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	Student Number
	2435212
	Student Name
	Joao Corsino

	

	Website Chosen 
	Suited cars

	Insert hyperlink to website
	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the loading speed of the Suited Cars website depends on several factors including:
Website design (image sizes, scripts)
Hosting quality and server response times
User’s internet connection.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the website has many sub-pages. A clear menu bar and dropdown help user navigate easily to different section and find information quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, the website offers an easy-to-use booking system where customers can select services, choose dates, and confirm appointments directly online.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve the usability of a website, you should focus on making it easier, faster, and more intuitive for users to achieve their goals. Based on general web design principles and the context of your previous questions (about loading speed, navigation, and booking) here are key areas for usability improvements.  

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage has a clean and pleasant layout with clear fonts and balanced colours. On a computer, the design appears more spacious and easier to navigate, on a mobile phone, some element may stack differently or require extra scrolling, but the content remains accessible. A responsive design ensures that the page adjust to screen size, although some visual detail may be slightly reduced on smaller devices 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: for  Suited Cars, the user Imagery, Video and Colour you can consider using following key points:

Imagery 
Purposeful visual
Quality
Relevance
Placement

Video 
Presence
Autoplay
Functionality
Performance

Colour 
Brand consistency
Contrast and readability
Emotional effect
Navigation cues 



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: If the suited cars website uses an online chat tool, here’s how its effectiveness can be assessed for enquiring about their products or services:

Availability & Accessibility
Speed of Response
Quality of Information 
Personalisation and services
Conversion impact

An online chat tool is very effective for product or services enquires on a like a suited cars if it’s easy to find, quick to respond, and gives accurate, personalised answer. If poorly implemented, it risks being more of a barrier than a help.





	Question 2d – How effective are the social media links on the website?


	Answer: If suited cars include social media links on its website, their effectiveness depends on a few factors 
Visibility and placement
Functionality
      Content Quality and Social Pages
      Engagement Potential
      Integration with Website Goal.
Social media links are highly effective for suited cars if they are visible, functional, and lead to active, engaging profile that encourage customer interaction and direct traffic back to the booking or enquiry pages. Poorly maintained or hidden links, however, can harm credibility rather than help it.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: for suited cars, the clarity of services offered on the website can be judged by looking at how well they present the information in these key areas:
Clear Service Descriptions
Easy to find Navigation
Visual Aids
Pricing & Booking Information
Customer Reassurance
Consistent Messaging
If suited cars clearly list each service with visuals, pricing or booking info, and customer example – all accessible from the main navigation – customer will quickly understand what’s on offer. If descriptions are vague, hidden, or inconsistent, clarity drops and enquiries may fall.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: if we look at suited cars, customer review are usually made available in one (or more) of these ways:
On the Website Itself
Through Third-Party Platforms
Use of Social Media Feedback
Up-to-date reviews:
Positive Sign and Negative Sign
Customer reviews are most effective when they are easy to find, clearly dated, and come from verifiable sources.
If Suited Cars doesn’t show dates or link to external reviews platforms, customers may doubt their relevance or authenticity.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: for a Suited Cars, the service is likely presented as high quality through several deliberate choices in their website and branding:
How is the service presented as high quality?
Professional Branding and Design
Luxury Vehicle Presentation
Clear Service Standards
Customer Testimonials
Language and Tone
Attention to Detail in Extras
Reasons to use or recommended the service to friend and family?
Reliability 
Comfort
Professionalism
Special Occasions
Stress-free Travel
Positive reputation


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: here’s how this would break down for Suited Cars depending on how their website is set up:
If prices are made clear
Clarity
Quality Match
If prices are not made clear
Possible reasons for not including prices:
Customised quotes
Premium Branding
Competitive positioning
Flexibility in Pricing
Impact on Customers:
Transparent Pricing and Hidden Pricing

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury

	
	2. Hire

	
	3. Car

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Car Wrapping Birmingham
              Vinyl Wrap West Midlands
              Vehicle Wrapping near me




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, for a business like Suited Cars, a website is still highly relevant in modern in Uk business, even with the rise of social media.
Why a website still matters
Professional credibility
Central Information Hub
Geogle Search Visibility
Brand Control
Booking & Enquiry Convenience


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to make one key recommendation for improving the Suited Cars website, it would be:
Build Trust
Speeds up Customer Decisions
Matches Premium Branding
Improves Search Engine Ranking
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