Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Fatma Mert 2537428	
Topic chosen: The importance of customer service for business success 
Title of source: Compassionate customer service in ethnic minority micro businesses
Author(s): Muhibul Haq,Martin Johansson,Julie Davies,Leo Paul Dana and Tribikram Budhathoki 
Year published: March 2021
How did you find this source? I have found this article by searching the UWTSD Library online using keywords related to customer service and business success. I selected the article because it directly matched my topic and was available as a peer-reviewed academic journal article.
(e.g. Google Scholar, library database, google)

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? I chose this source because it is directly related to my topic, which is the importance of customer service for business success. The article explains how compassionate customer service helps businesses build customer loyalty, encourage repeat business and achieve long-term success. It is useful because it is based on academic research and includes evidence from interviews with business owners, making its findings relevant and reliable.
Is this a useful article? Yes, this is a useful article because it is based on research with 43 business founders, owners, and managers. The study provides real examples and explains how customer service influences customer satisfaction and business success. The evidence makes the article valuable for supporting my assignment.
Is this an academic source? This article is an academic source because it was published in the Journal of Business Research, which is a well-respected, peer-reviewed journal. It includes references to previous research, follows an academic research method and presents evidence to support its conclusions.


When was it published? Is it recent enough? Why? 
The article was published in 2021, making it a recent and appropriate source for this assignment. As customer service practices continue to develop, using a recent source ensures the information reflects current business environments and customer expectations. The research is still relevant because it discusses customer loyalty, personalised service and sustainable business success, which remain important topics in modern business. 



Author Credibility
Who is the author? What are their qualifications or expertise?
The article was written by Muhibul Haq, Martin Johanson, Julie Davies, Leo Paul Dana and Tribikram Budhathoki. The authors are academics from recognised universities, including the University of Huddersfield, Dalarna University, Uppsala University, Manchester Metropolitan University and Montpellier Business School. Their expertise in business, entrepreneurship and management increases the credibility of the research because they have experience studying business performance and customer service. This makes the information trustworthy and suitable for academic use.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
It is reliable because it was published in the journal of Business Research, which is a peer-reviewed academic journal. The article is based on qualitative research that involved 43 interviews with founders, owners and managers of the microbusinesses. The researchers also explain how they collected and analysed the data, making the research process clear and transparent. In addition, the article includes a wide range of academic references to support its findings, which increases its reliability.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?


Reference:Muhibul Haq,Martin Johansson,Julie Davies,Leo Paul Dana and Tribikram Budhathoki, 2021, compassionate customer service in ethnic minority microbusinesses, accessed on 24/07/2026, https://www-sciencedirect-com.uwtsd.idm.oclc.org/science/article/pii/S0148296320308833

