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This report will be prepared based on the website development for the business plan which will try to give insights about the importance of market research and primary data collection. Analysis of the collected data will be provided in the report to understand the responses of respondents. In addition, the rationale for questionnaire data collection and its impact on the business plan development will be presented. Lastly, the importance of SEO strategy will be presented. Along with these, the impact of primary research on the development of the SEO strategy will be shown in the last section. 
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Primary or market research is important for the development of the business plan. The development of the business idea "THE ROMAN CUISINE" was greatly affected by market research. Effective market research helps entrepreneurs identify the market gaps in the current market (McDaniel and Gates, 2018). Market research enables businesses to identify target markets, understand customer preferences, develop effective marketing strategies, and forecast sales and profits. It also helps identify potential risks and opportunities and provides valuable data for decision-making. In short, market research is fundamental to the success of any business as it informs strategic planning and provides the foundation for making informed decisions (Dwivedi et al., 2021). Customers' demands, requirements, customer purchasing ability, and changes in the external environment can be found based on primary research. The collection of raw data through primary research is better than secondary research because it allows one to gain a better view of the current market condition. For this reason, primary market research was chosen for the development of the website and business idea (Hutt and Speh, 2021). In addition, through primary research, marketers can collect only relevant information related to the business. For example, for developing the business idea and the website, the entrepreneur of THE ROMAN CUISINE used primary research which allowed the collection of data only related to the business. As a result, this helped the business idea to be developed more effectively. Gaining direct feedback from customers and designing the business was possible because of the usage of primary research (Pride and Ferrell, 2019). It also helped to collect information related to the market size and growth which affected the development of THE ROMAN CUISINE positively. Without market research, the development of the business idea won’t happen.


[bookmark: _Toc127566773]Analysis of the Questionnaire data and the Impact on the Business Idea
To collect data about the market condition, ten different questions were asked to respondents. The first question was "Do you like the Items on the menu are good?" Among 20 respondents 11 respondents strongly agreed with the question and 6 other respondents agreed strongly. This indicates respondents like the items on the menu of business. When asked about the affordability of the food items, most of the respondents replied positively. They agree to the fact that they think all items on the menu can be afforded by customers. When asked about the improvements in the restaurant, most of the respondents replied positively. They agree that the restaurant should make improvements to meet the preferences of customers. 
[image: ]
Figure 1: Customer Responses
Source: Author
In addition, respondents were asked about the usage of online platforms for food ordering. While asked, most of the respondents agreed that they purchase food through online platforms. For this reason, the company will focus more on online business. This kind of response from the primary research really impacted the business idea development (Guercini et al., 2018). Because of proper answers from respondents, the entrepreneur of THE ROMAN CUISINE got a better idea about the market condition. For example, the data collected helped to identify the recommendations from respondents. The entrepreneur of THE ROMAN CUISINE got a better idea about the market condition which helped the development of THE ROMAN CUISINE.
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For understanding customers and developing the website of the restaurant, the collected questionnaire data really helped the entrepreneur. For example, while collecting market data, respondents were asked about their online food ordering process. They responded positively to the question which affected the development of the website for the restaurant. Without developing a website for the restaurant, the owner won’t be able to collect orders from customers who are used to ordering food through online platforms (Hair et al., 2019). This affected the development of the website. In addition, respondents were asked if they would watch food videos on the website of the restaurant company. Most of the customers responded positively to the question. This affected the owner of the restaurant regarding the contents that will be posted on the website. Without collecting primary data through the questionnaire, the owner of the company would not be able to understand the type of content that will be posted on the website of the company (Schultheiß and Lewandowski, 2021). For this reason, the collection of questionnaire data really affected the design of the website. The colours that were chosen for the website were affected by the decisions of customers. Colour theory indicates the usage of colour guidelines for web designing according to user preferences. Successful collection of primary data through responses helped to understand their preferences and by following the guidelines and rules, the owner of the restaurant developed the website.


[bookmark: _Toc127566775]Importance of SEO and Impact of Primary Research on SEO Strategy
The importance of SEO for businesses lies in the fact that it can drastically improve the online visibility of a brand. A website that is properly optimised can rank higher in a search engine’s results, meaning that it is more likely to be seen by potential customers. This is especially important in today’s digital world, as an increasing number of customers are turning to the internet for their purchasing decisions (Matta et al., 2020). By utilising SEO, businesses can ensure that their website is seen by the right people. SEO can also be beneficial for businesses in terms of cost. Unlike traditional marketing campaigns, which require businesses to spend a significant amount of money, SEO is much more cost-efficient (Panchal et al., 2021). By optimising a website for search engine ranking, businesses can save money and focus their resources on other areas of the business. Finally, SEO can help businesses like THE ROMAN CUISINE to establish credibility and trust with potential customers. By appearing in a search engine’s results, businesses can show that they are legitimate and trustworthy. This can lead to an increase in conversions and sales. SEO is an invaluable tool for businesses, as it can help to improve online visibility, save money, and establish trust with customers (So and Seo, 2018). By utilising SEO, THE ROMAN CUISINE can ensure that its website is seen by the right people and that they are viewed as a legitimate and trustworthy brand. 
Primary research is an important component of an effective SEO strategy. It can provide valuable insights into the needs and interests of target audiences, as well as their preferences when it comes to how they search for and access information online. This data can then be used to inform the content and keyword strategy, ensuring that the website is optimised to meet the needs of the target audience. Primary research can help uncover the types of search terms and phrases that are being used by the target audience, allowing the website to be optimised for these terms (Papagiannis, 2020). It can also provide insights into the different types of content that the audience is looking for, which can be used to create relevant content and pages that will attract and engage the target audience. Primary research can also help to identify and target new markets, allowing for more targeted SEO campaigns. By understanding the interests and preferences of different demographic groups, SEO campaigns can be tailored to better meet the needs of different audiences (Pride and Ferrell, 2019). Overall, primary research can help ensure that an SEO strategy is tailored to meet the needs of the target audience. By understanding the preferences and interests of the target audience, the website can be optimised to ensure maximum visibility, engagement, and conversions. For all these reasons, the owner of THE ROMAN CUISINE ensured the application of the primary research. 


[bookmark: _Toc127566776]Conclusion 
For the development of any business idea, market research or primary research plays the most important role. With the application of primary research or market research, entrepreneurs can get a better insight into the business idea. The application of primary and market research was ensured for the business plan of the restaurant. The development of the business idea is highly affected by the collected primary data. Without these primary data, the entrepreneur of the restaurant would not be able to collect data about the market and would not be able to develop the business plan properly. The importance of primary research is also significant for developing an SEO strategy. For this reason, the owner collected and analysed primary for the overall business plan development. 
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