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Introduction to Greenwashing
Greenwashing in the hotel industry refers to the practice of hotels exaggerating or misleading consumers about their environmental or sustainability efforts. It involves making false or misleading claims about the eco-friendliness of their operations, products, or services to appear more environmentally responsible than they actually are (Clientearth, 2020)
Some common examples of greenwashing in the hotel industry include:
· Exaggerated claims about energy or water conservation efforts.
· Highlighting small-scale environmental initiatives while ignoring larger issues.
· 3. Using misleading language or imagery to imply environmental friendliness without substantial evidence.
· 4. Falsely labelling products or services as "green" or "eco-friendly" without proper certification or verification.
· 5. Focusing on superficial changes, such as replacing towels less frequently, while ignoring more significant environmental impacts. (Changeplasticforgood, 2023)
Greenwashing can mislead consumers who are trying to make environmentally responsible choices and undermine efforts to promote genuine sustainability in the hotel industry. It's important for consumers to be critical and look for credible certifications and evidence of sustainability practices when choosing environmentally friendly accommodations (Clientearth, 2020). 
Greenwashing can have several negative effects on the environment. It undermines genuine sustainability efforts: When companies engage in greenwashing, they divert attention and resources away from genuine environmental initiatives. This can hinder progress toward addressing pressing environmental issues and achieving sustainability goals. It also encourages complacency. Greenwashing may lead consumers to believe that a company or industry is making significant efforts to reduce its environmental impact when, in fact, it's not. This can result in consumers becoming complacent and less likely to demand real change from businesses, governments, and other organizations Zhang, K. et al. (2022). Greenwashing also can include wasting resources. Companies that engage in greenwashing may invest resources in marketing and promoting false or exaggerated claims of environmental responsibility rather than investing in genuine sustainability initiatives. This wastes resources that could be better used for implementing meaningful environmental improvements. Greenwashing can allow companies to maintain unsustainable practices while giving the appearance of being environmentally friendly. This perpetuates harmful practices and prevents the adoption of more sustainable alternatives that could benefit the environment. Greenwashing misleads consumers into making purchasing decisions based on false or misleading information about a product or service's environmental impact. This can lead consumers to inadvertently support businesses that are not genuinely committed to sustainability, thereby contributing to environmental degradation (Bowen and Aragon-Correa, 2014). 

Companies often use self-evaluations, for several reasons, including image and reputation management: Maintaining a positive public image and reputation is crucial for businesses. By self-evaluating and promoting their environmental efforts, companies can enhance their brand image and appeal to environmentally conscious consumers. Greenwashing allows companies to create the perception of being environmentally responsible without necessarily making substantial changes to their operations. They may use self-evaluating as a competitive advantage. In increasingly competitive markets, companies may use self-evaluation and greenwashing as a means to differentiate themselves from competitors. By portraying themselves as environmentally friendly, companies may attract environmentally conscious consumers who prefer to support businesses that align with their values. Companies may engage in self-evaluation and greenwashing to demonstrate compliance with environmental regulations and standards. While regulatory compliance is essential, some companies may focus solely on meeting minimum requirements rather than implementing genuine sustainability practices. They may also use this to reduce costs. Implementing genuine sustainability initiatives often requires significant investments in technology, infrastructure, and resources. In contrast, greenwashing tactics such as promoting minimal changes or exaggerating the impact of small-scale initiatives may be more cost-effective for companies in the short term. As consumer awareness of environmental issues grows, companies face increasing pressure to demonstrate their commitment to sustainability. Engaging in self-evaluation and greenwashing allows companies to respond to this pressure and maintain their market share without necessarily making substantial changes to their business practices. Investors and shareholders are increasingly considering environmental factors when making investment decisions. By portraying themselves as environmentally responsible, companies may attract investment and maintain positive relationships with stakeholders who prioritize sustainability (Rahman, I., Park, J. and Chi, C.G. 2015). 
While self-evaluation and greenwashing may provide short-term benefits for companies, they can also lead to reputational damage and consumer distrust if perceived as insincere or misleading. Ultimately, genuine sustainability efforts and transparency are essential for companies to build long-term trust and credibility with consumers, investors, and other stakeholders (Olk, 2020). 
Overall, greenwashing undermines efforts to address environmental challenges and achieve sustainability goals by promoting false perceptions of environmental responsibility and diverting attention and resources away from genuine sustainability initiatives.
The Marriot Hotel
One prominent example of a hotel chain that has faced accusations of greenwashing is Marriott International. In 2019, a report by non-profit organization Friends of the Earth accused Marriott of misleading consumers with its sustainability claims. The report claimed that Marriott's efforts to reduce plastic waste, such as replacing small toiletry bottles with larger pump dispensers in some of its properties, were overshadowed by the company's overall lack of commitment to sustainability. Critics argued that Marriott's broader environmental impact, including its energy consumption, water usage, and carbon emissions, was not adequately addressed by these initiatives. Additionally, critics pointed out that Marriott had previously been a member of the American Legislative Exchange Council (ALEC), a conservative lobbying group that has been criticized for its stance on environmental issues. This association raised questions about Marriott's commitment to sustainability and environmental responsibility. While Marriott has made some efforts to improve its sustainability practices, including setting goals to reduce its carbon footprint and increase energy efficiency, critics argue that these efforts are not sufficient to offset the environmental impact of its operations. As a result, the company has faced accusations of greenwashing for promoting itself as environmentally friendly while failing to address broader environmental concerns.

This report examines the greenwashing accusations levelled against Marriott International, a leading hotel chain, and evaluates the company's approach to assessing its environmental impact. The analysis explores whether Marriott engages in genuine sustainability practices or if it relies on misleading greenwashing tactics. Additionally, it proposes alternative strategies for Marriott to adopt instead of relying solely on self-evaluation.
Introduction:
Marriott International, a global hospitality company operating numerous hotel brands worldwide, has faced scrutiny regarding its environmental claims and practices. Accusations of greenwashing have arisen, challenging the sincerity of Marriott's sustainability efforts. This report delves into the allegations of greenwashing and evaluates Marriott's approach to assessing its environmental impact.
Accusations of Greenwashing:
Marriott International has been accused of greenwashing, particularly regarding its plastic reduction initiatives and broader sustainability claims. Critics argue that while Marriott has implemented certain environmentally friendly measures, such as transitioning from individual toiletry bottles to bulk dispensers in some properties, these actions are insufficient to counterbalance the company's overall environmental impact. Moreover, Marriott's membership in the American Legislative Exchange Council (ALEC), a group criticized for its environmental stance, has raised questions about the company's commitment to sustainability.
Evaluation Practices:
Marriott International's approach to evaluating its environmental impact primarily relies on self-assessment and reporting. While the company has set sustainability goals and regularly publishes reports detailing its progress, critics question the credibility of these evaluations, suggesting they may be skewed to present Marriott in a favourable light. The absence of independent, third-party verification further undermines the transparency and reliability of Marriott's self-evaluation practices.
Alternative Strategies:
To enhance transparency and credibility in assessing its environmental impact, Marriott International could consider adopting alternative strategies. They could consider independent audits and engage in independent auditors or sustainability experts to conduct thorough assessments of its environmental practices and performance. Third-party verification would lend credibility to Marriott's sustainability claims and demonstrate a genuine commitment to transparency. They could also use stakeholder engagement. Marriott should actively involve stakeholders, including environmental organizations, consumers, and local communities, in the evaluation process. Seeking input and feedback from diverse perspectives can provide valuable insights and foster accountability in Marriott's sustainability efforts. They should also use certifications and standards: Marriott should pursue recognized environmental certifications and adhere to industry standards to validate its sustainability initiatives. Certifications such as LEED (Leadership in Energy and Environmental Design) and ISO 14001 would signal Marriott's adherence to rigorous environmental criteria and enhance its credibility as a sustainable hospitality provider.
While initiatives such as not washing towels daily can contribute to water conservation and may seem environmentally friendly, they can also be perceived as instances of greenwashing if they overshadow more significant environmental concerns or if they are not part of a broader, genuine sustainability effort. There are some potential areas where Marriott's practices could be construed as greenwashing rather than genuine sustainability efforts:
1. Lack of Transparency: Marriott may promote initiatives like towel reuse programs as evidence of its environmental responsibility. However, if the company fails to provide transparent information about its overall environmental impact, such as energy consumption, waste management, and carbon emissions, consumers may view these initiatives as superficial attempts to appear green without addressing broader sustainability challenges.
2. Offset by Other Practices: While towel reuse programs can conserve water and reduce laundry-related energy usage, they may be offset by other environmentally harmful practices within Marriott's operations. For instance, if Marriott does not implement comprehensive recycling programs, invest in renewable energy sources, or minimize single-use plastics in its properties, the benefits of towel reuse programs may be overshadowed by other negative environmental impacts.
3. Lack of Progression: If Marriott solely relies on towel reuse programs or similar initiatives without demonstrating a commitment to continuous improvement in its sustainability practices, consumers may perceive these efforts as stagnant or insincere. Genuine sustainability involves ongoing efforts to reduce environmental impacts across all aspects of operations, rather than isolated initiatives that remain unchanged over time.
4. Marketing Spin: Marriott's promotion of towel reuse programs as evidence of its environmental stewardship could be perceived as a marketing strategy aimed at enhancing its brand image rather than a genuine commitment to sustainability. If Marriott prioritizes public relations over substantive environmental action and fails to back up its claims with tangible evidence of progress, consumers may view these initiatives as greenwashing tactics.
5. Lack of Engagement: If Marriott does not actively engage with stakeholders, including environmental organizations, employees, and local communities, in developing and implementing its sustainability initiatives, consumers may question the authenticity of its environmental claims. Genuine sustainability involves collaboration and transparency, whereas greenwashing relies on superficial gestures that lack meaningful impact.
In summary, while initiatives like towel reuse programs can contribute to environmental conservation, they can be construed as instances of greenwashing if they are not part of a comprehensive and transparent sustainability strategy that addresses broader environmental concerns and demonstrates a genuine commitment to ongoing improvement.
Conclusion:
While Marriott International has implemented certain sustainability measures, allegations of greenwashing persist, casting doubt on the sincerity of the company's environmental claims. To address these concerns and enhance credibility, Marriott should adopt alternative strategies for evaluating its environmental impact, including independent audits, stakeholder engagement, and certifications. By prioritizing transparency and accountability, Marriott can demonstrate genuine commitment to sustainability and mitigate accusations of greenwashing.
Marriott International incorporates various green technologies and sustainability initiatives across its properties to reduce its environmental footprint and promote sustainable practices. These efforts include implementing energy-efficient lighting such as LED bulbs, utilizing renewable energy sources like solar panels, and adopting water-saving technologies such as low-flow fixtures and irrigation systems. Energy management systems are employed to optimize energy usage, while waste management and recycling programs help minimize landfill waste. Several Marriott properties have achieved LEED certification, showcasing their commitment to sustainable building design and operations. Through these measures, Marriott demonstrates a proactive approach to environmental stewardship within the hospitality industry, aiming to conserve resources, reduce emissions, and promote long-term sustainability.
Recommendations for Further Research:                                                                       Further research could investigate consumer perceptions of Marriott International's sustainability efforts and the influence of greenwashing allegations on consumer behaviour. Additionally, comparative studies could analyse the sustainability practices of Marriott and its competitors to provide insights into industry-wide trends and best practices.
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