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This report focuses on analysing and evaluating the hospitality industry in terms of greenwashing by evaluating particularly one specific hotel. This is happening due to the fact that many organizations consider the benefits of greenwashing, but the practices are not real. However, as per Lewis (2021), this tactic is generally connected with possibility to present false commitment and impression about the own sustainability vision and approaches. 
Also, Lewis (2021) interpreted the process of greenwashing as conveying a false impression or even providing misleading information about how a company’s products are environmentally friendly. Generally, the organization uses these claims as opportunity to increase the customer experience and to influence them in report with the brand (Lewis, 2021). 
In hospitality industry, CSR represents a self-regulation among the businesses, whereas there are implemented numerous practices and incentives. However, the eco-friendlier approach used by the organization has generally numerous benefits, the business can improve their brand identity by this way. Also, Lewis (2021) explains that CSR tactic encompasses numerous strategies that involve the social, economic, and environmental approach. 
[bookmark: _Toc160206653]Overview of chosen hotel 

As per Hilton (2023), Hilton is one of the leading organisations from hospitality industry. Statista (2023) estimates that the revenues per 2022 within the organisation achieved 8.77 billion of dollars, an increased compared to the previous years. In addition, the latest updates estimate the organisation being active in more than 123 countries (Work, n.d.). Aldo, the workplace cultivates a positive work environment, as over 90% of the employees consider this being a great place to work. 
	Moreover, the organization focussed on developing its sustainable vision since 2009, especially as they considered it represents an opportunity to improve their environmental impact. Therefore, Hilton (2023) presents that the organisation adopted an ESG framework, that focuses on three pillars, including environmental, social and governance. On their report, the organisation also presents that it remains committed in achieving a zero-net emission carbon, as an opportunity to improve the industry trends in terms of achieving higher environmental standards (Hilton, 2023). To do so, they manifested interest in reducing the greenhouse gas emissions as a movement step in improving their overall process regarding the climate change.  
	Under their commitments, Hilton organisation is also committed to creating the energy efficiency, as a great method in reducing the utility costs and greenhouse gas emissions. Also, reducing the water intensity by 50% by 2030 and improving the waste management process (Hilton, 2023). 
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	According to the findings of the research, the organisation was criticised for engaging in greenwashing practices, particularly due to the fact that there were numerous inconsistencies between the green certifications it obtained and the practices it employed. As a result of this fact, critics pointed out that in contrast to the strategies that they promoted, the organisation utilised a large number of practices that were not sustainable across the overall business operations, which presented an opportunity for them to improve their marketing approach (Jinsuh et al., 2021). In point of fact, the organisation made an effort to promote these strategies as long-term targets and goals that were implemented, taking advantage of the opportunity to create a more favourable image for their customers. 
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	According to Brand (2022), greenwashing in tourism and hospitality industry is a harmful practice that makes people to believe that there is eco-friendly travel, but in fact, the practices often are determining the opposite. However, this is mainly caused by the idea that consumers are influenced in spending a consistent budget on those companies that are sustainable organisations, however, the reality is that the organisations only “promote” this approach, but not practice it within actions. Generally, this direction is mainly caused due to the fact that companies used this within their marketing approach. Indeed, as discussed by Brand (2022), there are numerous ideas connected to the greenwash practices, including promoting fake “eco-labelling”, focusing to one positive thing by avoiding the rest, using laws to promote their eco-friendly behaviour, activity when asking the customers to pay extra for offsetting the footprint, using “green language” and many other marketing techniques. 
	In terms of greenwashing, Jinsuh et al (2021) analysed that a potential area described under this practice refers to the opportunity promoted by the organization in achieving zero-net carbon emissions. In fact, despite of its popularity among the customers and the high reputation within the market, Hilton organisation manifested numerous ways of greenwashing activity. In fact, they argued that they would reduce carbon emissions by 61% within the own properties. However, many of the customers realised and brought numerous claims which highlighted that the strategies and tactics used in Hilton are not generally for the environment, but more for their profits. Another example that supported the greenwashing behaviours in Hilton organisation is that in 2006, Tourism Concern revealed the truth, as this was different from the reality, especially as the organisation uprooted numerous palm trees and mangroves to build the Hilton Complex Resort on Mandhoo Island, as per Jinsuh et al (2021). Therefore, as can be evaluated, Hilton organisation faced numerous challenges in terms of accusation of greenwashing, especially as the own practices were in contrast to their eco-friendly proposed vision.  
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According to their report on sustainable practices, the Hilton organisation made an effort to cultivate awareness and participation in the process of developing their own green certificates. Nevertheless, taking into consideration this aspect, they developed a variety of auditing methods, such as internal audits and external audits, with the purpose of identifying the risks that are occurring as a result of greenwashing and, consequently, as a means of promoting the genuine eco-friendly approach and incentives that have been implemented within the organisation (Hilton, 2022). 
In addition, their sustainability report reveals that they have an interest in developing many audits as a self-evaluation principle in order to make it possible for the activity to be coordinated on a massive scale. According to Hilton (2022), the increased number of audits that were carried out among the operations of the company represented an opportunity to reduce the risks that could be hazardous in the context of the promotion of greenwashing practices. In point of fact, this was the case. According to this principle, the organisation is able to manage and control its operations, as well as continuously evaluate and develop new strategies that are both innovative and effective. In addition, the organisation continuously evaluates and develops new strategies.
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	Generally, self-evaluation is essential within the organizations as an opportunity to track, evaluate and to measure their success in report with achieving the sustainable targets. As presented previously, Hilton (2022) presents that organization uses numerous of audits and controls as an opportunity to prevent the greenwashing activity, for avoiding negative impacts that can be harmful within the business performance indicative. Additionally, it represents an efficient way to identify the risks occurred within the business and by this way, the organization can understand what solutions may be implemented as an opportunity to prevent this causing challenges. 
	As presented within the own sustainable report, Hilton organization uses numerous tactics as self-evaluation approaches in order to identify the opportunities associated with the own sustainable vision. By this way, organization develops commitment to its approach and analysis by metrics the steps considered within aligning with the targets and the objectives proposed to be developed (Hilton, 2022). 
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	As per the statistics and research, the organization encompassed green technology as part of the business operations. In fact, the organizations manifest its commitment to achieve zero net carbon emission, one of the most powerful sustainable targets by integrating the green technology, as per Editors (2022). In fact, the eco-friendly strategies and tactics adopted thanks to the technological advancements represented an opportunity to achieve numerous targets and principles proposed by their strategic planning direction. Several of these green technology tools implemented by Hilton Hotels are energy management systems, guest room management systems, property management systems, energy-efficient HVAC systems and many other (Hilton, 2022). 
	As an analysis, implemented the green technology across the business operations can have numerous of benefits, including optimizing and improving the systems, while supporting the business in transition process to enhance a more sustainable approach. In fact, as per Hospitality Technology (2019), it is analysed that green technology is connected with the sustainable development across the hospitality industry within all the organizations. Indeed, businesses integrated the green technology tools within numerous forms, including obtaining green certifications, introducing LED lightening as an opportunity to reduce the energy and to keep the costs at a lower scale. At the same time, implementing green technology, the organizations can include numerous activities that are important in development the commitment to the sustainable transformation in the hospitality industry. At the same time, green technology comes with many other practices, including automation and other essential elements that are important within the process of optimizing the system, while making an eco-friendlier landscape. 
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	As recommendations, Cvent (2020) introduces numerous innovative ideas that can be introduced within the organizations from hospitality sector. These practices can be implemented among numerous business functions, including maintenance, services, logistics, products, and supplies. The main targets in implementing these may focused on reducing the energy, reducing the water usage, consumption level as an opportunity to be efficient and so on. In fact, implementing the best practices within the organizations can have numerous benefits not only for the development of the organization in achieving sustainable targets, but also for attracting a numerous higher of customers. 
	Additionally, the hotels such as Hilton organization can avoid the greenwashing activity by investing more within the technological tools and advancements. At the same time, these innovative solutions can be efficient for controlling, managing, and understanding the levels and the targets completed. By this way, the company may be able to promote exactly the own reliable practices, as an opportunity to create a better environment for the stakeholders, including investors, customers and even, employees (Hospitality Technology, 2019). 
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	In conclusion, as it was detailed in the previous sections, in hospitality industry, the greenwashing represented a common practice even if in numerous top organizations. As detailed previously, Hilton Hotels, one of the leading organisations from hospitality industry were affected by several accusation of greenwashing. Most of these accusations were seriously damaged the brand reputation under the customers visions. 
	At the same time, they tried to manage and to control the situation by implementing numerous audits, that focussed on identifying the internal and external risks within the organization. Also, as detailed within the previous analysis, green technology represents a key element that connects the organizations with the development of the sustainable trends in the hospitality industry and due to this fact, Hilton Hotels tried to include as part of its own process. 
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