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AIM(S)
To develop a critical and analytical understanding of issues influencing business and societal ethics in a global context influenced by the characteristics of the Fourth Industrial Revolution.
To provide management professional with a range of tools through which to explore and influence Corporate Social Responsibility, resilience, and organisational and societal competitive advantage.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:
evaluate first, second and third sector Corporate Social responsibility statements and predict their short, medium and longterm impact on society;
critically speculate about potentially problematic ethical situations for first, second and third sector organisations from the perspectives of various social actors;
design tactics for responding to ethical business challenges within first, second and third sector organisations in the context of the Fourth Industrial Revolution.

INDICATIVE CONTENT
What are the moral and ethical responsibilities of 21st Century leaders and managers in the context of the Fourth Industrial Revolution? Is Milton Friedman correct, where he argues that the main purpose of business is to increase profits or is Denning correct, where he says that organisations exist to create desirable products and services?
What, if anything, is wrong with exploitation (e.g. the capture and storing of human knowledge in order to replace people with technology)? 
Do employers have a duty to protect the societies within which they exist and transact?
Moral and ethical considerations in the design of Corporate Social responsibility in the context of the Fourth Industrial Revolution.





LEARNING AND TEACHING STRATEGY

Learning will be delivered on campus. Learning design will incorporate practices suggested in the Larnaca Declaration on Learning Design to meet the characteristics of doctoral graduates set out in the QAA Characteristics Statement (2015, p. 4). learning will take place over a period of 10 weeks and the learning strategy will look to design and delivery activities that encourage self-directed and self-management of learning, where candidates can expect to:
search for, discover, access, retrieve, sift, interpret, analyse, evaluate, manage, conserve and communicate an ever - increasing volume of knowledge from a range of sources
think critically about problems to produce innovative solutions and create new knowledge
plan, manage and deliver projects [learning], selecting and justifying appropriate methodological processes while recognising, evaluating and minimising the risks involved and impact on the environment
exercise professional standards in research and research integrity, and engage in professional practice, including ethical, legal, and health and safety aspects, bringing enthusiasm, perseverance and integrity to bear on their work activities
support, collaborate with and lead colleagues, using a range of teaching, communication and net working skills to influence practice and policy in diverse environments
appreciate the need to engage in research with impact and to be able to communicate it to diverse audiences , including the public
build relationships with peers, senior colleagues, students and stakeholders with sensitivity to equality, diversity and cultural issues.

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	80
	27

	Independent learning
	220
	73

	Placement learning
	0
	0

	TOTAL
	300
	100%




ASSESSMENT

Assessment Component 1

	☐	Written exam
	☒	Coursework
	☒	Practical



	Mode of assessment
	Volume
	Weighting

	Article
	7,500 words
	100%









Assessment Summary

	Activity type
	Percentage

	Written exam
	

	Coursework
	100

	Practical
	

	TOTAL
	100%
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