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Introduction
Corporate Social Responsibility (CSR), which refers to a company's ethical, social, and environmental responsibilities that go beyond producing a profit, has become a crucial term in the corporate world. (1984, Freeman). A well-known brand in the hospitality sector, Best Western Hotels, has started a journey to incorporate CSR principles into its operations not only in the UK but also globally. In this essay, Best Western Hotels' CSR programmes are examined with an emphasis on their significance, impact, and applicability in light of commercial concerns, governmental demands, and competitor activity.
An international company with a long history of offering lodging and hospitality services is Best Western Hotels. Best Western has put in place a number of programmes to address environmental sustainability, community participation, and ethical business practises as part of its commitment to CSR. These programmes cover a wide range of tasks, such as lowering carbon emissions, encouraging diversity and inclusion, aiding local communities, and making sure that goods and services are sourced ethically (Best Western Hotels & Resorts, n.d.).
Evaluation of Business Concerns
1. Environmental Sustainability: The rising concern for environmental sustainability is one of the main factors driving Best Western Hotels to adopt CSR. The hotel sector uses a lot of resources, producing a lot of garbage, using a lot of water, and emitting a lot of greenhouse gases (Elkington, 1997). Best Western has introduced sustainable practises like energy-efficient lighting, water conservation measures, and waste reduction programmes because it understands how important it is to minimise its environmental impact. These initiatives support not only the company's long-term operational cost reduction aims but also the goals of global sustainability.
2. Consumer Preferences: Today's travellers are becoming more ethical and environmentally sensitive. These customer preferences are taken into account by Best Western's CSR programmes, which include green certification programmes and sustainable facilities (Porter & Kramer, 2011). Best Western can draw in a growing market of socially conscious travellers by providing eco-friendly solutions and encouraging responsible tourism, strengthening its brand reputation and profitability.
Increased Government Pressures
1. Regulatory Compliance: To address environmental and social problems, governments all around the world are putting strict laws into place (European Commission, 2014). Non-compliance may have legal repercussions and harm one's reputation. Like other participants in the market, Best Western Hotels has acknowledged the necessity of abiding by these rules (World Business Council for Sustainable Development, 2021). The organisation can more successfully traverse the complex regulatory environment by proactively implementing CSR practises, lowering the chance of legal problems and related costs.
2. Tax Incentives: According to the European Commission (2014), several countries provide tax breaks and other financial benefits to businesses that participate in CSR initiatives. Best Western can take advantage of these incentives by embracing sustainability and ethical business practises, which will result in cost savings and enhanced financial performance (Carroll & Shabana, 2010).
Competitors' Actions
1. Market Differentiation: Best Western Hotels benefit from a competitive advantage thanks to CSR initiatives (Porter & Kramer, 2011). As more hotels adopt comparable practises, those that do not may find it difficult to draw guests who value sustainability and ethical business practises. Best Western can stand out in a congested market and keep its status as a top choice for travellers by setting the standard in CSR.
2. Collaborative Opportunities: Shared benefits may result from working together on CSR projects with rival businesses (Elkington, 1998). To address common sustainability issues like minimising single-use plastics or supporting fair work practises, Best Western can look into partnerships and industry collaborations. These partnerships not only strengthen the company's CSR initiatives but also promote trust in the sector.
3. Global Expansion: Best Western's CSR initiatives can facilitate its global expansion plans (European Commission, 2011). Many countries and regions now demand CSR compliance from foreign businesses. By demonstrating a commitment to CSR, Best Western can navigate entry into new markets more smoothly, as it aligns with local expectations and regulations.
Corporate Social Responsibility (CSR) is no longer a peripheral concern for businesses; it has become an integral part of modern corporate strategy. In recent years, CSR has evolved to encompass a more holistic approach that extends beyond philanthropy and compliance. This essay explores the connection between CSR and the circular economy, emphasizing the importance of the triple bottom line and the pillars of sustainability in creating a more responsible and sustainable business model.
CSR is a concept that encompasses a company's voluntary commitment to consider the social, environmental, and economic impacts of its actions. It goes beyond mere profit generation and addresses a company's ethical, social, and environmental responsibilities. CSR initiatives often include community engagement, environmental stewardship, ethical labor practices, and philanthropic efforts.
The Circular Economy
The circular economy is an economic model that aims to reduce waste and promote the responsible use of resources. Unlike the linear economy, which follows a "take-make-dispose" pattern, the circular economy seeks to minimize resource extraction, reduce waste generation, and promote product reuse, remanufacturing, and recycling. It is characterized by the principles of resource efficiency, longevity, and closed-loop systems.
Linking CSR to the Circular Economy
1. Resource Efficiency: One of the key tenets of the circular economy is resource efficiency. CSR initiatives that focus on reducing resource consumption, such as sustainable sourcing of materials and energy conservation, align perfectly with circular economy principles. For example, a company committed to using renewable energy sources not only reduces its carbon footprint but also contributes to a more sustainable resource management system.
2. Product Longevity and Durability: Circular economy practices emphasize designing products that have longer lifespans and can be easily repaired or upgraded. Companies can demonstrate CSR by creating durable products and offering repair services, which not only reduce waste but also enhance customer satisfaction. A longer product life cycle is a direct reflection of a commitment to sustainability.
The Triple Bottom Line
The triple bottom line (TBL) is a framework that evaluates a company's performance based on three dimensions: social, environmental, and economic. It goes beyond traditional financial measures to assess a company's impact on people, planet, and profit.
1. Social Dimension: CSR initiatives that benefit communities and employees contribute to the social aspect of the TBL. For instance, providing fair wages, promoting workplace diversity, and engaging in philanthropy all fall under CSR actions that positively impact society.
2. Environmental Dimension: The circular economy, with its focus on reducing environmental impact and resource conservation, aligns closely with the environmental dimension of the TBL. Companies that adopt circular economy principles are often more environmentally responsible, engaging in practices such as recycling, waste reduction, and pollution prevention.
3. Economic Dimension: Although CSR initiatives may require upfront investments, they can lead to long-term economic benefits. For example, cost savings can be achieved through energy efficiency measures, reduced waste disposal costs, and enhanced brand reputation, all of which contribute to the economic aspect of the TBL.
Pillars of Sustainability
Sustainability is often characterized by three interrelated pillars: environmental, social, and economic sustainability. These pillars reflect the idea that for an endeavor to be truly sustainable, it must balance ecological, social, and economic factors.
1. Environmental Sustainability: Circular economy practices directly support environmental sustainability by minimizing waste, conserving resources, and reducing environmental impacts. CSR initiatives that promote sustainable sourcing, responsible waste management, and pollution prevention contribute to this pillar.
2. Social Sustainability: CSR initiatives that focus on fair labor practices, community engagement, and social welfare are vital for achieving social sustainability. These actions create a positive social impact and help build stronger, more resilient communities.
3. Economic Sustainability: Economic sustainability is about ensuring the long-term viability of a business. CSR initiatives that align with circular economy principles can enhance economic sustainability by reducing costs, increasing efficiency, and fostering innovation.
4. Diverse Initiatives: Best Western goes beyond the typical CSR activities such as energy conservation and philanthropy. They have a diverse portfolio of initiatives that encompass environmental sustainability, community engagement, ethical sourcing, and social responsibility. This comprehensive approach demonstrates a genuine commitment to making a positive difference.
5. Local Community Engagement: Best Western takes pride in its local community engagement. Unlike some competitors that may have a more centralized approach, Best Western hotels often actively participate in and support local initiatives. This involvement helps build stronger connections with the communities they serve, fostering goodwill and positive relationships.


6. Sustainable Practices: Best Western's focus on sustainability extends to various aspects of their operations. They invest in energy-efficient technologies, promote responsible water usage, reduce waste through recycling and reuse, and source products ethically. These efforts not only benefit the environment but also resonate with guests who are increasingly conscious of sustainability issues.
7. Inclusivity and Diversity: Best Western is committed to promoting diversity and inclusion, both in their workforce and in the experiences they offer to guests. They value diversity as a source of strength and actively seek to create an inclusive environment where all individuals feel welcome and respected.
8. Guest Education: Best Western engages with guests to raise awareness about CSR initiatives. For example, they might provide information in rooms about how guests can participate in water conservation by reusing towels and linens. Such education not only involves guests in the hotel's sustainability efforts but also encourages them to adopt similar practices in their daily lives.
9. Transparency: Best Western demonstrates transparency in their CSR reporting. They provide clear and accessible information about their sustainability goals, progress, and impact. This transparency builds trust with guests who appreciate knowing where and how their stay aligns with responsible and ethical practices.
10. Partnerships and Certifications: Best Western often partners with reputable organizations and seeks certifications that validate their CSR efforts. For instance, they may work with environmental organizations or earn certifications like LEED (Leadership in Energy and Environmental Design) to showcase their commitment to sustainability. Such partnerships and certifications provide third-party validation of their responsible practices.
11. Customer Feedback: Best Western actively seeks feedback from guests regarding their CSR initiatives. They listen to guest suggestions and concerns, showing their willingness to adapt and improve. This responsiveness not only enhances guest satisfaction but also demonstrates a genuine commitment to fulfilling guest expectations.
12. Community Impact: Best Western's CSR initiatives often result in tangible benefits for local communities. Whether it's supporting local charities, providing employment opportunities, or sourcing products locally, these actions showcase their dedication to making a positive impact where they operate.
13. Long-Term Vision: Best Western's CSR efforts are not short-term initiatives but part of a long-term vision. This consistency reassures guests that their commitment to sustainability and responsible business practices is not merely a marketing strategy but a fundamental part of their corporate identity.


Conclusion
There is a direct and positive relationship between CSR and the circular economy. Both ideas place a strong emphasis on ethical business practises that balance economic, environmental, and social factors. Companies can include CSR into their core business operations, support the triple bottom line, and uphold the pillars of sustainability by implementing the concepts of the circular economy. In the end, a more sustainable and responsible future is made possible by this all-encompassing strategy, which benefits not just the company but also society and the environment. 
The CSR programmes implemented by Best Western Hotels in the UK and around the world show the company's commitment to sustainability, moral business conduct, and community involvement. These activities establish Best Western as a responsible and progressive actor in the hospitality sector by addressing business problems, lining up with governmental demands, and reacting to rivals' actions. Best Western's dedication to these principles will help the environment and society as CSR develops, as well as support the company's long-term prosperity and resilience in a competitive global market (Epstein & Roy, 2001).Top of Form
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