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Tradition vs Modernity: A deep dive into Norwegian attitudes towards adventure tourism
	Introduction

	Adventure tourism is a rapidly expanding sector of the global tourism industry. It is typically characterized by physical activity, possibly (but not always) a cultural exchange of some kind and the participants engaging with natural environments (Rantala, Rokenes, and Valkonen, 2018). Norway with its rich outdoor environments from beautiful fjords and breathtaking mountains, positions itself as a leading destination for a large variety of quality adventure experiences. Despite the significance of this industry and its impact on Norway’s rich culture, I feel there is comparatively little ethnographic research into how Norwegians themselves perceive adventure tourism from the perspective as hosts and adventure participants. Furthermore, recent research and reviews hint that adventure tourism is being recognised as an important ‘hot topic’. This involves scholars examining risk perception, the motivations of tourists, and the commercialisation of the outdoors (Sand & Gross, 2019). Further studies also place emphasis on the complexity of adventure tourism’s cultural and economic impact on a nation (Steynberg & Grundling, 2005). Despite this large pool of research, there is comparatively very little research into how specifically the Norwegian population views adventure tourism within their own culture.

As stated previously, Norway provides an incredible and rich context for adventure tourism, making it a very compelling location for my study. Most interestingly Norwegian outdoor culture and history is not studded with commercial ventures but instead is set in friluftsliv, a tradition which emphasises simplicity, sense of place, and leading a ‘non-competitive’ life in the outdoors. More recent literature reveals that friluftsliv is still ap relevant and evolving cultural practice in Norway, the research explores its philosophical foundations, role in society and its modern interpretations among Norwegians and foreign participants (Horgen, 2025 ; Vikene, et al. 2025). This research also reveals that friluftsliv  is heavily ingrained into the national identity of the Norwegian people, running counter to rising themes of consumerism, commercialisation and risk-oriented adventure culture (NIH, 2023). Recent findings also demonstrate the tensions rising between friluftsliv values and emerging outdoor practices (Horgen, 2025). 
Adding to this, the coexistence of friluftsliv and commercial tourism begs the question about how Norwegians as a people feel about these two concepts coming to blows and how it affects their culture and identity in their outdoor practices. The framing of friluftsliv and adventure tourism as being opposites comes from adventure tourism being highly commodified and thrill-seeking. Friluftsliv on the other hand represents humility and restraint. The contrast between these concepts' hints to me that Norwegian feelings towards adventure tourism may have more to them than the current literature would imply. For example, the rise of tours and high-risk activities taking place in Norwegian landscapes may be viewed by some as an evolution on outdoor recreation, to others however it may be viewed as a threat to cultural traditions. I feel however that despite the glaring nature of these conflicting viewpoints; there is very little research by comparison into these issues. 

This isn't to say there is no research into this, such as the studies mentioned earlier. Recent literature has noticed these issues; however, most of it focuses on tourists, tourism operators and the economic impacts of adventure tourism. While these perspectives are important, it doesn’t answer the question of how locals themselves feel about adventure tourism and how they perceive the impact of it on their way of life. This is why ethnographic research, with its importance being placed on lived experience and its ability to place findings into a social context, is therefore crucial to closing this gap in the research. 

With my study, I aim to add to this conversation, by personally exploring how Norwegians perceive adventure tourism when compared with their own cultural ideals. By focusing on the voice of locals of varying generations (all 18+) and occupations (participants and adventure leaders) I can uncover how individuals navigate this strange paradox between the commercialization of adventure and the motivations of those who partake in it and the humble roots of friluftsliv. It also will explore whether adventure tourism is generally seen as a positive force or a disruptive one. Through these interviews, observations and field notes I will be able to see if there are any patterns among the Norwegian populus in terms of these views. 


 


	Aim/ Research question 

	What are Norwegian attitudes towards adventure tourism, how are these attitudes shaped by cultural values, traditions and their perceptions of risk, nature and sustainability?

I aim to:
1. To explore how Norwegians view adventure tourism (definitions and opinions), specifically relating it to outdoor practices such as ‘Friluftsliv’.
2. Examining how their cultural values will influence their attitude towards commercialised activities. 
3. Investigate the perceptions of the environmental and social impacts that Norwegians associate with adventure tourism.
4. To understand how Norwegians navigate conflict between their own traditional outdoor ethics and modern commercialization of outdoors activities.
5. To identify generational and experiential differences in attitude toward adventure tourism.

	Methodology
What umbrella approach will you be using? Why are you using this approach? What method(s) will you be using to answer you research question? What are the strengths and limitations of the methods? What are the protocols? 

	This research paper will adopt a qualitative, ethnographic style to explore how Norwegians explore adventure tourism within the context of their current and historic cultural traditions. The aim of this study is to understand the lived experiences of Norwegians and how their culture will impact their notions of adventure tourism. An ethnographic approach in my opinion is well suited to this study as it captures the nuances of how these individuals navigate the relationship between their country’s traditional outdoor values and the expanding commercialisation of adventure tourism. An ethnography allows for the exploration of social practises, identity and pressure points within a country or community's culture. This makes it an appropriate methodology for examining how Norwegians feel about the impacts of adventure tourism on their environments in their own words. 

This study shall employ a multi-method design, incorporating interviews, participants observations and reflective field notes. This approach will strengthen the credibility of the study as it means I can triangulate my data coming in from multiple sources, meaning the patterns can emerge in multiple sources. The interviews will provide personal insight into personal perspectives and interpretations. In this case I shall tackle a number of these interviews and my partner, who is writing their own research on this topic, Isobel Francis shall tackle the others. After this is completed, we shall exchange data and findings for us to code and analyse independently. Observing participants in cultural Norwegian outdoor practises and outdoor tourism activities offer us a window into how the opinions stated in the interviews translate into real-life practise. Finally, field notes will support my interpretations by documenting my assumptions, understanding of the culture and the situations I will place myself in to get data. 

A purposive combined with a snowball sample strategy will be used to recruit participants. This is because me and Izzie have two participants in mind already, our lecturers. However, having just moved to Norway we do not as of current have a network of people we can rely on to interview, as such we will ask these lecturers to provide us with recommendations and referrals to individuals (older and younger demographics) they think could have interesting takes on the issue. The initial participants were selected based on their expertise in and their strong relation to the outdoors in Norway. This approach will ensure that the sample will reflect a range of perspectives from those who embrace commercialisation and others who view it sceptically. This sample will include adults aged 18 and above, with efforts being made to interview and observe a wide range of ages, genders and to the greatest extent possible during the short time we have backgrounds in Norway. This sample size will remain ideally quite small, no more than 8 participants. However, the small sample size allows for detailed exploration of each participants opinion.
In addition to these sampling considerations, attention will be given to the ethical dimensions of conducting an ethnographical study in a cultural context that is not my own, further information as to how this will be accomplished is explained later in this proposal. Furthermore, the collaborative element of this study adds an additional layer of proofreading for this project. By independently analysing each other’s interview transcripts and notes, despite this assignment being graded individually, allows us to help reduce individual biases and strengthen the argument that we will individually put forward for the final project and presentation.

Finally, the short time frame in which we must do a study of this magnitude forces us into a more focused and intentional approach for completing this study. While our sample size is small, the depth of data we can get from each participant through all our collection methods will provide us with a rich and nuanced understanding of how Norwegians interpret the conflict between their cultural values and the rise of commerical adventure tourism. 



	Ethical considerations

	Ethical approval will be obtained prior to data collection. Participants will be informed of the purpose of the study, and they will have the right to withdraw at any time during the process, and measures will be taken to ensure confidentiality. False names or number-based designations will be used for all participants in all transcripts. Given the cultural sensitivity of this topic, care will be taken to represent the views of all participants respectfully and accurately with my prior knowledge of their cultural practices to be backed up with thorough personal research.

	Data analysis

	Data will be analysed using thematic analysis, following Braun and Clarke’s six-phase framework (Braun and Clarke, 2006), a method I am borrowing from psychological studies as I believe it is a valid method for examining people’s reactions. This will involve familiarising myself with the data, noticing trends in the data and labelling them (coding), searching for themes within those trends and reviewing, and then defining them, thus producing the final analysis. My coding will be conducted by myself, to allow for my own personal engagements with the data, ensuring it is represented properly. The themes in this study will be developed inductively, meaning they will emerge from the data I collect myself, as opposed to being assumed based on pre-existing data and frameworks. 

	Timetable of actions to the deadline of A2

January:
Finalize my research questions, interview parameters and begin on my ethical paperwork, compile shortlists of possible participants.

February:
Begin and complete interview process throughout the month, create a constant stream of reflective fieldnotes and observations and begin noting and grouping my initial impressions and recurring ideas (coding).

March:
Complete the coding, group the codes into themes and revisit the literature to support or challenge the themes I observe. Begin drafting the analysis on the themes and begin to write my results. 

April: 
Connect my findings to literature, discuss the cultural implications, write the conclusion, prepare the appendices and begin structuring my findings into a presentations/video essay. 

May:
Final formatting and proofreading followed by submission. 
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