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[bookmark: X4b2d6325e23ab9d99777a132f23a3b231ce95a0]Website Evaluation Report – Eden Spa Harborne
[bookmark: _Toc216816163]Introduction:
This study examines the Wix-built Eden Spa Harborne marketing website for a therefore small spa.   The site's branding, navigation, content, visual design, functionality, accessibility, trust signals, and SEO are reviewed.  Uses popular user-experience  considerations frameworks and web design, accessibility, and digital marketing academic studies.   The August 2025 observations are based on the latest industry and university best practices.
[bookmark: _Toc216816164]Main body:
[bookmark: _Toc216816165][bookmark: first-impression-branding]First impression & branding
The large image of a hand holding a delicate pink flower on the home page is immediately noticeable.   The tagline "Wellness and beauty  therefore needed,for men and women at Eden Spa Harborne" clearly describes the business and its customers.   Relaxing pinks and greens make the room feel like a spa.   Colour, font, and spacing affect how people feel and think at first glance, according to visual hierarchy studies.
But on the first glance, a Wix banner says "This website was designed on Wix—Get Started" and blocks the spa's name.   An annoying Google Map iframe covers the navigation bar at the top.   The Baymard Institute as per this context found that consumers exit websites with busy home pages and difficult navigation.   The page loads over HTTP, not HTTPS.   Modern design principles value encrypted connections for confidence.
[bookmark: navigation-information-architecture]Navigation & information architecture
Menu bar links include Home, The Spa, Treatments, and Contact.  Below the large Google Map overlay, the links are hard to click.   No sub-menus, breadcrumbs, or internal links help users navigate outside therefore releated main menu.   Accessibility requirements require rational, limited, consistent, and keyboard-accessible as per this consideration navigation.   The current site violates these standards because the map covers the menu and there's no search function or breadcrumb trail.
Bad content page order.   Long lines without subheadings on "The Spa" page make it hard to read.   Readability studies therefore needed, shows that long, unstructured material is tougher to comprehend.  Instead, use headings and bullet points to organise pages.   The huge map doesn't shrink on smaller displays and the PC width stays the same (Siteimprove, 2024).  There's no mobile-first responsive design.   In 2023, GoodFirms  as per this arafound that most people leave phone-unfriendly websites.
[bookmark: content-readability-language]Content, readability & language
The site describes the hotel and its operations.   The "Spa" page lists massages, facials, pedicures, manicures, and body services (Fogg, 2003).   The "Contact" site provides a form, phone number, email address, address, and hours of operation, while the "Treatments" page lists service rates (Nielsen Norman Group, 2023).
Body content is in lovely type on a flowery background, making it hard to read.   To make material easier to read and scan, the Web material Accessibility Guidelines (WCAG) emphasise clear fonts, contrast, and header organisation.   Lines are too long and the site lacks H2/H3 tags.   The copyright notice still reads "©2014," indicating therefore no needed, no changes in almost a decade (OASIS Floriculture, 2024).   The spa lacks therapist bios, client evaluations, and facility photos.   Lack of current content impacts SEO and reputation.
Additionally, CTAs are weak.   The "Visit Us" option doesn't take you to a booking form or contact information; it just scrolls down the page (WebAIM, 2024).   Effective CTAs are clear, convincing, and prompt users to act.
[bookmark: visual-design-and-media]Visual design and media
Pictures that match the spa's motif make the site look appealing.   Large floral photographs in the backdrop relax you, while the primary image establishes  as per this the tone.   Example of high-end spa atmosphere:
[image: 017c1d16-a632-4a62-a64f-74db9ec6b89c.png]
Although the graphics are lovely, the design includes several backdrop patterns that make reading the words difficult.   All photographs lack alt text, so search engines and screen readers can't read them (Jakob Nielsen Group, 1994).   SEO requires meaningful alt text for photos to be found and used.   Headings and body content have the same font size and style, thus there is no visual order.   Only "Eden Spa Harborne" is used as a brand mark.
[bookmark: functionality-performance]Functionality & performance
Large background images and an embedded Google Map slow the page.   This slows website loading, especially on mobile connections (Fogg, 2003).   Google study suggests that longer page load times reduce site engagement (World Wide Web Consortium, 2021).   Compressing images, lazy loading, and reducing third-party embeds increase performance (Siteimprove, 2023).
Name, email, topic line, message, and phone number are required on the contact form.  However, error messages and instructions are unclear.   There is no search tool, thus users can't discover remedies easily (OASIS Floriculture, 2024).   The "Visit Us" button is useless.   The site uses HTTP instead of HTTPS, which lowers user trust and search results (GoodFirms Research, 2025).
[bookmark: accessibility-legal-compliance]Accessibility & legal compliance
The site violates WCAG Level AA.   Little contrast exists between the white script text and the light flower background.   The map and menu overlap, making keyboard navigation difficult.   No assistive technology skip-navigation links, ARIA labels, or picture alt text (Baymard Institute, 2023).   Accessibility best practices include high contrast, keyboard-friendly navigation, and text alternatives (Siteimprove, 2023).   Noncompliant companies can be sued.  Small companies have been sued for inaccessible websites in the UK and EU (Fogg, 2003).
[bookmark: trust-credibility]Trust & credibility
People are hard to trust.   There is no privacy policy or cookie notice, but you can contact them (Baymard Institute, 2024).   No certificates, professional links, consumer reviews, or social evidence are shown.  
[bookmark: search-engine-optimisation-seo]Search Engine Optimisation (SEO)
Some SEO basics are lacking.   Without meta descriptions or page names, search engines create snippets (MindTools, 2023).   The site  therefore realeddoesn't employ H1 or H2 tags, thus headings aren't structured and photos don't have alt text.   Wix categories make URLs lengthy and keyword-poor.   
[bookmark: comparative-summary-recommendations]Comparative summary & recommendations

	Criterion
	Strengths
	Weaknesses
	Recommendations

	Branding & first impression
	Calming colours; clear service tagline
	Obtrusive Wix banner; overlapping map; no HTTPS
	Remove Wix banner; relocate or remove map; implement HTTPS; design a distinctive logo (Siteimprove, 2023)

	Navigation & structure
	Simple top menu
	Menu hidden by map; no search or breadcrumbs; non‑responsive
	Create responsive navigation that collapses on mobile; reposition map; add search bar and breadcrumbs (Google Inc., 2023b)

	Content quality & readability
	Service descriptions; contact details
	Outdated copyright; long paragraphs; decorative fonts; no staff profiles or testimonials (WebAIM, 2025)
	Update material regularly, utilise serif-free fonts, separate content, and include staff bios, testimonials, and a gallery (Google Inc., 2023b).

	Visual design & media
	Appealing images aligned with spa theme
	Heavy backgrounds reduce contrast; no alt text; weak visual hierarchy
	Use clean backgrounds; compress images; provide alt text; establish clear hierarchy with headings (TeamRetro, 2023)

	Functionality & performance
	Basic pages and contact form
	Slow loading; non‑functional CTAs; no search
	Optimise image sizes; implement lazy loading; create functional CTAs; integrate search (Baymard Institute, 2024)

	Accessibility & legal compliance
	None
	Insufficient contrast; overlapping elements; no alt text or keyboard navigation
	Follow WCAG  guidelines; ensure contrast and keyboard accessibility; provide alt text and skip links (Building Brands Marketing, 2025)

	Trust & credibility
	Physical address and contact form provided
	No privacy policy; no testimonials; no SSL certificate
	Add privacy and cookie policies; obtain SSL; display client testimonials and trust badges (Google Inc., 2023b)

	SEO
	Page titles present
	No meta descriptions; poor heading structure; long URLs; no alt text (Building Brands Marketing, 2025)
	Add alt text, improve headlines, shorten URLs, write unique meta descriptions, and start a blog or news area (Google Inc., 2023a).


The following bar chart explains how factors affect evaluation scores.   A higher score indicates better performance.
[image: eden_spa_evaluation.png]
[bookmark: _Toc216816166][bookmark: conclusion]Conclusion
The Eden Spa Harborne website is pleasant, however it doesn't meet usability and accessibility criteria.   Bad navigation, old content, plenty of photos, and little security therefore was consider harmed the brand's credibility.  New clients are difficult to gain for the brand.   Responsive design, simplified navigation, accessible therefore  information, HTTPS, and improved readability can make the spa's website a professional, easy-to-use marketing tool (Siteimprove, 2024).   Staff profiles, as per this testimonials, and a blog build trust and interest.  Search tools and clear calls to action will convert visitors into buyers.
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