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[bookmark: _6n58aal75mjo]Introduction
CSR is counted as an indicator of the success of any business and it also highlights the growth pattern of the companies. CSR activities boost the brand values, social reputation and goodwill of the companies. Hospitality is impacting the environment mostly negatively by consuming a huge amount of water and energy. This industry also creates a scarcity of consumable food by increasing their consumption. Hotels are trying to execute all their activities by focusing on their positive impact on culture, society and the environment. Hilton also organises CSR activities to improve its brand reputation and leave positive footprints on communities as well as the environment. Conrad Nicholson Hilton founded Hilton in 1919 in Cisco, Texas by purchasing the first property named the Mobley Hotel. This organisation is operating its services across 122 countries with over 7,000 properties (Hilton, 2023). This organisation executes CSR activities to influence the environment positively and reduce its negative effects. This essay will discuss the different CSR policies of Hilton with appropriate evidence. This study will also identify and discuss the factors that are influencing this organisation to embrace sustainability. The reasons behind counting CSR as the main focus will also be assessed along with the interrelationships between CSR and circular economy. Triple Bottom Line Theory will also be explained in this study in detail. Finally, the three main pillars of sustainability will also be discussed in this essay properly.
[bookmark: _33txpr1rjbk6]Description 
Hilton Hotel is a leading hotel chain in the UK which have set the sustainability bars in the hotel industry. The business value of this hotel chain includes environmental and social responsibility through its business operations. The concept of corporate social responsibility is an integral part of Hilton's policy. The environmental, social and governance (ESG) strategy of Hilton is integrated with the global supply chain, business operations as well as engagement with communities. The hotel brand works with several charities and believes it can help local communities. CARE is a sustainable program of the Hilton which is carried out by its staff and employees (Doubletreelodz, 2023). This program is aimed to encourage all employees and stakeholders of Hilton to maintain sustainable practices with purpose. The ‘Travel with Purpose’ is another CSR program which is focused on maintaining a collaborative culture with local communities and the hotel (UNWTO, 2018). The management of Hilton has decided to advance the Travel with Purpose strategy in 2022 and include it with its 2030 goals (Hilton, 2022). Hilton Hotel has committed to the net zero strategy with three specific goals such as scope 1, scope 2 and scope 3. The environmental goal of this brand is to reduce managed emissions by 75% in Scope 1 and Scope 2 as well as franchised portfolio emissions by 56% by 2030 in Scope 3 (Hilton, 2022). Hilton Hotel is aiming to reduce water usage and landfill waste by 50% by 2030 (Doubletreelodz, 2023). Hilton follows the ISO 50001 (Energy Management) and ISO 9001 (Quality Management) requirements for designing greener hotels (Hilton, 2022). The brand encourages its supply chain to renovate or build hotels by maintaining green building standards. The hotel brand has started to promote its renewable energy projects which use wind, solar and wastewater power instead of fossil fuels in 2022 (Doubletreelodz, 2023). 
The Hilton brand is also focused on social and community development. It will create 5 million career growth opportunities by 2030 and reach 50% of gender diversity at its global leadership level by 2027 (Hilton, 2022). The brand is also aiming to help more than 20 million community members by 2030 by providing disaster relief, local support and economic opportunities (Hilton, 2022). Hilton brand supports the Children’s Home No.9 in Lodz where the hotel invites orphan children to its hotels to watch movies or swimming pools (Hilton, 2022). Hilton Worldwide and IQ Sport organised a sports event for children and seniors in 2016. This hotel brand also has its own charitable organisation known as Hilton Global Foundation (Hilton, 2022). It works for sustainable livelihoods and early childhood development for youths. Apart from that Hilton Global Foundation aims to provide support services for homeless people and safe water access. The Hilton brand has distributed more than £2.3 million in Hilton Global Foundation grants to advance the Travel with Purpose 2030 goals (UNWTO, 2018). Along with this, this hotel is committed to helping the AHLA Foundation’s No Room for Trafficking (NRFT) Survivor Fund by providing £500,000 (Hilton, 2022). HGF has supported 18 global charitable organisations and distributed annual grants in 2022. Hilton Worldwide is also partnered with the International Youth Foundation to increase sustainability awareness among youngsters (UNWTO, 2018). This partnership programme supports global apprenticeship programs, school partnerships, skill development training, child education and professional development programs. 
However, a few factors influenced Hilton to make CSR as an integral part of the corporate agenda. Government pressure, positive brand reputation, actions of competitors and international guidelines influence this organisation to execute CSR activities. Hilton is operating across 122 countries and it needs to follow various CSR guidelines in different countries (Sloan et al., 2017). This organisation can develop a positive brand image for governments and people by following all governmental CSR guidelines. The UK Corporate Governance Code makes the execution of CSR activities mandatory for all government organisations. Hilton-Baird Group executes unique and extraordinary activities every year to raise funds for charity in the UK. It also organised 68-mile walking activities by wearing red shirts for organising charity programmes for the BHF (HCS, 2023).
Marriott, Hyatt, IHG and Holiday Inn are some major competitors of Hilton. All the above companies organise CSR activities to leave positive footprints in society, the environment and the economy. Marriott committed that it will reduce the use of water, carbon emission, food waste and waste by 15%, 30%, 50% as well as 45% respectively (Green Key, 2018). The above types of CSR activities can increase the social reputation of competitors compared to Hilton. It is another main reason that is influencing Hilton to include CSR as one of its corporate agendas. Nowadays, people are becoming highly concerned about the environment, society and community. Hence, Hilton also organises CSR activities to attract a large number of customers. The UN also sets a few guidelines for international businesses for the execution of CSR campaigns. Hilton also organises CSR activities to obey international guidelines to avoid any type of restrictions (Sloan et al., 2017).
However, ‘travel with purpose’ is the main CSR strategy of Hilton for driving responsible tourism and travel in the world. Global CSR activities can attract a large number of customers internationally and it will also get popularity in global platforms. CSR activities are the easier ways to achieve global recognition and popularity. Hence, Hilton focuses on the promotion and organisation of CSR activities globally (Hilton, 2023). National governments also implement laws in the protection of the environment including the Environment Act 2021, the Control of Pollution Act 1974 as well as the Wildlife & Countryside Act 1981 for the well-being of the environment. Hilton focuses on CSR activities to comply with the acts in the UK and other serving countries (Dudovskiy, 2016).
The circular economy is a type of market situation where products can be regenerated and reused. During this situation, products can be redesigned and do not become waste. CSR activities encourage the hotels to reduce the amount of waste as much as they can. This situation can assist organisations in making the environment free from waste. As an example, excess food can be distributed among the homeless or stale food can be used as the components of a landfill (McCulloch, 2023). According to the statement of Hilton, it is able to reduce waste production by 27.6% since 2009 (Hilton, 2023). Reduction of waste is a major CSR activity of this organisation and its waste is back to the economy in the form of organic fertilisers. According to reports, Hilton was operating globally with its over 1.12 million rooms in 2022 (Statista, 2023). The hotel rooms of this organisation have millions of air conditioners. This organisation can repair the damaged air conditioners again to reduce the e-waste from the earth. The UK generated about 23.9 kg per capita e-waste during the financial year 2022-2023 (HCS, 2023). Reduction in generating e-waste by Hilton will assist this country in reducing the amount of e-waste gradually over the years. The above activities show that interrelationships between the circular economy and CSR can assist Hilton in contributing positively to the protection of the environment (Sloan et al., 2017).
John Elkington was the developer of the Triple Bottom Line theory and it was created in 1994. Social, environmental and economic contributions of companies can assist them to measure their performance against their impacts on the planet and people. Three bottom lines are called ‘P’s and it has 3Ps (Inkson and Minnaert, 2018). People, Planet and prosperity are the main categories of this theory. ‘People’ refers to all stakeholders including owners, employees, staff families, distributors, suppliers, government and local communities. The planet is the environmental component and all natural resources according to this theory (Cooper, 2021). Prosperity indicates the economic components and factors. The well-being of the above P’s will assist hotels to execute all the activities effectively and generate higher sales. Hilton can maintain the well-being of its stakeholders by offering them all facilities, support and services properly. This organisation uses the Hilton CleanStay Room Seal in the room to highlight its performed cleaning activities (Haski-Leventhal, 2018). It increases hygiene in the rooms and boosts customer satisfaction. Recycling, waste reduction, food upcycling and donation are the main environmental activities of Hilton. All the activities encourage sustainability and strategic use of natural resources. Payments of appropriate wages, compensation, workplace safety and ethical sourcing assist this organisation to follow prosperity factors of the Triple Bottom Line Theory properly (Hilton, 2020).
People, planet and profit are counted as the three main pillars of sustainability. Planet refers to the preservation and protection of natural resources. It includes water, air, climate change, pollution, the loss of biodiversity and over-exploitation of natural resources. Reduction of all negative environmental impacts and improvement of all positive influences can assist Hilton in promoting sustainability for the planet (CFI, 2023). Alternatively, reduction in financial differences, discrimination, exclusion, insecurity and poor governance are the challenges in social pillars. Hilton needs to participate in resolving the above issues to make the social pillar stronger than before. It will assist this organisation in working for the well-being of society and local communities (Enel Group, 2023). Economic sustainability is the combination of activities that supports regions in achieving long-term economic well-being. Job creation, financial investments and the development of new branches can contribute positively to the well-being of the economy within any specific region. Ethics is counted as the fourth pillar of sustainability and can assist this organisation in maintaining an ethical approach while executing any activity (CFI, 2023).
[bookmark: _2n3tqfn06hdr]Conclusion
Hilton is a popular hotel brand across the globe and it has a good social reputation in markets. According to the above discussion, the hotel industry is one of the main liable sectors that creates water and energy scarcity. Hence, Hilton organises different CSR activities to reduce its negative environmental factors. Positive and strategic CSR activities assist this business in managing water as well as energy scarcity. This organisation has also set its own CSR policies to execute its activities by following all guidelines. This essay has discussed the CSR activities of this organisation with suitable evidence. Competitors’ actions and government pressure influence hotel companies to accept CSR activities as corporate agendas. This essay has identified and discussed the factors that influence Hilton to embrace sustainability. Statements in this study are supported by suitable examples and statistical information. The reasons behind considering CSR as a main activity have been assessed in this essay. The interrelation of CSR and circular economy has been discussed briefly. The contribution of this organisation can be assessed with the help of the Triple Bottom Line Theory. Eventually, this study assessed and implemented this theory on Hilton in detail. Society, economy and environment are the three main pillars of sustainability. Finally, this essay has discussed these three pillars of sustainability in detail.
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