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Introduction
Connectivity is critical in today world. One to one communication like traditional method of communication in today world is replaced by social networks platforms which has become a widely adopted technology over the past decade, affecting organizations. 
Facebook, LinkedIn, and Twitter with their increased popularity as social networking websites, giving opportunity to share massive amount of information instantly to others. In these times when COVID19 is preventing schooling, work in the office and most other activities creating virtual networks is very important. 
Use of social networking for business and study.
Initial personal use of social networks now is giving opportunity for employers to investigate potential employee’s personal lives. This put in place some legal risks when is used in the hiring process. Developing of the modern hiring process should implement strategies to make the best use of social and professional web sites and mitigate legal risks. Technology changes, gives opportunity to HR professionals to emphasize and implement effective organizations employment practices for using social networking websites to select and screen potential employees (SOLOMON, 2019).
Opportunity to make a public profile, using Internet-based services, sharing information with other users by making posts, viewing post form others that they connected to, is a social networking website (Stoughton, Thompson, & Meade, 2015).
	Current studies that provide guidelines to business leaders and HR professionals showing need of implementing and develop policies to guide use of social networking websites information during the hiring process to avoid the misuse information and the legal issues for HR professionals. This will help using of selection tools to check job applicants background, Employers start now to implement policies outlining use of social networking websites (Jennings, Blount, and Weatherly ,2014; Thomas, Rothschild, and Donegan, 2015).
	Studies related to learning habits showing significant change in way that people currently learn in they life. Balance between formal and informal learning changing in favour of informal learning with increasing age and degree of students. Informal learning in new days is more and more important because it can be done at any time, and anywhere. Interaction between connected partners acquires knowledge for learners. By generating new connection and content learners expand their peer network. The way of learning and acquiring knowledge is changing by organizing ideas and work using social networks.
	Integration between social networks and content management systems as Moodle, Sakai and Blackboard, which are technologies used in higher education, missing or is very little. The conventional course management systems provide very limited or no opportunities for online learners to participate in online discussions, chats, and interactions. Normally this is restricted to the class in duration of current semester. Some social media features are already integrated into newer versions of course management systems but because of security and privacy restrictions they cannot be fully implemented. One of the problems of course management systems wiki information cannot be shared with outside viewers for the organisation. Multiple semesters cannot benefit from sharing learning portfolios. Formal learning prevents connectivity and openness to external social opportunities. 
	The new goals for educators now are how to provide better connection between formal and informal learning. Using a social network as LinkedIn, Wikipedia, and Word Press, can provide options for students to communicate with members outside of the class, connect learners with communities, experts, and peers around the world. Multimedia platforms allow the usage of channels for interactions student-content, student – instructor, student – student. Creation of content potentially allows users to engaged in real-world situations and projects. This is the way to go above traditional classroom. (Chen, Baiyun et Thomas Bryer, 2012).
	As all positive impacts of social networking, some people have barriers to their use of social networks. Survey made to understand barriers that people must use in social networking for professional activities, showing that they have knowledge to create content with good value, but have concerns about negative perceptions of social media. They still not accepted something like a valuable source of information. Some of people have concerns about safety and privacy. Other have concerns about their knowledge how to use tools provided by social networks. (Donelan, Helen. 2016).
Research results show that academic society is not yet adopting the use of social networking like a tool that can provide essential progress in career development. 
Use of social networks for busines also is affected from not full utilisation of the potentials that can be provided. Current studies shows that managers not using the potential of social networking to make contacts that can gain potential for trade and professional development.
To be successful in using social platforms
To have success that is expected when use social networks is important to follow some simple principles. 
Know the platform that you use.
Yes, all platforms offer similar functionality, but they still have their individual features.
Know your audience.
Be clear for what you are meaning, do not put what you usually put on your personal site and focus on message that gives clear idea about your expertise. Always try to adapt your profile to those you want to attract, new customers, busines contacts, etc.  
Build relationships.
Building relationships via social networking is important. Make sure you build on the relationship; you do not want people to think they are just another contact.
Become a leader.
Posting regularly and sharing quality content can let you position yourself as an expert in your field. This will helping to become a trusted and valued contact.

Conclusion
With expanding role of social media in our lives, organizations adopting their use more extensively for different purposes form advertisements to recruitment and screening processes. Main motivating factors to use is cost-effectiveness, timeliness, and easy data processing. This new opportunity is more recognized by start-ups and technology companies but start to spread wide across all companies. 
Regarding learning environment virtual professional networks can make a significant contribution to learning across geographical boundaries, creating environments supportive of information sharing, ongoing professional practice, and mentoring. Creation of social media platforms is not self-sufficient.  To attract community of professionals interested to improve their knowledge, need to offer support in using this platform activities, time management, and regular communication.
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