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Introduction 
As a Spanish national, I offer a unique perspective and cultural background in my role as Assistant General Manager at Diversity Hotel & Spa in London. My nationality has played a major role in forming my identity and has had a significant influence on my viewpoint. However, this experience has also made me aware of instances of cultural misinterpretations, which I believe is a crucial aspect to investigate in order to achieve a deeper understanding. 
Now, let's consider a hypothetical scenario involving a miscommunication due to cultural differences with our esteemed guest, Mr. Rodriguez, a Spanish national. Mr. Rodriguez is in London for a business conference. He recently travelled from Madrid. He says he really wants to experience the fabled British hospitality. It gives me great pleasure to greet him as the Assistant General Manager at our prestigious hotel. However, in the course of our communication, I unintentionally overlooked the cultural nuances, which might have caused Mr. Rodriguez to experience culture shock. 
Scenario
When there is a difference in the customary welcomes of two different cultures, it might cause culture shock. As a Spaniard, I experienced cultural shock in this specific situation when I gave Mr. Rodriguez the customary Spanish greeting of a hearty hug and two cheek kisses. All the same, Mr. Rodriguez seems surprised by this and shows a slight discomfort to this move. In Spanish culture, it is polite and traditional to use this greeting to greet someone. It is generally accepted that this behaviour is polite and courteous. But this specific circumstance shows that there can be cultural variation even within the same cultural framework. Mr. Rodriguez, who had expected a more subdued greeting in the British manner, found my manner overwhelming, which exposed a case of cultural confusion. 
How Cultural Misunderstandings Occurred
The phenomena referred to as culture shock can be the cause of the cultural misunderstanding. Hofstede et al. (2010) define culture shock as the uneasy and uneasy sentiments that people from one culture have when they encounter and are exposed to the customs and traditions of another. Given that Mr. Rodriguez was visiting the city of London, in this instance, his expectations were deeply ingrained in the cultural framework of British society. I meant well when I greeted him in Spanish, but it wasn't what he was expecting, and it wasn't consistent with my cultural background. To effectively handle cultural misunderstandings and manage culture shock, it's critical to develop and implement the following behavioural modifications and skills: It is advised that all hotel employees, including the author, get cultural sensitivity training, according to Christiansen et al. (2020). The training plan ought to encompass a thorough understanding of the various cultural backgrounds that our guests can belong to. By engaging in active listening, we can gauge our guests' comfort levels and modify our conduct accordingly. According to Hampden-Turner and Trompenaars (2020), the phenomenon in question includes both verbal and non-verbal cues. In my capacity as a Spanish national, I must constantly reflect on my own cultural tendencies and adjust my behaviour to better fit the diverse cultural backgrounds of everyone who visits. 
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