Why TikTok?

· Allows content to reach a wider audience without needing a big platform and following. This will help GWR as algorithm. promotes content based on engagement rather than following count
· Our short format video encourages high engagement allowing certain features as an outcome to reach certain publicity levels such as following, like, share and repost
· Diverses all demographics such as age, gender and geography to reach more publicity from all backgrounds to gain a wider marketing outcome to promote Leeds Fest through GWR
· TikTok can showcase GWR travel to Leeds in fun and creative ways to allow authentic promos. By this, tiktok resonates users keeping up w trendy content more fun as trends increase visibly and engagement.
· Partnering with influencers can amplify brands messages, attracting wider audiences
· Target Audience: These stats give us a quantitively measurement supporting 25–34-year-olds have a high engagement level

Relevance to 25–34-year-olds:
· Creates entertaining videos that range from different types etc. 10-minute videos – 15-30second giving a short creative effect. Features like Cap Cut entertain promos from different engagement levels including songs, trends and imagery.
· Trends – hashtags such as #AllAboardGWR and #LeedsFest25 will reach wider audiences searching for a specific trend. Trends also foster a connection with audience when engaging in trends they participate in popular trends they engage with users on a personal level therefore making content more authentic.
· TikTok encourages users to share geniune experiences, stories and creativity that resonates with audiences e.g. behind-the-scenes that fosters trust and emotional connection.

Kotler mainly implies how marketing stresses how the art of creating genuine customer value.
TikTok relates to this by emplacing atheneite and creativity in content. GWR promotes this by engaging to connect with our target audience on a personal level.
TikTok also builds trust by making customers feel valued and understood by giving the opportunity to share user-generated content to meet any needs and desires.

When promoting GWR, TikTok will undertake a marketing communication from online marketing to inform, persuade with a purpose to advertise and promote from marketing communications. 
TikTok allows brands to create engaging video content that resonates with users, with unique algorithm, helping GWR reach wider audiences to attend Leeds with a wider audience through current trends previously used.
Kotler and Armstrong state it amplifies the blend of various promotion tools to communicate with brands.
TikTok serves a platform through certain content which includes advertisment and public relation elements from the mix. This allows brand awareness and fosters community engagement to help promotions. 

Academic Theory- Aristotle's Modes of Persuasion gives an outcome to enhance persuasive communications by addressing credibility, emotions and logic. 

Ethos- Brands and influenmers can establish credibility by sharing experiences at Leeds that GWR can promote. Collaborating with well-known artists at the festival or influencers suitable for our target audience who have attended Leeds Fest by train can enhance trust and authority, making promotion more effective.

Pathos- TikTok is a visual platform for evoking emotions by sharing exciting videos of performances and behind-the-scenes content promotes a sense of excitement and connection, encouraging views to feel the atmosphere and have a deep connection to want to experience.

Logos- Brands can use logical appeals by providing clear information about the festival and train information for GWR. This includes dates, lineups, ticket prices and safety measures. Short informative videos can highlight those details while also showcasing the festival value, making it an appealing choice for potential attendees. 

