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APPLE ECOHOME
= INNOVATIVE ENERGY SOLUTIONS
FOR SUSTAINABLE LIVING

The Brand Extension: Apple
EcoHome

Brand Overview
Apple EcoHome is a smart and sustainable home energy
management system designed to monitor and optimise

Brand Overview household energy consumption. The system integrates

Apple is globally recognised for technological innovation, premium .
design and strong brand equity. Through the development of an solar panel technology, includes a smart battery storage

integrated ecosystem of devices and services, the company has unit and connects seamlgssly with existing A.pple deV|cesl.
expanded into related product categories, strengthening customer As a related brand extension, the product builds on Apple's
loyalty and sustaining competitive advantage (Keller, 2013). technological expertise and reduces consumer uncertainty

when adopting innovative solutions (Aaker, 1990).

Market Opportunities

* Rising global energy prices

e Rapid adoption of smart home technologies

* Increasing demand for sustainable living solutions

Sustainabil ity According to Diffusion of Innovation theory, early adopters accelerate the
adoption of new technologies (Rogers, 2003).

Apple EcoHome supports sustainability by:
e Optimising household energy efficiency
* Reducing residential carbon emissions
e Supporting long-term carbon neutrality goals
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