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VitoScan (by Unilever)

Bio-Adaptive Nutritional and Functional
Kits/Meals

We introduce VitoScan, a science powered brand
delivering meals that adapt to the real time
biometrics, goals, and lifestyles, transforming
everyday eating into a guided health experience for
everyone.

SEGMENTATION

Using demographic (18 to 60 vyears) and
psychographic segmentation (focused on healthy
lifestyle). Meal kits industry is attaining a value
sales of USD14 billion on a global level, as hybrid
lifestyle of consumers are creating opportunity
for them to tap into experiences within home
(Mascaraque, 2023).

VitoScan delivers personalised, preventive
nutrition through adaptive technology.
Functional meals, and subscription-based
flexibility, empowering long-term health while
fitting seamlessly into fast-paced modern
lifestyle.

HOW IS THE NEW BRAND -—--—
ALIGNING WITH I
CUSTOMER TRENDS

Demand for personalised nutrition
options is increasing as 8 out of 10
consumes want personalised nutrition
option (Vennare, 2024). VitoScan
addresses rising chronic health concerns
with convenient, measurable nutrition,
capturing fast growth in functional foods,
digital health, and  subscription

commerce across and markets.

MARKETING MIX:
Promotion and Product

Promotion strategy: Both offline and@gilgltatl
approaches to promote its new product in the
market. Direct-to-consumer through mobile app
or official website. Will use social media platforms
like YouTube, TikTok, Instagram and others, as
well as utilise paid advertisements and collaborate
with other wearable companies like Apple Health,
Garmin, and Fitbit.

Product strategy: Focuses on functional, goal-
based meals that adapt through consumer data
insights. Meals are delivered as complete kits build
around glucose, sleep, stress, and fitness data.
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