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Within this assignment there will be a written reflection of the health awareness campaign for healthy eating that took place on the 27th of November 2018. The World Health Organisation defines health as (WHO) “a state of complete physical, mental and social wellbeing and health is not all about the absence of disease”, and define the promotion of health as “The process of allowing people to increase control over and to improve on their health”. 
At the event there were a variety of stalls promoting several health awareness issues. The stalls used a variety of health promotion tactics to empathise their promotion. However, the healthy eating promotion stall stood out from the crowd mainly due to this being such a current and rife topic within today’s society and that we are all guilty of indulging in unhealthy foods. This stall appeared to get the most attention and interests. The visual appearance of the stall was warm and welcoming with colourful advertisement boards and leaflets, there was also snacks provided at this stall which none of the others had done. There were also games that onlookers could interact with the promotion which made the stall entertaining and appealing. The stall itself had a variety of sugary and healthy foods including coke, cake The interaction from onlookers included placing food and drink items next to cubes of sugars, the aim of the game was to guess which items had the most sugar contents, the end results were very surprising to onlookers as the results were not what most would have anticipated. By using promotion activities, the campaign was able to promote self-awareness. Abrahamet al (2008) suggests that by using activities in the health promotion that allow individuals to feel more empowered and to keep control of effects that may impact on health. The person running the promotion was very informative and was able to answer all questions raised with confidence. However, one negative factor of this stall was that there was only one person to handle all aspects of ther stall and due to it being so popular it could be seen that not everybody was able to take part due to time limitations. Also the room that the health fair was conducted from was far to small for the event. It was anticipated that around 50 people would attend the event, however this figure was more than doubled which caused overcrowding and an uncomfortable atmosphere.
The promotion was consistent in utilizing the Health Belief Model (HBM), and followed the following approaches, Educational and Empowerment. The Health Belief Model (HBM) was first brought about in 1950s and is still one of the main well established theories used amongst professional body’s and is still utilised within health awareness and promotion. 1950s The model was updated in the 1980’s to help predict public attitudes towards health (Changing minds, 2017) The models main purpose for the health campaign was for social reasoning whereby giving the consumers information and knowledge to change their perceptions of what foods are healthy and what is not. This is clearly identified within the stalls interaction game whereby onlookers were able to interact with the sugar, food game to see how people respond to their perceptions being altered and how they respond they everyday life. Goodman & Gottwald (2012).
The health Belief model can be seen to have significant advantages within promoting healthy diets in that it provides useful interventions and materials to help people make knowledgeable and informed choices about their lifestyle. It helps to bring about reasoning to choices and questions the user’s awareness of reality Green & Tones (2010) The model can be seen to assist with social reasoning which focusses on the capabilities of the person and how their perception of reality is identified in how they respond to certain situations. The HBM is widely known as the cognitive model as it aims to: Perceived susceptibility, perceived severity, perceived benefits, perceived barriers, cues to action and self-efficacy (Becker, 1974: Bandura 1997). The campaign utilized this to raise   awareness by utilizing tactics such as the game and apps such as change4life with the hope to reduce the risks of obesity by providing knowledge about the risks to prompt change in perceptions and behaviours in relation to eating, exercise and lifestyles. By utilising this method, the campaign provided the onlookers with empowerment to take control of their lifestyle. It is acknowledged that by providing individuals with Empowerment has as much domination over the change processes they are involved in (Laverack, 2009).
The empowerment approach was utilised for the promotion campaign as there was advertisements of different health groups such as public health Wales, change for life, weight watchers etc working towards the same goal to promote a change in behaviour by empowering the person with knowledge and methods such as apps, group meetings., Thompson (2007) suggests to give people empowerment to make a change themselves needs multiple partnerships to join together to set goals and actions for an individual, and to focus on engaging the individual into health promotion activities, so the individual can feel empowered. 
Evaluation of evidence and materials gathered for portfolio 
Upon observing the portfolio of information that had been gathered it was evident that there had been a considerable amount of time spent researching the topic. The portfolio had extensive amounts of primary and secondary research compared to other health fair campaign stalls at the event. Whilst looking through the portfolio it was noticeable that many emails had been sent out to different organisations asking to support the event by sending materials, it was evident that the vast majority of these organisations did not reply leaving the campaigner to do the majority of the work by herself, this is a shame that other health promotions chose not to interact with this particular stall as this received a lot of attention at the event which could have allowed more information to be put out to the public. Whilst there were several leaflets displayed on the stall which give useful materials such as details of the chang4life programme, there was not enough leaflets there to be handed out to the onlookers at the event. To make future improvements it is advisable to organise the health promotion stall amongst a group rather than an individual person trying to do it all by themselves, by working in a group more material could have been gathered and peer reviewed before being put forward at the stall. As previously mentioned this stall received the most attention and was significantly over crowded by the interested public, if this was a group event rather than a sole person there would have been more scope for interaction with the public as many were seen to walk past the stall as it was busy and people would have had to wait long periods to have any questions answered and to interact with the games and quizzes that the stall had to offer. 
Conclusion
The topic chosen was a well thought out and had a wealth of information available, it is also a particular subject that most people are interested in as there is a current issue with dietary and health with Wales being in the lead with obesity rates across all age groups (BBC, 2016). Within today’s society it is becoming more recognised of how what we eat effects all aspects of our health from weight gain, anxiety, heart issues, Diabetes and much more. It is widely regarded amongst professionals that by changing the way we eat and the foods and drinks we consume can have huge positive impacts on our life’s. The more awareness and knowledge that is provided to the public about making healthy choices in regards to dietary can have a positive impact not only on people’s lives but the National health service. It can be noted whilst there is particular focus on convincing society to take more responsibility for their own health there is not enough being done to stop the promotion of unhealthy sugary foods that are vigorously advertised within our society. One surprising subject that was not mentioned at the fair was the new legislation in regards to the sugar tax however there was information in regards to how the corporate companies of the known sugary drinks such as coke and Lucozade have massively reduced their sugar contents. Overall the stall by far stood out at the event and received the vast majority of the attention, this was achieved by a good lay out at the tables on the stall which were packed with useful leaflets and food. However, I would say the majority of people saw the delicious looking iced cupcakes that were on display which kind of took the attention of the bananas and oranges which were also available, this can be seen as a conflict of interests. By putting the activities of guessing the sugar contents of the major known brands of food had a positive outlook for the stall as many interacted and enjoyed the game which is much better than standing there having information regurgitated to you. More research can be done on this subject as the information is forever changing, however overall this was an excellent performance giving the resources available to the campaigner. 
Recommendations
For future events the following recommendation are advised:
Organisation on time slots for guests as this would allow more interaction.
A bigger location for the event.
Group work rather than individual work as this would allow more information to be accessed and given
Get other health promotions to attend at event e.g guest speakers 
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