Review of the Homelessness Awareness Campaign
Group Members: Angharad, Jessica, Jessica, Emily and Rachel
Topic Chosen: Homelessness
Materials Included: Welsh Centre for Action on Dependency and Addiction Ltd (WCADA), printouts of some statistics for rough sleepers in Wales, iPad, Free Chocolates.
Research: Welsh Governments National Rough Sleeper Count, November 2017 (2018), Wales online article displayed on iPad, WCADA. 
The year 3 Students in the BSc Health and Social Care cohort were given the task of promoting awareness of a vulnerable group of people living within the Swansea area.  The students were required to work in groups and expected to organise a stall to present at the Health and Wellbeing Fayre on Tuesday 20th November at Swansea Business School.  The main objective of this review is to evaluate and appraise a group of students on their presentation of their stall and the promotion of awareness of their chosen topic.  Ensuring that the remit of raising awareness was fulfilled the students were expected to implement theoretical theories and promote behavioural change through the presentation of their stall and its content.  As a requirement of this task the groups were then requested to construct a review of another team’s awareness campaign and make recommendations for improvement.  The decision was made to review the students who presented the homelessness campaign.  
Following attendance at the Rural Health and Care Wales “Improving the Health, Well-being and Care of Rural Populations” Conference at Builth Wells on Tuesday 13th November it was apparent that the appearance of a stall promoting awareness should be concise, organised and colourful.  The stall holders all utilised the implementation of the free gift in an assumed guise to draw the attendees to their stalls, a ploy the homelessness stall also took as they had a box of chocolates on display for people to help themselves to. The homelessness stall aesthetically appeared to be extremely well ordered and organised in presentation, however, the majority of information that was on display was in black and white.  Whilst this is not a major issue it is widely regarded that the use of colour attracts more attention (Kauppinen‐Räisänen, 2014 and O’Connor, 2013).  The information and leaflets on display on the homelessness stall were predominantly print outs from online sources and it was noted that there was a shortage of leaflets which lead to there being limited information available. The limited literature that was presented was only available in English, which was unexpected, as the UWTSD’s (2014) policy on playing their part in the Welsh Language Scheme states that bilingualism is central to the university with both English and Welsh being held with the same high regard.  
The World Health Organization (WHO) (2018) publicise that for successful behavioural change to commence the target audience must be able to access to materials, resources and the services available to direct them towards the required behaviour change. Observations of the student’s stall revealed that a multitude of the information available appeared to be non-subject specific.  The leaflets and information on display were obtained from a drink and drug dependency charity, the Welsh Centre for Action on Dependency and Addiction (WCADA) and did not refer to their chosen subject of homelessness.  There is however, a well-publicised link between homelessness and drink and drug abuse (Ross-Houle et al, 2014). Pleace and Bretherton (2017) imply that 66% of homeless persons attribute their homelessness to their use of drink and drugs.  Unfortunately, this link was not disclosed by the students and as a result the theme of the stall seemed to be nonspecific and the stall may have failed in the attempt to produce behavioural change.  
In the designing of a health campaign, it is imperative that the target demographic is identified in order to be able to tailor the campaign toward the demographic (Sixsmith et al, 2014 and Laverack, 2017).  With regards to the Health and Wellbeing fayre the target audience would be that of the student demographic which has a diverse range of students of all ages (University of Wales Trinity Saint David (UWTSD), 2018a).  The wide age range of the target audience would make for difficulties in being able to be target specific, therefore, it would be beneficial to utilise a behavioural change model.  Instigating a behavioural change through a health campaign is most successful when a behavioural change model is implemented (Kelly and Barker, 2016).  The behavioural model utilised by the students was unclear, however, the students could have implemented the theory of planned behaviours model.  The theory of the planned behaviour model is the dominant model of behaviour change implemented in research (Gross, 2017).  Raingruber (2017) suggests that the theory of the planned behaviour model works on a three-level basis of intent, stating that an individual will not change behaviours if there is an absence of resources and the individual is lacking in the ability to generate the change. The resources available were scarce however, one of the printouts available was the Welsh Governments National Rough Sleeper Count, November 2017 (2018).  This resource indicated that there were an estimated 26 rough sleepers in Swansea in November 2017.  This valuable piece of information employs the shock factor which may result in the demographic buying into the stall and then subsequently have produced an effective behavioural change toward homelessness.  Andrews et al (2014) and Simpson (2017) assert that shock/scare tactics are often used in health campaigns as they tend to cause fear in the recipient which generates a change in that behaviour.  This type of shock/scare tactic is operated within the Health Belief Model, this model observes that the decision maker determines whether the benefits of the proposed behaviour change are enough to discontinue in that behaviour (Green and Murphy, 2014).  
In the promotion of awareness, the intention of any campaign is to promote the issue through education to the individual/ community with the anticipated outcome being a resulting change in behaviours (Wright et al, 2013 and Green et al, 2015). Corcoran (2013) implies that the crucial factor to a successful health campaign is good communication with Essien and Yusuf (2016) adding that communication in a campaign is a set of actions directed toward the required outcomes.  The communication skills displayed by the students under review were questionable as only two members of the group appeared to have the intention of engaging with the public.  These individuals were content to communicate whilst the other three members seemed uninterested in the proceedings.  This did not make for a good impression and as such projected unfavourably on the group as a whole.  Taking into consideration the main objective of the stall was to promote awareness of homelessness there was a real lack of promotion from these students.  The students did however, make use of technology through the use of an iPad which had on display an article from Wales Online relating to homelessness.  
Balakumar et al (2013) and Trochim et al (2015) reach agreement that successful research in a subject area is the outcome of exhaustive research being performed leading to in-depth knowledge of the topic.  In reference to the student’s research into the subject of the homeless community of Swansea, there seemed to be an evident lack of in-depth research.   This was discovered after discussing the Swansea Drop in Centre that was located almost opposite the Business school Campus with the students.  They were unaware of this charity and had not been in contact with them as part of their research.  Nevertheless there was evidence that some good research had been performed as the group were aware of the amount of homeless on the streets of Swansea which was obtained from the National Rough Sleeper Count, November 2017 (2018).
Suggestion was made that when designing the campaign for the students chosen group a digital portfolio should be kept of the research carried out.  The students did not have a portfolio present to illustrate the research that had been performed.  On further investigation it was apparent that no portfolio had been produced.  The portfolio although not compulsory would have proven useful for the reviewer of the homelessness campaign, as it would have allowed an insight into the research methods executed and explain the group’s lack of information and knowledge surrounding homelessness.
For the students to be able to improve on their performance at the Health and Wellbeing fayre, the following recommendations have been made.  Firstly, it is recommended that any literature that is utilised should be bilingual with both English and Welsh text displayed.  This is imperative as without the use of bilingual text the students are in essence discriminating against the 19% of people within Wales who speak Welsh (Hornsby and Vigers, 2018) and as a result would not appeal to the target demographic with there being an approximate 2000 welsh speaking students at UWTSD (UWTSD, 2018b).  Secondly, recommendation is made that colourful leaflets be utilised rather than the predominantly black and white that were displayed.  The use of multi-coloured literature draws far more attention than literature that makes use of two-colours, a view that Percy and Rosenbaum-Eliot (2016) support.  Thirdly, recommendations are made that when promoting a subject such as homelessness, the language and literature employed displayed should be subject specific.  This ensures that the target demographic are able to easily identify the subject being promoted (Torresi, 2014).  Further recommendation is made that a behaviour change model be utilised in the designing of this awareness campaign.  Davis et al (2014) suggest, that it is important to comprehend the causes of the behaviour before addressing how to instigate a change in this behaviour with Kelly and Barker (2016) implying that behavioural change models are effective in acquiring the knowledge to institute the change in behaviour.  Finally, recommendation is made that the students require further work in enhancing their communication skills.  Neal (2014) declares that communication is vital for success (Neal, 2014) and as aforementioned, the students promoting homelessness were found to be deficient in this area with only two members of the group actively participating with the target audience.  
Through the evaluation and appraisal process of the student’s performance at the health and wellbeing fayre, it has become evident that a successful awareness campaign should adhere to certain criteria.  This criteria ensures that promotion of the specified topic, homelessness in this instance is fully conveyed to the target demographic.  The students in their delivery of the stall at the Health and Wellbeing stall delivered limited awareness of homelessness, however, recommendations were made for further improvements to be implemented.      
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