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Introduction
This report will be about the Corporate and Social Responsibility in the Logistics and Supply chain industry. 
In the early years of business, companies’ main goal was to make the most profit they can possibly achieve. Today, one of the reasons to a company’s success depends on how they mix corporate and social responsibilities into their marketing strategy. Companies these days are being criticized with their approach of producing and providing their products or services. 
Companies are being demanded to take responsibility for the way their operations impact societies and to also apply sustainable practise to help minimize their impact into the environment. 
Another sector which CSR covers is working conditions. This also focuses on companies providing safe and healthy working conditions to their staff, employee stability, equal treatment and pay. (Martinuzzi et al, 2011).

Corporate and Social Responsibilities 
Corporate Social Responsibility focuses on a company’s concern for society’s welfare. Marketing managers are interested in long term corporate interests and society’s health. 
The definition of CSR in the book Corporate & Social Responsibility, the author talks about how CSR as ‘The corporation’s or organisation’s relationship with the local society in which it resides or operates.’ (Crowther & Aras, 2008).  
In another book Strategic Marketing, the author defines CSR as ‘The actions of the company to act in a socially responsible manner to protect and enhance the various stakeholders that have an interest in the company, the community in which it operates, the environment which surrounds it and society.’ (West et al, 2010)
While these definitions are valid, it does not necessarily mean that their relationship with society doesn’t only extend locally, they can also be globally. For example, companies sourcing ingredients for pharmaceutical products that are plant based which can only grow in selected environments. 
An example is the UK’s cosmetics giant LUSH. LUSH is based in Poole, Dorset. However, their factory is in Vancouver, Canada. The company sources ingredients like Aloe Vera from Kenya to make their products, by doing so enables the company to help with the local communities, not only that community but the country’s economy as well. (Weller, 2016) 




Factors driving CSR in the Logistics and Supply Chain Industry
Consumers & Investors – They are inquisitive with giving their utmost support to responsible companies. They request companies for information on how their companies addresses risks and opportunities that impact the society and environmental issues they contribute. (Fontaine, 2013)  
Government and Legislations – Principles, guidelines and legislations have been produced for companies to follow in regards with CSR. (Fontaine, 2013)  
Citizens – In some countries, companies must meet the social and environmental standards in all aspects of their operations. (Fontaine, 2013)  
Globalisation – Companies that source products from different countries are raising concerns considering CSR. This stretches from environmental protection to health and safety of workers in their workplace. (Fontaine, 2013)  
Environmental – Companies can affect the environment in different ways like, discharge of waste into rivers or activities involving a landscaping project, today the environment is changing, this brings new challenges, complexities and concerns to how companies operate. Much of a company’s environmental responsibility are raised by the consumers. (Christopher, 2011) Today’s society is pushing for a greener future, they still want quality products and services, but they want this acquired with having the environment in mind. 
Logistics environmental problem example
An aircraft discharges an averages 170g of C02 per km. A logistics flight from China to the UK is around 10 hours and 40 mins. The distance is 7,842/km. 170g of CO2 times the number the travelling distance gives 1,333,000kg of CO2 per journey. (English, 2002)
Because of high demands this is the fastest way to get logistics across from one country to another. Today there are attempts to help reduce the amount of pollution being ejected into the environment.  
A very good example is an electric RO/RO sea craft built by Norwegian shipbuilder Norled. The boat runs completely runs on electric and 10 of them have been built. The ship builder’s CEO has stated that the 10 boats will cut 18,000 cubic tonnes of CO2 in the atmosphere. Their main is use is to transport cargo in short distances. They will also transport cars as well as passengers. (Holter & Hodges, 2018) 
Starbuck’s and their environmental challenge 
According to a report by INC. To this day Starbuck’s cups are still not made from recyclable materials. They main ingredient of their cup is polyethylene. This is a very versatile type of plastic that can be found in toys, bottles and plastic grocery bags. However, this sturdy product is also playing a huge part with the environmental challenges today, especially in the oceans. (Matyszycyk, 2019)
Starbucks has pledge to bring in a recyclable paper cup from the beginning of 2008. Recently along with other food giants like McDonalds and Coca Cola. Starbucks has joined the Next Gen Cup Challenge; this campaign aims to bring in new ideas that will eventually re-evaluate the plastic cups and have an environmentally friendly and biodegradable solutions in the future. (Openideo, 2018)
It is without a doubt that the environment is one of the biggest focuses of the CSR. It is one of the most challenging obstacles that companies try to overcome. The use of plastics is cheap in a company’s point of view, as well as being versatile they are also easy to make, however moving into greener products will mean costs going up. Meeting the Green Challenge’s author talks about asking the customers if they are willing to pay for products or services that costs less but damage the environment or pay the ‘green premium’ price. (Peattie, 1995)

Working Conditions
Corporate and Social Responsibility to employees – Companies also should be responsible to its employees. The employees represent the companies that they are employed to. (Crowther & Aras, 2008)
The company’s responsibilities to its workers are:
· To provide employees with the correct salary appropriate to their line of work or skills. 
· Stability
· The chance to progress into their careers with the company e.g. learning new skills or acquiring certificates
· Pension
· Healthy and safe working conditions
· Correct equipment
· Diversity
· Providing medical care
· Fair relationships between co-workers 
· Supporting employees in unexpected circumstances
· Respecting private and family of employees
The points mentioned encourages long term employments which benefits both the employer and employee. One of the highlights is the job stability for the employee it helps them achieve long-term career goals and financial support for themselves or their families. For the employers, having long term employees can cut costs with recruitment or training, they can use the funds to focus on other improvements.

Sustainability – Companies believe that if they help society through their business, this will help secure their success. Companies can help solve or reduce society’s problems by creating a product or provide a service to fulfil their needs while the company profits and helps society at the same time. 
An example of product that support sustainability can be make ups or cream’s ingredients that are sourced from developing countries, this exchange then enables the company to make profits and help that country’s economic growth without compromising the future of the next generation to fulfil their business goals.  

Sustainability in Marketing
These are some companies that are using sustainability to market their brand
Nike – In 2013 Nike has released the app called Making. This app enables the company to share data to footwear designers. It shows the designers the materials are used into manufacturing sporting goods. According to a report by According to a report by The Guardian. ‘The app allows the user to compare materials using their overall scores or the specific environmental impact areas of chemistry, energy, water and waste, as well as whether the material uses recycled or organic content.’ (Pritchard, 2013)
This is a very clever app and would prove very useful in the future of producing sports goods, as it would inform its users of how safe or harmful the materials are to the environment. 
Walmart – Since 2015, Walmart has committed to double their logistics efficiency. By 2028 they are hoping to have replaced the traditional diesel engine on their trucks and replace them with an alternative power source like electricity. Right now, they have partnered with truck component manufacturers to produce energy-efficient prototypes they hope to use in the future. (Hanley, 2018)
A huge step into a much more sustainable future, this will not only reduce Walmart’s carbon footprint, this will also help them stand out against their competitors. It might also mean that other companies may follow suit and decide to have sustainable plans in the future.

Argument against CSR
CSR is just another way for a company’s stakeholders to make profits and non-profit companies should the only ones be concerned with society and not a for profit company. 
In a report from Corporate Watch the author states that to fully comply with CSR companies need to spend more of their own money and this is costing their shareholder’s profit. For example, if a company will source its products from a different country and not a local source, the company would be spending more money and time with the logistics to transport the products from one country to another. In another part of the report it is saying that ‘CSR is just a strategy for avoiding regulation.’ The author talks about how CSR is a social trend that companies embrace to make them seem more appealing to their consumers and the rest of the public. (Fauset, 2006)
According to another report by Milton Friedman who is an American economist, he has stated that ‘CSR shifts the focus of the company from the objective that made it financial entity in the first place which is profit making. The company forgets about their obligations towards its shareholders that they must make profits for them. Instead of focusing on profits, they engage in CSR programs and use up funds for community welfare. (Friedman, 1970)
In hindsight, instead of companies focusing on making profits they are deviated from that goal and it is affecting them financially by not fulfilling their obligations. 

Argument for CSR
CSR can increase the company’s sales and make their branding well known. Consumers of today are drawn into companies that are conscious of the society and environment. Socially conscious companies can use this to their advantage and establish a good reputation. There can be also be a company to company benefits, they can reach out to each other be trading partners and help each other to make profits. (Asemah, 2013)  
CSR also benefits companies by attracting new customers, companies that use effective CSR are most likely to earn socially and environmentally aware customers. Another benefit is that they can have a good long-term relationship with employees that share the same view. This will eventually help the company by cutting costs of recruiting and training potential employees as well as time. (Asemah, 2013)  
There are plenty more of positive points about CSR. Perhaps the benefits that stand out the most is the environment and helping sustain the communities they work in or source from. However, the objective of a company is still to make profit. CSR makes them aware of their responsibilities and the actions they should take to overcome challenges in today’s marketing world.
Conclusion
[bookmark: _GoBack]Corporate and Social responsibility is making sure that the company or organisation is aware of what the consequences or effects of their operations are. While the objective is still to make profits companies must consider their impacts into society and the environment. By weighing the arguments for and against in this report, it’s quite clear that CSR has had more positive impacts to companies than negative impacts, this enables them to keep making profit while considering what’s around them. One can argue that CSR is a trend that companies comply to so that they can fool their consumers that they are have gone green, but it’s not totally implemented, or short cuts are being taken.
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