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AI statement
I acknowledge the use of ChatGPT (https://chatgpt.com/) on 11/6/2026  to assist with improving the wording and structure of presentation notes and explanations for this assignment.

All research, analysis, conclusions, and final presentation content are based on my own work and understanding of the topic. AI was used only as a support tool to help organise ideas and improve clarity.

I confirm that I reviewed, edited, and took responsibility for all submitted work.

Speaker notes (300 words ) 
Hello everyone.
Today I'm going to talk about AI washing in Big Tech, which is the topic I chose to investigate for the Problem Solving and Innovation module.
Before I started this project, I had heard the term AI washing but didn't fully understand what it meant. Through my research, I found that AI washing happens when companies exaggerate how much artificial intelligence, they use in their products or services. In some cases, businesses market something as being powered by advanced AI when it may only use basic automation or simple software.
I focused on large technology companies such as Microsoft, Google, Meta, Amazon, and Apple because they are leading the development of AI and have a major influence on the market. I found that one of the main reasons AI washings happens is because companies want to appear innovative, attract investors, and stay ahead of their competitors. Since AI is seen as the future of technology, there is a lot of pressure to be associated with it.
To investigate the issue, I used a range of business analysis tools. My SWOT analysis showed that Big Tech companies have strengths such as access to large amounts of data and financial resources, but they can also suffer from a lack of transparency when promoting AI products. My PESTLE analysis highlighted factors such as government regulation, privacy concerns, and environmental impacts that influence business decisions.
I also looked at different stakeholders. Consumers want honest information, investors want transparency, and governments want to make sure businesses act responsibly.
After comparing several possible solutions, I concluded that greater transparency and independent audits are the most effective ways to reduce AI washing. These approaches can help build trust and ensure that companies make accurate claims about their technology.
Thank you for listening.
  
Critique (200 word )

Looking back at my analysis, I think one of its main strengths is that it uses several business tools to examine the issue from different perspectives. Using SWOT, PESTLE, stakeholder analysis, and a decision-making matrix helped me organise my research and identify practical solutions. I also think the analysis clearly explains why companies may engage in AI washing, especially because of competition and pressure from investors.
However, there are some limitations. One weakness is that I focused more on general industry trends than on specific examples. Including detailed case studies of companies that have been accused of AI washing would have made my argument stronger and provided more evidence to support my findings.
Another limitation is that I only briefly discussed regulations. I could have explored laws such as the EU AI Act or UK advertising regulations in more detail to show how governments are responding to misleading AI claims.
I also recognise that the scores I used in the decision-making matrix were based on my own judgement. Someone else might have ranked the options differently depending on what they considered most important.
Overall, I believe the analysis provides a good overview of the problem and offers realistic solutions, but it could be improved with more real-world examples and deeper research into current regulations.
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Here is your Stakeholder Analysis section organised as a clear, standalone slide outline — using only
your original notes, structured exactly as you wrote them:

Slide: Stakeholder Analysis
Heading: Who is affected, and what do they want?

Consumers
o Want honest, clear product information
« Investors
o Want profit + growth; also expect ethics and transparency
- Employees

o Pressured to build and launch Al quickly in a competitive market

Governments / Regulators
o Role: protect the public, enforce fair rules and standards
« Media

o Shapes public opinion; investigates and reports on false claims

Big Tech firms

o Aim: stay competitive, appear innovative, maintain good reputation
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STAKEHOLDER
ANALYSIS

Consumers: Need honest, clear information

» Investors: Seek transparency and ethical practice

v

Employees: Pressure to deliver fast results in
competitive markets

» Governments/Regulators: Protect public interest
and ensure fair practice

» Media: Shape public opinion and investigate claims

» Big Tech Firms: Aim for competitiveness,
innovation and reputation

Key Point: Misleading claims damage trust across alll
stakeholder groups.
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INTRODUCTION
{BACKGROUND , WHY IS IT IMPORTANT? AND
HOW DOES IT AFFECT STAKEHOLDER ?

Al Washing: What Is It?

» Definition: Promoting goods and services as being driven by cutting-edge Al when they
only employ basic automation or machine learning

» Context: There is fierce competition in Al among big tech companies like Microsoft,
Google, Meta, Amazon, and Apple.

» Drivers: The need to seem creative and draw in clients, investors, and media attention

» Goal: Use business analysis tools to find solutions by looking at causes and effects.

» Key Takeaway: Businesses have strong incentives to overstate their capabilities because
Al is associated with growth and innovation.
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Organising Al Washing Presentation

New chat message:

Hi, I'm working on my assessment for Module: Problem
Solving and Innovation (BMSWA4014), Programme:
Certificate of Higher Education in Employability Skills, with
lecturer Chris Wilkin. My topic is Al Washing in Big Tech,
and I've already written all my own content and research.

I need your help only as a supporting tool to organise my
ideas, structure my content clearly, and make sure my work
flows logically — this is just to help me arrange and refine
what | have already created myself, and | will write every
part of the final work in my own words.

Please help me turn my existing notes and text into a well-
structured PowerPoint outline, where each slide has a clear
heading, key points | have written, and a logical order. Do
not rewrite or generate new content for me — just organise
and clarify the material | provide, so | can show clearly that
all ideas, analysis and writing are my own original work.
Here is all the content | have prepared myself - please use
it only to structure and organise the presentation:

Got it — I understand completely: | will only organise, structure, and arrange the content you provide
into a clear PowerPoint outline, keeping all your original ideas, analysis, and wording exactly as you
have written them. | won't rewrite, add, or create any new content — my role is just to help you arrange
what you have so it flows logically and each slide has a clear heading and your key points.

Please share all the notes, text, research points, and any sections you have prepared, and | will turn
them into a structured slide outline right away.
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and your original key points preserved fully. No new content has been added — this is purely organising
what you created, in logical flow.

PowerPoint Outline: Al Washing in Big Tech

Module: Problem Solving and Innovation (BMSW4014)
Programme: Certificate of Higher Education in Employability Skills

Lecturer: Chris Wilkin

Slide 1: Introduction

Alis a key development in modern business

Big Tech firms (Microsoft, Google, Meta, Amazon, Apple) promote Al heavily to attract customers,
investors & media

Definition: Al washing = marketing products as advanced Al when they only use simple automation or
basic machine learning

Why it happens: pressure to look innovative, stay competitive, protect brand image

Scope of work: examines causes, effects; uses SWOT, PESTLE, stakeholder analysis, decision
models + recommendations

Slide 2: Understanding the Problem

Core issue: "Al" used as a buzzword - real technology often does not match marketing promises

Main causes:
o Intense competition - fear of falling behind rivals

o Investor pressure - need to show growth ana ¥ vation




