. (Marmol 2015) (Davis 2017)
Political factors :
· Dubai’s government is focusing on making more and more revenue from luxury travel and is finding this to be a great alternative and
·  a diversity from the oil revenue that the country has as well
· government is choosing to invest enormous amount of money in tourism sectors and entertainment options for the wealthiest customers who have this city on their wish list. (Bostock 2021)
· The Government is also providing for the most sophisticated costumers numerous of entertainment customised : parks, museums, cinemas
·  various beaches with the best services, and a lot of observatory places. 
The city’s “leisure and entertainment market” will be well developed by the government in order to attract more and more sophisticated costumers. (Savills 2023)
“Dubai’s Department of Economy and Tourism” has made significant approaches into attracting customers for Ramadam as well. 
In this line, The Palm hotel is offering to it’s customers : 
·  a stunning and very opulent tent which will offer unforgettable cuisine expericenes for the most fastidious customers
·  outdoor experiences which should be suitable for families as well, and which can be consisted of exquisite dessert safari, extravagant cruises and camel rides. (Newsroom 2023)
Economic factors :
International travel is a really important contributor in the economy of the city. Wealthy costumers are attracter of the most luxurious hotels and as well of the most incredible entertainment options that the hotels have to offer and they are willing to spend a fortune for a holiday in this piece of heaven. (Sakani 2024)
Dubai economy is being supported by the government who’s main goal is to attract foreign investors who can be interested about what the city has to offer. 
The government has invested into :
·  creating “over 700 five-star hotels and hotel apartments”
· over 3000 fine-dining restaurants who offer spectacular experiences for the luxurious costumers. (Fawzi 2023)
A recent study made by Dubai Department of Economy and Tourism declared that in 2023 Dubai attracted over 17.15 million of international visitors. TripAdvisor ranked Dubai “No. 1 Global Destination” for the third consecutive year for the luxury travel. (Dubai Economy and Tourism 2023) (Abdulkhalek)
Hospitality sector has announced 24 per cent of their annual increase in revenues which made a profit of $ 7.1 billion, and the percentage has majored with 15% from the previous year. (Nair 2023)
The Vice President of Dubai, Sheikh Mohammed bin Rashid, is implementing “The National Tourism Strategy 2031” which has as a main goal to attract over 40 million of luxury travellers by that year, and will create more attractions and entertainment options in order to reach this goal. (The National 2022)

Social factors :
In Dubai, most of the hotels are offering the best services in order to fulfil country’s residents and as well other traveler’s needs in order to maintain the high level of lifestyle. Hotels aim to :
·  meet traveler’s needs
·  to offer a high level of services in order to exceed their expectations and improve their lifestyle. (Ashkenazi 2024)
Dubai’s luxury services options offered by hotels aim to sell their services to affluent people from all around the globe. Usually the costumers tend to increase their demands considering the quality of the services they will get, but most of the times hotel staff is trying to exceed all their expectation.  (Hymers 2020)

Technology factors :
Dubai’s hospitality sector is continuously developing and all the luxury hotels have to implement last generation technology systems which will facilitate hotel’s operations and as well the experiences which they offer to the costumers. (Dubai Hospitality 2023)

Luxury hotels have implemented some services in this direction. Some are offering: 
·  “contactless solutions” which allows the guests to use their smartphones in order to do certain tasks like check in or opening the door to their rooms
· robots who can offer unlimited information and would increase guests expectations
· latest technology inside the hotel room which can greet the costumers through the light
·  a virtual assistant who is giving customers the chance to do voice commands
· robots as personal assistants 
· tablets which can offer virtual tours. 
With these spectacular implementations, Dubai hospitality aims to set new standards of costumer’s hospitality experience. (Grand Excelsior Hotels Dubai 2024)

Environmental factors : 
Dubai has a desert climate and hotel costumers can enjoy warm weather all year around, enjoying a normal temperature of 30 degrees. Even if most of the times temperature is good, during summer time travellers may find this area really challenging because they have to do all their holiday activities at above 40 degrees. Because of this, government has implemented :
·  cooling systems which can optimise the energy use as well
·  sustainable practices which are very useful in reducing carbon footprint or conserving water. (Climate change in Dubai) 
The Government is also implementing different methods which can influence the weather. One of them is “Cloud Seeding” which can lead to rain but it seemed to be a thoughtless experiment, as the city was flooded, and no one expected that to happen. (Marley 2024)
Because of this climate change, entertainment options offered by the most luxurious hotels can not always become one of the best memories for the guests.

Legal factors : 
People who want to visit this region of the world should take into consideration certain laws that have to be followed. Alcohol is forbidden in Dubai, and there are just a few places who got the right licence which will allow to sell alcohol. Locals can feel offended by tourists who :
· show affection in public
· wear inappropriate clothing
· take pictures to the residents
· eat and drink during Ramadam
· sharing a hotel room if you and the partner are not married. (Dubai Local Laws, Customs & Culture)

Although adding a personal touch can make a visitor's stay more unforgettable and pleasurable, caution need to be used to prevent concerns about privacy and practical difficulties.
Because of this, strengths and limitations have been provided.
Strengths : 
· Enhanced levels of pleasure for customers
· Distinctiveness of the brand on the market
· Increased Income
· Improved perception of the brand
· Improved gathering and evaluation of data
Limitations : 
· Worries about privacy
· Implementation difficulties with cutting-edge technologies
· Staff members' duties have increased
(Mubashar 2023) (Dunne 2022) (Rizvi 2024)

Dubai luxury hotels can exceed the expectation for the most exigent customers, offering the best services, being really focused on details and making sure to provide an excellent experience.
Even so, some exigent costumers can complain about their entertaining options from Dubai and about the laws that they have to follow if they want to get a pleasant stay in this city.

Future Recommendations :
Dubai seems to be the best option for anyone who want to experience luxury services offered by the best resorts. Costumers will be delighted to discover a new level of luxury services which can also be interpreted as being opulent, and this is because hotels are competing into delivering the most luxurious design, Micheline Star food, and the best entertainment options that everyone can dream of. (Kenwood Travel 2022)
Dubai luxury hotels tend to be in a competition between each other wanting to demonstrate that every hotel is offering the most luxurious services any costumer could only dream of. 
For instance Burj Al Arab, which is considered to be the most luxurious hotel on the world is delighting it’s costumers with multiple choices of yacht tours which include luxury dining options, private VIP city tour with instant access to the main attractions, jet ski or speed boat tours for customers who prefer experiences which involve a little bit of adrenaline, super speed luxury cars of helicopter rides above the city. (Exclusive Offers)
Four Seasons Resort from Dubai choose to delight it’s costumers with unique experiences such as fitness and yoga classes monitorised by a personal trainer on the beach, introducing the Arabic culture with incredible experiences and luxury safari off –roads. (Meeting and Events)
Atlantis The Palm aim to entertain it’s costumers by offering live concerts of the most famous singers and DJs, giving all the costumers the chance to enjoy the best performances during night time. On day time the hotel also give it’s costumers memorable experiences such as different beach clubs with infinity pools, or luxury wellness options. (An Iconic Entertainment Destination) 
A recent study has shown that more than 63% of costumers will stop purchasing hotel services in the future if the brands will not increase personalized experiences for them. (Dunne 2023) 
Because of this, even the most luxurious hotels should implement new tactics in order to attract more and more wealthy costumers who will increase their revenues in the future.
In order to succeed in this challenging environment, hotels should implement Hyper-Personalization which will be very beneficial into creating an unique and tailored experience for each future costumer. This technique is vital in each hotels and it consist of collecting data on costumer’s preferences, behaviour and the interaction between the costumer and hotel. The result would be very useful in the future in order to provide highly-customized services for the guests. (Fromm 2024)
Implementing Hyper Personalization would be very beneficial for the Entertainment Options that each hotel can offer to it’s costumers. Hotels can adapt this technique by :
· Providing customised prices and offers -> price discount based on the data collected from previous bookings, or loyalty points for each customer’s loyalty
· Pre-Arrival Questionnaires -> will help the hotel to surprize the costumers with welcome gifts before their preferred entertainment option
· “AI Virtual Concierge Service” -> which can help the costumer to make a decision about the preferred entertainment option
· Feedback -> asking costumer for an honest feedback from his entertainment which will be very helpful in the future because each guest can change his preferences and the hotel should keep up trying to exceed costumer’s satisfaction
(Ghare 2022) (Sahota 2024) 

Conclusion 
In addition to what has been mentioned before, Luxury Hotels from Dubai can differentiate themselves from other competitors and can as well improve the happiness of their customers by knowing what consumers are looking for and reaching their requirements with personalized packages for services which can be included in the Entertainment Options. Periodic company growth and client recommendations will be fostered as a result. 
In an industry that is becoming more and more dynamic, Dubai Luxury Hotels Entertainment Options may maintain their innovative edge and provide outstanding individualized services that guarantee visitor happiness and engagement.
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