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Table 4.1: Some commonly used terms. Adapted from O’Gorman (2008)
	Term
	Meaning

	Axiology 
	The branch of philosophy dealing with values, as those of ethics, aesthetics, or religion. 

	Deduction
	a priori argument: deriving a proof or using evidence to test a hypotheses.

	Epistemology
	The branch of metaphysics that deals with the nature of knowledge, its presuppositions and foundations, and its extent and validity.
· The study of knowledge
· Theories of what constitutes knowledge and understanding of phenomena
· How we explain ourselves as knowers, how we arrive at our beliefs

	Induction
	a posteriori argument, deriving knowledge from empirical investigation.

	Metaphysics
	The branch of philosophy concerned with the ultimate nature of existence.

	Ontology
	The branch of metaphysics that deals with the nature of being and of reality.

	Methodology
	The study and application of methods.

	Paradigm
	Theoretical framework, within which research is conducted.

	Philosophy
	The academic discipline concerned with making explicit the nature and significance of ordinary and scientific beliefs, and with investigating the intelligibility of concepts by means of rational argument concerning their presuppositions, implications, and interrelationships; in particular, the rational investigation of the nature and structure of reality (metaphysics), the resources and limits of knowledge (epistemology), the principles and import of moral judgment (ethics), and the relationship between language and reality (semantics).

	Reflexivity 
	Critical self-awareness and examination of beliefs and knowledge-claims.
• 	Need for conscious, reflexive thinking about our own thinking, and critique our pre-understandings, and their effect on our research 

	Rhetoric 
	The art or study of using language effectively and persuasively. 
• 	In particular the style of speaking or writing, especially the language of a particular subject as used in the dissertation process
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