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[bookmark: _Toc7706179]Introduction
The modern workplace is diversified with digital skills where we use technology to get the accuracy of the work a lot faster. Digital technology helps us performing our research using advanced methods to pull out the best result from our planned proposal (Morgan, 2016). I am evaluating the impact of technology from its’ usages in Brightstar Financial which works as specialist finance having three offices across the UK where now around 54 full-time employees are working. This company use digital technology for this business communication with one office to another office. Almost all the work of daily communication is done by using IT. Moreover, this organisation uses social media like Facebook and LinkedIn to select employees and also use social and digital online advertising strategy to reach its target customer.

[bookmark: _Toc7706180]Technologies within Brightstar Financial and their usefulness.
Brightstar Financial thinks digital technology is not a luxury, it is their necessity to run the business activities. So, almost all the activities are done with the help of IT for which this company has a separate department name management information system. Here is the effectiveness of the use of some technology used by this organisation:
[bookmark: _Toc7706181]Email
Email has replaced the traditional letter which was very much time consuming for any business organisation. But now worker of Brightstar Financial can be sent their official message within a second form one office to another (Hoechsmann, 2012). Because of those benefit of email, almost all the letter and written document are transferred by email in all the offices of this company. Besides this some other usefulness of email in Brightstar Financial is...
· Letter and word document can be sent with an attached file and can be seen whether mail has been sent or not.
· Email can be used as official use so if needed email document can be used for legal issues like in any financial cases.
· Cheap and user flexibility and friendliness have increased the popularity of this way of communication.
· Can be used in a mobile application which enables the staff of Brightstar Financial to read and rely any message anywhere any time. 
· Easy to open a new account and strong data security policy of the service provider has made this very much useful to transfer confidential data from one office to another.

[bookmark: _Toc7706182]Cloud file storage 
Although Brightstar Financial has own internal storage system it uses could stores service provider to store its data. For example, as the web site storage is low this company need to outsource storage place from cloud computing service provider Dropbox of Microsoft (Drago and others, 2012). This saves the capital cost of buying their own server, moreover...
· Dropbox enables this company to access their data from all of this office at a time, and as their data of web site is on its data remain secure and accessible anytime with good bandwidth allowance.
· The web site would remain jammed as their own storage of web site is not enough for pick hour when many visitors visit it at a time, so, external cloud storage enables this organisation to reduce this problem.
· As at a certain level of data storage is free Brightstar Financial need to provide any services for their data storage.
· File in the storage can be manipulated from several devices even from mobile devices where all the service like Copy and Paste, drag and drop is possible with mobile software.
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Figure: Cloud file storage model (Drago, 2012)
[bookmark: _Toc7706183]Web conferencing
Web conferencing is like audio and video conferencing, for example, suppose an argent meeting need to be established among the three-office manager but this is not enough time to bring the physically together. In this case, audio and video conferencing are established by Brightstar Financial (Godwin-Jones, 2012).  Some usefulness of web conferencing is...
· Web conferencing enable to arrange meeting from fare distance but everyone sees everyone so, it reduces distance among the parties.
· Low cost, ease of use and flexibility with many options enable Brightstar Financial to use this in their daily business activities.
· Software like Skype can be used in mobile devices so, anyone can participate by using this own mobile device.
· As everyone can see everyone personal approach also can be seen and this enables to understand agreeableness after any critical decision-making.

[bookmark: _Toc7706184]Social Media
[bookmark: _Hlk4570683]Social Media has brought revelation to any business area like in advertising, data collection, and so on. In most of the companies like Brightstar Financial, the usefulness of social media is increasing. In this company, social media is using both for personal communication and for business activities (Poynter, 2010). Some users of social media in Brightstar Financial are given below.
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Figure: Dimension of social media (Morgan, 2016)
· Social Media like LinkedIn is used for employee selection and has enabled this organisation to reduce the selection cost of an employee.
· Brightstar Financial use social media to cullet customer data like how much satisfied they are, who is a loyal customer, and date to the target customer.
· By using social media like Facebook Brightstar Financial advertise their services to specific segmentectomy, for this they use advertisement and promotion policy of Facebook.
· Facebook and Twitter page of Brightstar Financial has many potential customers and this company share information about new services, feather and many others in their official page and people see those this work as an advertisement.

[bookmark: _Toc7706185]Social media as a tool for marketing, communication and information gathering in Brightstar Financial.
As the number of users of Social Media is increasing and people are more positive to share this personal data on its business organisation is concentrating on the use of Social Media for their business purpose. So, even now we see many business organisations are using Social Media for these provocation activities which enable them to collect customer data and to maintain good communication with the customer.
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Figure: Benefit of Social media business organisation (McCann and Barlow, 2015).
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[bookmark: _Toc7706186]Social media as a tool for marketing
Social Media is greatly used for marketing purpose by Brightstar Financial they have a good marketing strategy for social media marketing. Brightstar Financial in most of the time use Facebook for their marketing tools and the use of Facebook is greatest in comparison with the other side and the advertisement strategy is favourable for this company. Facebook provide paid advertisement strategy by which Brightstar Financial enable to reach their target customer. For example, boosting of the Facebook page enables Brightstar Financial to reach their particular segmentation of this customer as it can be selected who will see the advertisement. Moreover, this company frequently share a various post on their Facebook and Twitter page which is share and retweet by many users. By using LinkedIn Brightstar Financial advertise their recruitment letter and candidate apply accordingly. Social media marketing reduces 49% marketing cost and at the same time, it improves sales by 43% (Hays, Page and Buhalis, 2013).
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Figure: User of Social media (Hoechsmann, 2015)
[bookmark: _Toc7706187]Social media as a tool for communication
The user of Social media is increasing day by day so, it is becoming the greatest collaborative platform for any business organisation. Now the business organisation is investing in the Social media colluviation as low cost with high engagement. Brightstar Financial also use social media for communication purpose with their customer, for example, this company offer comment on their Facebook and Twitter post and MIS team reply to those comments. This establishes direct communication with the customer. Moreover, the Facebook and Twitter page offers direct messaging to the customer where customer message for their quarry and this organisation replay those. Brightstar Financial use social media to see customer perception about their services, for example, customer post, retting about his satisfaction level work like as communication tools. All of those enable this organisation to collect and identify customer data and expectation and this company redesign their services accordingly (Bell, 2005)
[bookmark: _Toc7706188]Social media as a tool for information gathering
Now the general customer is very much positive to share their personal information on social media like on Facebook, Twitter and YouTube. So, many business organisations are using data mining tools to gather information from those. For example, we can bring the example of crowdsourcing of a business organisation from where business organisation collects valuable customer data.  Brightstar Financial collect customer experience from their review after taking service, collect data from the comment on these posts on social media. Moreover, this organisation collects customer data by asking a specific question for example before bringing any new service this otherization ask on this Facebook wall like ‘Do you think Brightstar Financial need to implement new insurance scheme like marriage insurance?’ A customer shows their responses on their comment and sharing the post and Brightstar Financial collect data on who customers are reacting on their new service proposal.










[bookmark: _Toc7706189]Creating my own online professional presence with Facebook:
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Social media like Facebook, LinkedIn is not only useful for personal life but also can he use for the professional purpose. At the present time, Facebook is the most used and popular social media which has more than 100 core users around the globe. But most of the user use this for their personal purpose but besides personal purpose, I use this social media for my online professional presence (Hoechsmann, 2012). As most of the business organisation have their own Facebook page, we can say they are aware of Facebook. I always follow the page of companies I am interested in this enables me to keep me in touch with the latest information about those business organisations. Here is some explanation of what I can do through my Facebook profile:
· As most of the business organisation has their own Facebook page, I always try to keep my touch with those pages and I comment, share their latest information in my personal profile.
· I analyse the business decision making and suggest merger and acquisition of various business organisation and share those in my personal profile.
· I share my expertise, industry news, and present events with others which are related in business activities, in my profile.
· I try to show my personality and skills of mine through sharing, like, and post on Facebook. Moreover, my Facebook profile picture always remain formal with proper privacy (Stankov, Lazic and Dragicevic, 2010).
· Family, friends, and photos in my personal profile of Facebook help me to reach people whom I may know and this brings me employment opportunity.
· The share of my attendance on seminar and meeting with analysing the key findings from those, express my interest in the relevant sector.
· Update of a profile by adding new skill and education enabled me to express my competency in many sectors especially companies where I am greatly interested.

[bookmark: _Toc7706190]Conclusion
The report finally concludes that it is the demand of time to have good technological knowledge to work in any business organisation as almost all the business organisation is using IT for their daily business operation. But knowledge of using IT can be used to build a professional brand with the help of social media. So, to work for any business organisation I think we need to have good knowledge of IT with good practice of using social media.
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