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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loaded seamlessly within a two second timeframe.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has different sections. customers can search using the main menu at the top, because the design of the website is very simple and clear which helps users find what they need quickly. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book a service on the website. There is a booking option where they fill in their details and enquire what they need. The system is very easy to use, which makes it more accessible. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I believe that the website can be improved by making the prices clearer and adding a quicker booking system. The reason to this is because customers want clear information which reduces the customers confusion. I also strongly believe that a live chat support would help customers massively. This is because they get quick service, which saves time and makes them more likely to use the website in the nearest future. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In my opinion, the website looks professional and easy to engage with. They are easy to read, and the layout is very straightforward. The design is very similar on a mobile phone or computer. The only difference is that on a phone, the page changes to fit the screen, which makes it much easier to scroll. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses images to help show its services. The colours are simple which makes it clean and not overwhelming helping users understand services easily.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This website does not show a clear indication to a live chat tool. Customers may need to email them, call customer service or fill up a form for any inconvenience, which can slow down any communication. So overall, the website is not as effective for enquiries.


	Question 2d – How effective are the social media links on the website?


	Answer:  The website has social media links that customers can click on. These links can help users learn more about the company. This is very effective because it builds trust and lets users see updates and reviews. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made clear with short descriptions and headlines. Each service is listed on its own, which makes the page easy to read and understand. This simple layout helps customers quickly see what the company offers and find the information they need without any confusion.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the website or through links. This allows users to view feedback from other customers. Some reviews may be recent, but it is not always clear if all are up to date. This can affect trust issues, but also confusion. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is shown as high quality through positive reviews and professional information. The website design looks reliable, which helps build trust. As a result, I would consider using this service or recommending it because it seems well organised and ready to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not always clearly shown. This may be because each job is different and depends on the amount of work. The company may prefer customers to request for a quote, which allows them to give a much more accurate pricing. However, the lack of clear pricing can make it harder for customers to decide and compare services.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. House clearance 

	
	2.Rubbish removal 

	
	3. Waste collection

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I personally type these keywords on Google, the company’s website did not rank within the top 10 results. This is likely due to high competition from other cleaning and waste collection companies using similar keywords to improve their visibility. As a result, these competitors may have a better optimised website, making it more difficult for this company’s website to appear in the higher rankings. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. They provide customers with important information about services, prices and contact details in one place. A professional looking website also helps build trust and credibility. In addition, customers reviews displayed on the website can allow users to see other people’s experiences, which can lead to their decisions. Even though social media is popular, many customers still rely on websites to research companies. Therefore, having a clear and well-designed website is essential for attracting and keeping customers. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Yes, I have a few recommendations to improve the website. One recommendation would be to make the pricing clearer by including estimated cost. This would help customers have a better understanding on the price before booking. Another suggestion would be adding a live chat support system, the reason for this is because a live chat feature would allow users to ask questions or talk about any concerns instantly and receive quick responses which improves customer service. Overall, these changes would make the website more user friendly, reduce confusion and build trust. This could encourage more customers to use the service.
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