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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website itself loads quite quickly however the pop up takes a couple seconds to load up.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  The Hollywood bowl Uk website consists of 57 sub pages as far as I could count them which might be a lot for a customer as they have to navigate a little bit to search what they may require as some customers have differential needs and they have to look longer on the website and this may cause a loss or gain of interests so it could help the business grow as the customers could read more  things while looking for the information they require however on the other hand some customers could lose interest if they have to look to long if they are looking for a specific piece of information and it takes too long to find it.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer is able to make a booking, it is located on the top of the website and also if you scroll down the website you will be able to book offers which consist of food, drinks and also games.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Everything is stuck closely together therefore it is easy to access however it does not allow the customer to spend time to read everything and to explore the website and this may not attract others as much therefore the business could lose customers. If they were to space it out and allow customers to read about them this way they would be able to gain much more customers this way.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a bright choice of colour however there is barely any contrast to attract, the colour contrast is what peaks the eye but there is little to non on this website. The difference between mobile and computer is very big as the sub pages are put neatly in one order and makes it easier to access no need to scroll all the way down and everything is put neatly.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Page starts off with large pictures which depict the people are having fun sharing food and beverages with bright colours it lets us see that this emphasises a very fun time with a lot of socialising interactions for example it shows us some families interacting together having fun which shows us it’s about including everyone and having a good time together. Therefore these pictures make us feel welcomed inside and that we’re guaranteed a fun time. The website does not contain any videos however it only contains videos in the how to play section which shows you how to successfully play the games. And lastly back to the colour choice as I primarily said it evokes bright colours which are assimilated to fun and entertainment for example the book now button contrasts those colours which makes it stand therefore making the reader want to make a booking more and actually check out the prices and whatever offers they have available. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not contain a live chat tool which is typically less useful for customers as the other contact methods will always take time for a response which would lead to customer un satisfaction. However they do provide other methods for contact such as call back request in which they can provide a day and time at which Hollywood bowl uk can call them and it’s any time the customer chooses. Another method is standard phone and email contacting which is good as it allows for the customer to speak directly to a member of staff from Hollywood bowl uk. As for the last method it is online enquiry form which allows the customers to submit their enquiries online straight on the website. The benefits of these methods is that for the call back method it allows for the customer to get a much thorough explanation whenever they are available which pleases both the customer and the staff, while the benefit for the phone/email method is that some customers may not be able to call the place due to unforeseen circumstances and email would be the best option for them therefore it allows for a more separate service. However for the downsides is that for the call back process it is not instant and it could be delayed due to the customer and this may lead to loss of interest and booking for the place, for the call and email procedure the disadvantage is that it may be delayed such as the phone not being answered, having to wait in queues and for the email part, someone has to actually write the email and this may take a while as staff are always busy.


	Question 2d – How effective are the social media links on the website?


	Answer: For businesses active social media accounts increase business engagement and this allows more customers to connect with the company therefore increasing the revenue as more people use the services provided which promotes the company. Social media accounts also allow the customers to engage with the company itself online therefore allowing positive and negative feedback which allows the company to improve bringing better customer satisfaction.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services which are provided, were made noticeably clear by name and by their description such as the ten pin bowling, as the name says its bowling with ten pins. Also food and drink menu are made clear of what the food contains to prevent any allergic problems from happening to customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Most reviews are made on a different application such as trust pilot which allows other customers to read reviews made others with the rating and their description. The reviews are up to date as the application is still in business.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality due to the modernised website which includes photos of high performance products such as clean lanes, new arcades, and delighted customers. The food is up to standard with lively music and sociable environments. Another factor that shows this is high quality is the high rating reviews which shows pleased customers. I would recommend this place for a fun day or celebration.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear when you are booking the place, such as lane and time and any other offers, yes the price does reflect the quality of service as there’s clean lanes with advanced equipment to help you out.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.ten pin bowling 

	
	2. Bowling and arcade

	
	3. Bowling alley Uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  As it is a famous company it usually comes up and mostly on the first page loaded.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Websites are the first thing most customers go to when they discover the business as they can find more information which is detailed and reliable for their needs. Websites are still relevant in the UK as they hold credibility and functionality as they coexist with social media platforms as they are necessary for the heavier workload. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  What I would recommend as an improvement for this company would be to add videos as well as it would allow for the customer to remain longer on the website and get more intrigued therefore giving a higher chance for the company to gain more revenue and more customers.
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