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Premier Inn is one of the most popular hotel brands and this is making a greater business in the international market. This is one of the exquisite hotel brands that are running a huge business all over the world (Freeman, 2020). The company has a great reputation among customers all over the world and this makes a greater position in the market. As per the report, the company has gained around 2 million British pounds in 2021. In short, the company is a well-reputed and popular hotel chain in the world. This is also true for Marriott which is another popular international hotel chain in the US (Guerra, 2019). The company is running a huge customer base and they have earned more than 13 billion dollars in 2021. This can be said that these two hotel chains are the most popular international hotel brands in the world. The following essay is keen to find a comparison between these two famous hotel chains.
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Looking at the business strategies and other factors of these two hotels, this can be seen that both hotel chains are very fond of their promotional factors. According to Assefa and Antony (2019), promotional factors are very important to make a greater approach to business development and expansion. This can be said that both of the hotel chains are focusing on the marketing factors that help them to make a better business.
From the reports, Premier Inn is focusing on its values and fulfilling its mission which brings a greater reputation to the company. According to Coleman (N.D), the company has taken the promise to serve the guests a "good night sleep" and they are fulfilling this promise with proper implementation. From these data, this can be said that the company is having a greater business scenario with the customer reviews and this is working as a promotional factor for them.
On the other hand, Marriott completely focuses on the factors of omnichannel promotion where they used to attract customers with a well-built website, influencer marketing and other factors. According to Girgen (2021), one of the most important factors that Marriott follows is the customer demands and tranquillity for them. This serves the idea that Marriott also follows a customer-centric marketing strategy that helps to make a greater business scenario for the company.
Looking at the outcomes, this can be said that both companies are working with a greater approach in their business and marketing strategies. The choices these companies are made are very fruitful to them and this makes a greater business for the company.
However, the pandemic situation made both companies change their marketing choices and focus on services to handle their existing customers. Contemporary reports have said that Premier Inn focuses on the "pent-up demand" scheme (Champman et al., 2021). In short, the company focuses on the digital business process to maintain its customer reach.
As the reports have said, the companies have a greater customer base in the international market and this brings a high reputation for them. Nevertheless, this will be helpful to learn about the factors that the company is earning as a reputation.
Premier Inn is operating with nearly 800 hotels in the domestic brands and numerous hotels in the international markets of Germany and Ireland. A greater customer base is very helpful to the company to make a greater business scenario and this is serving them with a better approach to business expansion. In recent times, Premier Inn has had a capacity of 72,000 visitors at a time along with a greater service which makes the company very popular within the local and international markets (George, 2021). In short, the market position of Premier Inn is very high which makes it the best and largest hotel chain in the UK. Apart from that, the promotional factors implemented by the company during the pandemic situation caused a greater business scenario for the organisation serving an opportunity to reach customers in a lesser time safely. This helped the company to make a greater business scenario with a reputed and popular position.
On the other hand, Marriott is running its business with a good number of brands which brings a great reputation to the company in the international market. According to the reports, the company is operating with 30 different brands in 131 countries which serve a greater value to the business organisation. This makes the hotel chain popular and trustworthy among customers and helps to bring a huge reputation in the market (Wu, 2021). The reports have also said that the company focuses on the factors of "classic luxury" which makes a greater brand value to the hotel chain. In short, the brands made by the company are earning a greater business scenario as well as a greater reputation for the company and help to satisfy the customers with better services.
Comparing both the hotels, this can be said that the companies are working with a good reputation in the local and the international markets. This scenario brings greater competition within these companies and they are planning unique marketing strategies to handle the factors with proper accountability. In a greater scenario, this can be said that the companies are working with a better approach and a better strategy which brings a reputation as well as competition hand-in-hand.
However, this is very important for both companies to ensure a greater business scenario also taking the factors of social and environmental factors into account. This is also important to maintain a greater reputation within the market. According to Ajina et al. (2019), CSR activities are important to ensure to make a better perspective of corporate behaviour. This can be said from this scenario that most of the factors in the socio-environmental factors are closely connected to the CSR models of the companies that help them to make a greater approach with the business development factors.
This is also true for Premier Inn and Marriott who are planning to make a greater approach with the CSR factors in their marketing strategies. As per the reports, Premier Inn is focusing on the "Force for Good" strategy that helps the company to maintain a greater approach to its business. According to the reports, the company is focusing on the oath taken by them to achieve a "Net Zero Carbon Emission" within 2040 (Al and Data, N.D). This is leading the company towards a better view of its CSR activities and brings a greater reputation with sustainable growth. In a greater scenario, the company is enjoying the business with a proper and sustainable strategy that also helps in CSR (Fillimonau and Magklaropoulou, 2020). Recent reports have said that the company is operating with a sustainable service, lesser food wastage and charitable factors that help to make a greater position within the market.
Similarly, CSR activities are also offered by Marriott to make a greater business scenario. The latest reports have said that the company is focusing on its carbon footprint and planning to reduce it from 25% to 50% by 2025 (Ertuna et al., 2022). This is a greater approach taken by the company that helps to run the business with a proper approach. Apart from that, the company is working to achieve a "sustainable certification" which will bring them a more reputed position in the international market. Apart from that, the reports have also served that the company is making a greater approach with charitable factors and this makes a better idea about the factors of sustainable business strategies (Bruns, 2019). In short, the company has taken CSR activity as a greater approach in their business and marketing strategies. This helps the company to bring a greater approach with the important marketing structures, positions and reputation.
However, the pandemic situation caused some challenges to both companies and this is making the companies recreate their business strategies differently. As mentioned earlier, Premier Inn is focusing on the "pent on demand" strategies to ensure a greater approach with their business in the pandemic situation. Similarly, Marriott has also taken some steps to handle the growth factors with more developed strategies in a greater approach during the time of the pandemic (Seo, 2021). As per the report, mitigation of negative financing is the most suitable strategy that the company found during the pandemic and safety measures are implicated to make a better start.
[bookmark: _Toc117336563]3.0 Conclusion
Looking at the reports, this can be said that both companies are operating with a greater approach and this is helping with a better business outcome. The marketing strategies taken by the companies are ensuring better growth for the business bodies and they are working with proper handling of the CSR activities. In a greater scenario, the essay has revealed that the companies are reputed and popular which makes them greater competitors of each other. This can be said that these hotel chains are focusing on better business growth. The strategies are taken by them in the pandemic situation evidence this.
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