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[bookmark: _Hlk41922044]
A critical analysis of how drinking culture and economic change has affected pubs within Swansea
[bookmark: _Toc41923367]Abstract
This research project looks at how drinking culture and economic change has affected pubs and pub trade within Swansea. It explores the reasons that encourage and discourage individuals to go to the pub and tries to understand the main reasons for the decline in the pub trade. A survey has been distributed to individuals within the Swansea area asking for their opinions on this topic in question to try and bring clarity to the situation in hand. Results will be processed from these finding to see what the peoples view on the pub is in the local area. It will gather the data to try to understand the main reasons and provide a discussion of the findings along with recommendations for the pub trade to consider carrying forward.

[bookmark: _Toc41923368]Chapter 1
1. [bookmark: _Toc41923369]Introduction
This business research project is going to be trying to understand why pubs in the UK are closing at such a vast rate and assessing the potential reasons why the closures are occurring. It will explore the economic and social factors that could bring an understanding into how and why British pubs are in decline and offer potential actions that could be made to understand what a consumer wants and needs are from the pub environment. The project will be assessing credible literature from other sources so the researcher can gain more knowledge and understanding of the topic from different perspectives, opinions and previous research. Surveys will be distributed to the public so the researcher can perform their research based on questions and information gathered from other credible sources within the literature review. The data will be assessed and discussed to gain an understanding of the issues surrounding pub closures and the general drinking culture of our society. The research will be conducted within Swansea, discussing the drinking and pub culture of that specific area. It will also be explaining research methods and philosophies which are going to be used to aid the research project in an organised and effective way. 

[bookmark: _Toc41923370]1.1 Rational
The numbers of pubs in the UK since 2001 has declined by 20% ‘’The Office for National Statistics (ONS) said the number of pubs had fallen from 52,500 in 2001 to 38,815.’’ (Davies and Partington, 2020). Research by (The Guardian, 2018) has indicated that there are several reasons for the dramatic number of pub closures since 2001. This research seeks to understand the reasons amongst a student sample compared with a sample from a small traditional pub of why people are not going to the pub anymore. 
People are changing how they drink and now going down the pub is not peoples first port of call to enjoy and unwind. Multiple factors contribute to the closure of pubs due to the shift in consumer habits. These factors may include the beer tax, the cost of alcohol in pubs compared to off-licences, the diversification of restaurants, cafes and bars, and other sources of entertainment are among just a few. 
This business research project will be exploring the main factors in why people are not going to the pub and find out the main reasons for this by surveying students and traditional pub-goers. This research will be conducted within Swansea to understand why and how people within the local area drink and their view on traditional pubs.
Due to unforeseen circumstance, changes to the project have been made as a result of COVID 19. The project was originally going to be looking at a specific traditional pub establishment called The Brunswick Arms which is situated within Swansea. Unfortunately, this is not achievable at this time so the project will be looking at pubs in general within the UK as a whole, but more specifically understanding the drinking behaviours of those within the Swansea area. Changes to the aims and objectives have also been made to fit the new approach of this research project. 

[bookmark: _Toc41923371]1.2 Aim:
•	To critically evaluate the reasons for pub closures from the perspective of customers
[bookmark: _Toc41923372]Objectives: 
•	Conduct a survey stating factors contributing to pub closures and present them to the public through a survey

•	Ask the consumers in question to state the reasons based on their personal opinion of the problems surrounding the pub.

•	Assess the information gathered and use it to understand the changes to drinking culture within the city and understand what would get people back in the pub.

[bookmark: _Toc41923373]1.3 Background
The local pub was once the heart of the community, where people would go after a stressful day at work to unwind, where people would go on the weekend to sink a few beers with their friends, but of the last decade, the number of pub closures has rapidly increased with 18 pub closures a week at one stage according to CAMRA (campaign for real ale) (Johnson, 2019).
Individuals are now more likely to drink in private in places such as their house as it is more affordable and for some more enjoyable to be within their own space as some studies have shown (Independent, 2013). “Fifty years ago, the pub was one of the only leisure options for a lot of people. Now people have so many choices and their own homes have become entertainment zones in a way that they were not before,” (Brown, 2013)
Individuals are finding other ways to unwind and enjoy themselves as opposed to the pub, especially young people who have the disposable income to spend on such activities. The world of entertainment is ever-growing and there are so many options for leisure activities to do that people are less inclined to drink. This shows a change in consumer behaviour as people that are usually the demographic to market to when there is a change in social behaviours, this will directly affect the market that is usually it's main demographic. ‘’While the diversification of restaurants, cafes, and bars even in smaller cities and towns means the pub isn’t the only place for people to go and socialise after work.’’ (Lodhia, 2018)
There are many contributing factors as to why these pub closures are occurring such as the beer tax, the other sources of entertainment individuals opt for, such as concerts and shisha bars, the diversification of bars and restaurants and the general outlook young people have on their own mental and physical health causing them to choose not to drink. Young people today are very mindful of their drinking habits due to their mental and physical health, and drinking is not their only source of entertainment, whether it be individually or with their peers.
According to Lodhia (2018), there has been an increase in university students seeking mental health support within the UK, one of the contributing factors to the decline in student’s mental health is alcohol and binge drinking. The number of people drinking on and off campus has declined in recent years and this could be one of the contributing factors.



[bookmark: _Toc41923374]1.4 COVID 19
After the UK implemented a 24-hour curfew in March 2020, UWTSD took steps to support the research student and research during the curfew and University building closures.
Formal supervision meetings continued as much as possible and arranged via suitable meeting software and documents shared electronically.
Some research was at greater risk to delays, for example, projects requiring physical presence to undertake interviews, fieldwork or data collection. Supervisors and research students urgently reviewed their research plans. UWTSD understands that some students’ projects and dissertations were planned to require in-person research and data collection that is not possible in this period of remote learning. Digital research activities that advance the studies, were prioritised. If it was no longer possible to continue with the existing plan then consideration to changes to the project plan should be considered to offset, wherever possible, undue future delays to the project/dissertation submission. All fieldwork conducted by students occurred remotely using electronic means wherever possible.
Students, with the help of their supervisors, are urged to document the extent of the disruption to their research.

[bookmark: _Toc41923375]Chapter 2 
2. [bookmark: _Toc41923376]Chapter Introduction
This chapter is going to be analysing literature and research that has already been conducted to help the researcher understand more about the topic in question. It shows research that relates to the topic of pubs and drinking culture of people today and tries to understand the drinking and buying behaviours of individuals and how this related to the topic of pub closures and the change in peoples drinking habits.

[bookmark: _Toc41923377]2.1 Literature Review 
This literature review will discuss the key literature that relates to the topics of pub closures, drinking habits of individuals and the economic changes that encourage or discourage people to go to the pub, referring to the current global pandemic (COVID 19). This literature review will discuss and consider similar research that has already mentioned topics that should be considered within this business research project. It will be analysing other literature to accurately research the situation in question, helping the researcher to understand what types of questions need to be asked to the public to collect accurate and effective information. These topics will be analysed through the reading of online articles, online journals, books and other sources of credible literature to help with the understanding of the reasons in which individuals do or do not go to the pub. 
Through further research, the researcher has found that there is a lack of credible literature into the findings and understanding of pub closures in the UK. The literature that has been found raises some interesting questions into the topic that can be researched further within this project. Some possible contributions to the change in drinking habits and the rise in pub closures have not been previously discussed and will be explored within this research project.


[bookmark: _Toc41923378]2.2 Rising cost of alcohol 
As of March 2020, the government have introduced a minimum pricing law upon all alcoholic beverages. It has also been referred to as the ‘Strongbow’ tax due to the fact it will largely affect cheap strong ciders. The government have introduced this law so that any retailers or outlets selling or serving alcohol must charge at least 50 pence per unit. (BBC 2020) 
Due to the current global pandemic (COVID 19) which had already begun at the time of this change, this factor would be difficult to accurately assess whether it is something to consider as people are currently drinking at home and are unable to go to pubs so it would be difficult to understand whether the increase has made them less likely to go to the pub as they are currently unable to do so. Although this could be considered when trying to understanding peoples drinking habits, an article from (The Independent (2013)  has shown that more and more people are preferring to socialise and drink at home which is currently what the nation are doing during this pandemic. 
Beer tax isn’t a new concept and has been around and effected businesses in different ways for years. The Campaign for real ale (CAMRA) and the society of independent brewers (SIBA) have argued that there are barriers created in the market due to the beer tax effectively disadvantaging small breweries. (Pugh et al., 2001)


[bookmark: _Toc41923379]2.3 Mental health
Mental health is a topic that needs to be considered within this project due to the rising numbers of mental health cases and the overall outlook society has on their mental health and looking after it. Weale (2019) has stated that 38,000 university students admitted to phycological stress within their life during their studies and more than 44.7% of university students have admitted to using coping mechanisms, alcohol being one of them with 1 in 10 people stating that it was a regular occurrence. This shows a real indication into how alcohol is being viewed within certain groups of people and how it is directly affecting their mental health and in turn with sales of alcohol. Lohida (2018) has also discussed the reasons in which the younger generation don’t tend to go to the pub is due to factors such as mental health and wellbeing but also mentions the fact that university fees and living away from home is expensive enough let alone the added expense of drinking in pubs. 

[bookmark: _Toc41923380]2.4 ‘’Pre-drinking’’
[bookmark: _Hlk41574293]Giles (2015) and Lohida (2018) discuss the introduction of ‘pres’ and how drinking at home before usually going clubbing was introduced in the early 2000’s due to the change in drinking behaviours in the ’90s with ‘rave culture’ being introduced and the rise of alcohol prises in the early 2000s. It was discussed that the change in drinking culture had created ‘determined drunkness’ drinkers, usually within the 20 somethings category, in which their main aim from going out is getting as drunk as possible to have a good time. This sort of attitude towards alcohol takes its toll on university students pockets, people are there for discouraged to drink in pubs and use other means to achieve this goal.

[bookmark: _Toc41923381]2.5 Drugs and rave culture
Drinking culture and people’s social behaviours towards alcohol have changed drastically over the years, this can be down to different economic changes within the drinking world. An article from Giles (2015) discusses the social and economic changes towards drinking and how this has had an overall impact on drinking culture. The writer discusses the idea of how the 1990s had a massive impact on young peoples perception of alcohol due to the rise in recreational drugs and the ‘rave culture’ that influenced many individuals drinking habits. ‘’Ravers didn’t want beer when they had Ecstacy’’ (Giles 2015) This has had an overall impact on drinking amongst the younger generation, this was around the time that alcopops and drinks like Hooch emerged due to the fact that they had stimulants and were an enjoyable tasting drink that fitted the culture and market.

[bookmark: _Toc41923382]2.6 Consumer behaviours
There are many reasons in which people drink and places they choose to drink, in the last decade or so, drinking has become more of an event that people make an occasion out of, going out for dinner and cocktails is something that seems to appeal to society today rather than just going down the pub for a few pints. Brown (2013) discussed the rise in a wide range of leisure activities that are now available whereas once the pub was one of the only places people could spend their leisure time. Since 29% of young adults aged between 18-24 have stated they are non-drinkers according to The Guardian (2018), the idea of going to an establishment where the sole focus is not drinking is refreshing for a group for friends in which some of them identify as non drinkers as discussed by Lohida (2018).

[bookmark: _Toc41923383]2.7 The influence of social media and technology
Due to the rise in social media over that the last decade especially, the change in social attitudes people have towards each other has changed.  People have constant contact with friends and family through their phones so people are less inclined to meet up in the pub for a catch up when they know what their friends have been doing whilst they do it as it is posted for everyone to see. A study by (Cabras, 2011) has stated that pubs are essential withing community’s and their cohesion for personal interaction, where people come together, however, today's society can rely upon social media and technology to keep us connected. (Burch, 2020) has discussed, although about teenagers can be said for people of the younger generation in general, are deprioritising healthy interpersonal communication. People today are consumed by other things and going to socialise with friends seems to be a luxury rather than a necessity for a healthy social life. 

[bookmark: _Toc41923384]2.8 Women and pubs
[bookmark: _Hlk41572066]There is a stigma around the pub atmosphere that it’s a place for older men. An article by Schmidt and Sapsford (1995) has stated that one thing women can agree on is that these male-dominated atmospheres is where they’re made to feel unwelcome or have been or felt harassed. The risks that are opposed to women under the influence especially are worrying for the individual as a repot by Drink Aware (n.d) has stated that 35% of women have received unwanted sexual contact or attention on a night out and stated that it has ruined their night. This reason alone could discourage an individual or group of people from visiting certain types of establishment from the stigma that has been created.

[bookmark: _Toc41923385]2.9 Travel
An argument that could be made but has no credible evidence to show that this is a factor that could be considered in the rise of pub closures is the transport to and from pub venues. Due to the obvious fact that it is illegal to drink and drive shows an inconvenience for the individual in questions travel from a pub, usually in taxis. The idea of catching taxis can be a factor that discourages people from drinking out of the house due to the added expense of this commodity. However, there is no evidence to show that this is a contributing factor, including an article form Smith (2018) which has stated that Swansea is among one of the cheapest places to get a taxi in the UK ranking at number 5 at £2.45 per mile. This could be an interesting question to consider within the research project to help understand whether this reason contributes to the loss in the pub trade. 

[bookmark: _Toc41923386]2.10 Food
Pubs today often serve food as a way of generating custom by other means, the early 20th century was when establishments such as pubs started serving food for working-class employees, converting the pub into a place where drinking was not now the only function of the business as stated by (Kirkby 2007). However, today people’s diets have changed extensively, and people are more mindful of the type of foods they put in their body as stated by (AHDB 2018). The rise of diets like veganism has created a whole new demographic and market for pubs and other food establishments to market towards which could be a pull factor for some individuals. In addition to this, an article by (Smithers, 2018) has shown that regular pub-goers want food to be kept simple as over recent years due to the growth of cooking shows, pub chefs create elaborate menus that people do not see fit for a pub atmosphere. It would be interesting to see if food alone is a factor to consider whether people go to the pub or not. 



[bookmark: _Toc41923387]2.11 Conclusion
As said previously within this literature review, there seems to be a lack of literature into understanding the reasons why exactly these pub closures are occurring. There is literature surrounding possible contributing factors into why individuals drinking habits and culture has changed, which could be possible contributors to the closure of pubs, but there is not enough evidence to show how these factors have directly affected the pub trade. The purpose of this business research project has changed significantly thorough the time of writing due to the unforeseen circumstances that have occurred, (COVID 19) and through research that the researcher has conducted. The literature review has made it apparent that there is a need into getting a clearer understanding of people’s views and opinions on the topic in question, hoping this can bring clarity to the business research project question.


[bookmark: _Toc41923388]Chapter 3
3. [bookmark: _Toc41923389]Chapter Introduction
[bookmark: _Hlk41608970]This chapter will be explaining the research philosophies and processes to show how the research will be conducted. It will explain what the research onion is and how it will be used to aid this research project. This chapter will also be discussing the research approach and strategy, discuss the research sample and the reliability and validity of it, it will explore ethical issues within the project and will discuss limitations of the project in hand. 

[bookmark: _Toc41923390]3.1 Research methodology
Research has been defined as the ability to investigate a research question to generate knowledge on the subject area (Collis and Hussey, 2014). Research is important because without research individuals cannot understand fully the true extent of an issue. 
[image: ]
 
[bookmark: _Toc41923391]3.2  The Research Onion (Saunders et al, 2009)
To conduct meaning full research, (Saunders, Lewis and Thornhill,2009) developed a model which they named the ‘Research Onion’. The research onion is a model that helps to understand the different pathways and methods of research as well as the different factors that need to be considered as part of the research process.
The Research onion consists of 6 layers, techniques and procedures, time horizons, choices, strategies, approaches and philosophies. These are used to create a pathway for the research that is going to be gathered later on in the project. Figure 1 shows the pathway that has been used in researching this project.  

[bookmark: _Toc41923392]3.3 Research Philosophies
‘’The research philosophy you adopt contains important assumptions about how you view the world’’ (Saunders et al, 2009) 
Positivism can be explained as a way in which information can be gathered and can be verified and shows logical or mathematical proof. 
(Smith, 1996) Explains that positivism is a way in which an individual can explain the sciences of a social construct.
The research involving positivism within social environments can vary since it can all change due to opinion rather than fact. Positivism is a way in which the researcher can present a set of statistics in a way that is appropriate, unbiased and understandable. 
[bookmark: _Toc41923393]3.4 Research approaches
This business research project will be using a deductive approach to the research element. Using a deductive method is the most appropriate method to use for this form of research. ‘’It involves the development of a theory that is then subject to a rigorous test through a series of propositions.’’ (Saunders, Lewis, Thornhill, 2019) Through this project, data will be collected from individuals within the Swansea area in which the data will be assessed and a conclusion will be made based on the hypothesis and finding out the main reasons from those current findings. 

[bookmark: _Toc41923394]3.5 Research method and data collection
This business research project has used the questionnaire method to collect the appropriate data to help analyse the issue in question. This method has been chosen to help indicate exactly what peoples issue is with drinking in pubs per individual, it will show the different factors that encourage and discourage people to go to the pub and will be a valuable insight into people’s drinking habits and how this effects drinking culture. ‘’the success of a survey has more to do with the researcher’s ability to think through and integrate the various stages of the process than with following a rigid set of rules’’ (Flowerdew and Martain, 2005)
The questionnaires that have been distributed to people have been created using google forms in which the researcher has distributed these forms through various social media channels such as Facebook, Instagram and Twitter via the researchers' personal account, due to the convenience of being a resident in the place of the conducted research. Social media is a good way of distributing questionnaires to participants that would be more inclined to engage with the post due to the social interaction with that individual previously. ‘’Social media have provided new opportunities to consumers to engage in social interaction on the internet. Consumers use social media, such as online communities, to generate content and to network with other users. The study of social media can also identify the advantages to be gained by business’’ (Hajli, 2014)
Questionnaires are a good way of conducting research due to the fact it can be a quick way to achieve a statistic for something but also due to the fact it can be rather convenient for the participant due to social media and the internet. ‘’The questionnaire is by far the most common instrument, whether administered in person, by phone or online.’’ (Kotler, Armstrong, Harris and He, 2019)

[bookmark: _Toc41923395]3.6 Sample
The sampling method that has been put into place is a convenience sample within this business research project, which is also known as an opportunity sample. ‘’Convenience sampling, as its name suggests, involves selecting sample units that are readily accessible to the researcher.’’ (Lewis-Beck, Bryman and Futting Liao, 2020) 
This will mean that the researcher will be distributing the questionnaires within the Swansea area through various social media channels. 

[bookmark: _Toc41923396]3.7 Data Analysis 
Appropriate statistical tests have been made to accurately assess the data collected to ensure that the outcome of the statistics was under a controlled assessment to show more accurate data.  

[bookmark: _Toc41923397]3.8 Quantitative research 
A quantitative approach is used when the researcher starts with a hypothesis and conducts their tests for confirmation or disconfirmation on the theory in question. (Newman, Benz and Ridenour, 1998) The project contains quantitative research methods due to the previous research already available around the topic of pub closures, to help understand the main reasons for the rise in pub closures and assessing the change in drinking culture and how this has directly affected that industry. 

[bookmark: _Toc41923398]3.9 Limitations and ethical considerations
[bookmark: _Toc41923399]3.9.1 Time management
[bookmark: _GoBack]To ensure that the researchers time is used effectively, certain measures have been put in place including a Gantt chart to ensure time is spread out effectively thought the project.  Gantt charts are used to plan workloads for individuals and projects as without them the functionality of a workplace or project could be altered due to lack of planning (Gantt Charts: A Centenary Appreciation, 2003). A Gantt chart that has been created for the project can be seen in the Appendices under number 18.
[bookmark: _Toc41923400]3.9.2 Ethical Considerations
When researching any work or project involving people or companies, certain ethical considerations need to be taken into consideration to ensure peoples happiness and safety. 
No one under the age of 18 has been involved within this project due to the nature of it involving alcohol, it does not include vulnerable people or illegal activities. The aim of This project is not to cause distress for others but rather to retrieve appropriate information for the project in hand. (Wilson, 2014)

[bookmark: _Toc41923401]3.10 Chapter summary
This chapter has discussed the research philosophies and has shown the methods that have been considered and undertaken within this business research project. It has explained the research onion in which the researcher will use to aid the research methods that have been conducted. It discussed factors that need to be considered to ensure that meaningful and accurate data has been collected. It has discussed the research approaches, strategy’s, sample, the reliability and validity of the research has mentioned the ethical considerations that have been made to the project.

[bookmark: _Toc41923402]Chapter 4

4. [bookmark: _Toc41923403]Chapter introduction
This chapter will be looking at the data that has been collected from the sample of individuals asked through a survey. The sample in question were individuals who are associated with the researcher’s social media account, therefore could impact some of the answers due to the personal connections the researcher has with the participants. The research was conducted through the IBM Statistics, this application has been used to provide the graphs seen in this chapter. The word clouds within this section were made using Microsoft Word to show the open-ended questions that were asked within the survey. All other questions that have not been discussed within this chapter can be found in the appendix in a graph form. 




[image: ]
[bookmark: _Toc41923404]4.1 Figure 1 (What is your Gender?)

Figure 1 shows the gender of the participants within this survey since a large majority of individuals being female, it would be interesting to know what a female's honest opinion is on the pub given the nature of the environment is predominantly a male-dominated. (Schmitt and Sapsford 1995)

[image: ]
[bookmark: _Toc41923405]4.2 Figure 2 (What is your age?)
Figure 2 shows the age range of the participants and shows a large majority of people of a younger generation including students, meaning that the data will be strongly influenced by their opinions alone. 

[image: ]
[bookmark: _Toc41923406]4.3 Figure 3 ( I think about the potential risk to myself that can occur on a night out?)
Figure 3 shows the comparison between gender and the thoughts on their safety when going out to drink, as the chi-square shows the percentage is above 0.005 indicating that it is not statistically significant but does show a wide range of peoples views on their safety when going out to drink. There is a stigma that surrounds the pub, also mentioned in the literature review by Schmidt and Sapsford (1995) that male-dominated places such as the pub are where women are made to feel unwelcome or harassed. this evidence also suggests the statistics from (Drink Aware n.d) previously mentioned within this project, that Women receive unwanted physical and sexual contact on nights out stating that it has ruined their night, is true is somewhat true in this case. 

[image: ]









[bookmark: _Toc41923407]4.4 Figure 4 (Where do you spend most of your time drinking?)

Figure 4 shows a comparison between age and drinking environments. The chi-square shows the percentage is above 0.005 indicating that it is not statistically significant, however, it shows that the individuals asked still favour the pub although there is still a large majority of people who choose elsewhere. At home is the second-highest figure, this could be due to the rising cost of alcohol and as said previously within the literature review, an article by (The Independent 2013) has stated that people tend to spend most of their time at home to drink and socialise due to the convenience and price. (Brown 2013) has also discussed previously that people’s homes have the place of entertainment as opposed to placed like the pub. 

[image: ]
[bookmark: _Toc41923408]4.5 Figure 5 (Do you pre-drink before a night out?)
Figure 5 shows that due to the chi-square being below 0.005 that the data collected is significant and there are definitive links between the factors in question. The figure shows the comparison between age and whether the individual pre-drinks before going out. The chart shows that 89 people out of the 160 asked do pre-drink, with the majority of these individuals being in the 18-24 category. This could be due to the drinking habits of a student with the ‘’ determined drunkness’’ drinkers as discussed by both Giles (2015) and Lohida (2018).


[image: ]


[bookmark: _Toc41923409]4.6 Figure 6 (How often do you go to pubs? + I think alcohol is expensive in pubs.)
Figure 6 shows the comparison between how often the individual goes to the pub and their opinion on the price of alcohol. This graph shows that because the significance of the chi-square is above 0.005 it is an insignificant factor within the project and has no definitive links, however, it does show some interesting findings. It shows that the majority of people who participated neither agree nor disagree with the statement made but the results show it leaning more to the agree side of the graph. This shows along with many of the other tests shown in this project that the price of alcohol is a major contributing factor to why people are discouraged from going to the pub.

[image: ]











[bookmark: _Toc41923410]4.7 Figure 7 (What encourages you to go to the Pub?)
Figure 7 shows a word cloud with the regularly mentioned words from the open-ended questions the individuals were asked. It is clear to see most of the reason for people visiting the pub establishment is to socialise with family and friends which is essential in the cohesion of communities and their personal interactions as stated by (Cabras 2011). However, it could also indicate as shown in figure 4, there are multiple different places in which people can communicate, and due to the rise in social media, people are deprioritising their inter-person communication, therefore there is less need for an establishment such as a pub to socialise in as discussed by (Birch 2020).

[image: ]

[bookmark: _Toc41923411]4.8 Figure 8 (What discourages you to go to the Pub?)
The word cloud shown in figure 8 is quite an interesting discovery to this research project as it shows that of price nor any logistics of the pub atmosphere that discourage individuals to go to the pub but the actual presence of other groups of people. However, it does state men and atmosphere 
The word cloud shown in figure 8 is quite an interesting discovery to this research project as it shows that of price nor any logistics of the pub atmosphere that discourage individuals to go to the pub but the actual presence of other groups of people. However, it does state the words men, atmosphere and old quite clearly within the word cloud which relates to the statements around the pub atmosphere previously stated within this research project, that it feels like it is a male-dominated atmosphere in which women are made to feel unwelcome (Schmidt and Sapsford 1995). With the large majority of individuals who participated within this survey being women as shown in figure 1, these statements made prove these statements true in this case. 


[image: ]

[bookmark: _Toc41923412]4.9 Figure 9 (Why do you pre-drink?)
The word cloud in figure 9 shows at one of the main reasons for people pre-drinking before going out is because it is cheaper and saves money. The word cloud also shows it is because pre-drinking is now part of the night out experience as it is a place for friends to congregate together before going out. It is also shown within this word cloud the reasons for pre-drinking is because they intend on drinking a large amount of alcohol at home to prevent spending money when out, which is discussed within the project from statements made by Giles (2015) and Lohida (2018) that there is now ‘determined drunkness’ drinkers. These drinkers are in the 20 somethings category who’s aim from going out to drink is getting as drunk as possible. With the majority of participants who participated in this project being of that age range as shown in figure 2, this statement has proven true in some cases. 

[image: ]

[bookmark: _Toc41923413]4.10 Figure 10 (What would encourage you to go to the pub more often?)
The word cloud shown in figure 10 shows the factors most important reasons to encourage the people who participated in the surveys to go to the pub more often. The word cloud clearly shows that prices and the overall cost of going to the pub is an issue for individuals. It also shows that people want more from their going out experience, people seem to want events and live music along with games and quizzes to entertain themselves and their friends. Brown (2013) was mentioned in the literature review stating that there is such a wide range of leisure activities to choose from instead of just the pub in today’s society. Also stated in the literature review by (Lohida 2018), that many individuals today do not drink or choose not to for personal reasons, so for those individuals going to an establishment where the sole focus of the place is drinking can seem unappealing.









[bookmark: _Toc41923414]Chapter Summary
This chapter has displayed the findings of the research the researcher has accumulated within the test section for this business research project. It has shown different tests the researcher has made to try to better understand the reasons into which people are discouraged to go to the pub and provides new and interesting information about the topic in question. It has displayed multiple different finding to support but also challenge the previous findings and discussed the factors surrounding drinking that matter to individuals that live within Swansea. 

[bookmark: _Toc41923415]Chapter 5
5. [bookmark: _Toc41923416]Chapter introduction
This chapter will be discussing the research that has been found within the business research project and how it relates to the topic of pub closures, drinking habits and behaviours of individuals within Swansea. 
[bookmark: _Toc41923417]5.1 Objectives
The objectives of this research project were to conduct a survey stating factors contributing to pub closures and present them to the public through a survey. This objective has somewhat been met as the survey did not state reasons for pub closures but rather asked the individual questions surrounding the possible contributing factors. The objectives also stated that the project was going to ask the consumers in question to state the reasons based on their own opinion of the problems surrounding the pub. This objective has also been met due to the question asked within the survey asking the participant to state reasons that encourage and discourage them to go to the pub. The final objective was to assess the information gathered and use it to understand the changes to drinking culture within the city and understand what would get people back to the pub. This objective was partly achieved as the information has been gathered and assessed within chapter 4 and through this chapter also. This project has also gained an understanding of drinking culture within Swansea and statements have been made by the participants on ways in which to improve custom for pub establishments. 

[bookmark: _Toc41923418]5.2 Main Findings
The results from the research show that the majority of participants who contributed to the survey were young females within the 18-24 category, which means that the data collected from this projects is biased as it has less information and understanding of other demographics of people within society. However, the data is not useless as is does bring an understanding of the view on the pub from that standpoint. The results showed mixed results for the question regarding the risks opposed to people and their awareness of it, showing that it was mostly women that consider these risks before going out to drink. This factor has previously been mentioned within this business research project with Schmidt and Sapford (1995) stating that women are made to feel uncomfortable or have been sexually harassed within these establishments creating this dislike to the place. This reason alone could encourage women or groups of people to be discouraged from visiting the establishment. The survey has also shown that despite the reasons for undergoing this project in question, people still favour the pub over other establishments, however, the figure is not overwhelmingly big in comparison to other places people choose to drink. many people still prefer to drink at home, this has been stated by (Brown 2013) in which people’s homes have become the place of entertainment as opposed to the pub. People who pre-drink before going out to drink were in this case young women indicating the articles by (Giles 2015) and (Lohida 2018) that there are now ‘’ determined drunkness’’ drinkers which are of the age category in question, in which their main aim is to get as drunk as possible. However, pre-drinking is now more than just to save money on drinks when out, the idea of ‘pres’ is about people congregating together before going out as it is now part of the night out experience. The survey also showed that most people choose the option to nor agree or disagree with the statement that alcohol is expensive in pubs although statistically leaning to the more expensive side. This shows that although the price is a main contributor to people not going to the pub, there are factors elsewhere that may discourage the individual more so. The purpose of the pub has previously been discussed as a place in which people come together and has been stated as a place for community cohesion (Cabras 2011), the results showed that the main encouragement to go to the pub was socialising with friends and family. This finding, although seems obvious, could still be impacted by factors such as social media and technology. Birch (2020) discussed the idea that people are deprioritising interpersonal communication due to such factors as social media, therefore discouraging people to even go to the pub in the first place as communication with friends and family can be achieved by other means. The survey also asked participants of the reasons that discourage them to go to the pub, results showed that the main factor was that of other groups of people or the presence of other individuals that discouraged them. The words old, men and atmosphere are main words within the findings indicating that the statements made by (Schmidt and Sapsford 1995) in that male-dominated atmospheres are where they are made to feel uncomfortable of have felt harassed. These reasons could discourage not just one person but an entire group or demographic of individuals to visit establishments in which they are made to feel that way. The individuals asked within the survey stated that things that would encourage them to go to the pub more often, the participants stated that as well as the cost of alcohol, more activities or events such as live music, themed nights, quizzes and games to entertain themselves and their friends is what they felt would encourage them to go to the pub more often. Brown (2013) discussed that with the wide range of leisure activities now available for people to do, it is understandable that pubs are losing custom as it is not the only place to meet with others. Many individuals today, however do not drink, so for those individuals the idea of going somewhere with a group of people where the sole purpose is drinking seems unappealing, therefore perhaps discouraging an entire group of people for one individual. 

[bookmark: _Toc41923419]5.3 Limitations
This business research project has been successful in many ways however there are a few factors that could have impacted the results. The fact that the surveys were distributed through various social media channels via the researcher’s accounts could have made the data found somewhat unreliable due to the personal connection the researcher has with the individual in question. The data gathered was from some individuals the researcher knows personally so some inappropriate language and responses were made, however, the purpose of the project was to gain understanding into the main reasons into why individuals do not go to the pub, therefore, the inappropriate responses were not taken into consideration. COVID-19 was another contributing factor to the changes and issues within this project. The initial idea for this project has had to change over the time of writing due to such factors as COVID-19, interviews and research that was going to be conducted from certain establishments was unable to go ahead due to the country’s lockdown. 

[bookmark: _Toc41923420]5.4 Conclusion/ Recommendations
This business research project has shown that there are multiple different reasons in which individuals are encouraged and discouraged to go to the pub, however, there are reoccurring themes within the findings that suggest that individuals want cheaper drinks, more events, live music, games and general activities. People now want more from the pub and need something to entice them to bother leaving the comfort of their own homes where people spend most of their time drinking and entertaining these days. The pub will remain a part of British culture and fits a purpose within society, keeping the cohesion of communities together for decades to come and a place many seem to cherish, however, the world of hospitality, catering and leisure is ever-growing indicating that pubs will have to keep up with modern trends and the drinking culture of Britain today. Pubs as a whole need to understand what individuals want from their experience at a pub and will need to adhere to that if they are going to remain a main competitor within the business world.
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5.) How often to you go to pubs?
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6.) What encourages you to go to the pub?

157 responses
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7.) | think alcohol is expensive in pubs.
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8.) What reasons discourage you from going to the pub (excluding pricing)?
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8.) What reasons discourage you from going to the pub (excluding pricing)?

149 responses

None

Nothing

N/A

Getting home is a hassle since | live far and hate paying for a cab as | can't drink and drive obviously
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11.) Do you 'pre-drink’ before a night out?
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11.1) If answer is not no, why do you pre-drink?

98 responses
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12.) Where do you spend most of your time drinking?
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13.) What would encourage you to go to the pub more often?

144 responses

Cheaper prices
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Cheaper drinks

My mates

Cheaper

Quizzes or more community events
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