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Summary: This report discusses the Hotel Corinthia and Ibis hotels financial critically appraised. Corinthia is a high luxury hotel and ibis is a budget hotel. This report will show the hotel's total revenues, and how total revenue is generated by each brand. This report also discussing about market position of each organization. How both hotel brands overcome their pandemic loss, how they perform to grow and increase the sales, as well as improve customer loyalty and build up trust. This report also shows the financial commitment of each organizations CSR (Corporate Social responsibility). How both companies' sustainability practicing also community engagement. At the end of this report there is a recommendation about both hotels, how they can improve their sales and build up more loyalty to the customers. How to increase the number of hotels in Asia and how to make their position in Asia by building up relationships with the public.
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1.Introduction: This report will debate two hotels' respective approaches to financial management also will consider various criteria which impact on their financial performance and sustainability. The Corinthia Hotel, which is a luxury hotel brand, and the other one is The Ibis Hotel are known for being budget friendly. The Corinthia founded by the Pisani family of Malta, establish in 1962.They are only nine Corinthia around the word. This hotel took places in the world’s greatest cities and locations, The first Corinthia originally opened as a restaurant and then transformed into Corinthia founding hotel in 1968. Corinthia Hotel is also known for its luxury services, buildings and location. The Corinthia Hotel is owned by International Hotel Investment (IHI). IHI has developed commercial real estate, Information based on (Corinthia Hotel ,2023a). In the other hand Ibis hotel owns by Accor group, Accor is a French multinational hospitality company which is manage franchises hotels around the world. The First Ibis Hotel opened in Bordeaux in 1974.Ibis is Europe's leading budget hotels in 55 countries more then 950 hotels. Ibis offers good quality services, ultimate comfort at the best market price, based on (Accor,2023c). Both Hotels customer engagement is high, Corinthia shared their total revenue in 2022 is 238.2 million euros and Accor group generated approximately 4.22 billion euros in 2022.There are large differences between two organization annuals financial statements. Both brand sales are high as Corinthia has only nine hotels and prices of their services are high and other hand Ibis is budget hotel cheap prices, but they are thousands of them making small profit from each hotel which is a large amount end of the year.
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2. Revenue of Corinthia hotels and Ibis hotels: Corinthia provides high luxury service as situated in a great city room revenue starts from around 500 euro up to 8,999 euro, based on (booking.com,2023). Corinthia hotel has all kinds of rooms services such as suits, premium or luxury Kingsize suits prices depend on the choice of selections. Corinthia also offers luxury breakfast, lunch as well as luxury dinner and guests can book those services at the top of their room price. Guests also could receive spa facilities, which is also extra revenue for the hotel finance. This hotel also offers their guests the chance to have their big day, the hotel provides luxury facilities, also conferences, meetings with high revenue, information based on (Corinthia London,2024a).In the other hands ibis is a budget hotel provides facilities to their guest in a reasonable price. Ibis also provide bed and breakfast, gym, spa, bar, restaurant at a reasonable price. Ibis is usually situated near to the city center. Ibis rooms start at around 40 euros, which also depends on the location information based on (Hotels BB’s ,2024). Ibis Hotel prices are very cheap and resalable compared to Corinthia Hotel. Both hotels' facilities satisfy their guest budget and choices. Both hotels' sales and demand are high making profits in hospitality. Corinthia charges a high premium rate, but their expense of the hospitality services is also expensive. Other side Ibis makes a small profit from each guest service, and they serve many guests around the world. Ibis small profit end of the year makes big revenue for the Accor company.

3. Hotel's market position: Hotel brand Market position Increase the sales. It is more reachable for the guest to book a room and become loyal, repeat customers. Hotel brands create Position at the market by the unique identity to their consumer and how it is distinguished from the guest experience that your competitors offer, Information based on, (Beon,2022). Corinthia Hotel made Image to the marketplace for their guests, who is willing to pay High Premium revenue for their service and wants to have luxury Service from the hotel. Corinthia Hotels made Strong relationship to their customer through social media. Currently claims their goals increase revenue. 
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For the business ultimately targets customers positive strategy on their social media, state on ( Reviewpro ,2024). Corinthia Hotel has their own website, also connection to all the social media. Such as Facebook, Instagram, YouTube, Twitter, Newspaper etc. Corinthia hotel also Invest on the digital marketing platform to reach out their customer, they are also Provides Short videos, Images of their service. There are so many customers reviews on social media which proves the customer satisfactions, (Triphunter,2023). Ibis hotel also has a stable market position for their sales, services, product, customer preference. Ibis hotels use all the social media to share their services and attract their customers, information based on (Accor ,2024). Ibis' main consumer targets people who want to spend in budgets. However, although Ibis hotel is reasonably priced it still has a brand reputation for its products, quality and services. Brand reputation may be more reflective of customers aspirations for the brand Rather than the reality of public opinion, State on (Brandwatch,2023).


[image: ]
Above image showing the marketing strategy for business success. Marketing is a very important part of the hospitality industry, (Britts Imperial University College,2023) Hospital industry must follow the marketing strategy to improve their business.
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4.Growth potential of Corinthia hotels: Corinthia hotel's strategy is to give their guest extremely high level of luxury also have the experience in a world-known heart of city or famous place. Corinthia priorities quality in everything in their quality hotels, quality experience, quality relationships. This Hotel promise on standers is consistently executed for every guest to experience every day, state on (Corinthia Hotel,2023b). There for Corinthia hotel market position is high and their targets customers is rich people and competitor is Luxury hotels. Corinthia hotel is growing its hospitality industry day by day. International hotel investment plc announced to open Corinthia hotel in Diriyah ,Saudi Arabia in 2025, based on (Tabone,2022). This hotel location is situated to the northwest of Saudi Arabia’s capital city of Riyadh ,Diriyah. This place is known as one of the world's greatest gathering places and the city of Earth, information based on (Corinthia ,2024b). This hotel industry is Cleary making their position and making profit to continue grow and more recognize to the world. Corinthia has a partnership with just a drop (JAD), an international water aid charity, which helps to reach customers. The company gets more recognition and built-up trust and popularity with their customers throw the charity.


5.Growth potential of Ibis hotels: Ibis business strategy to let their consumer experience living in an international stander's hotel with economical price. Guests can receive excellent value in low budget. Ibis hotel rooms are designed according to strategy. There for Ibis demand on the market high, Ibis has so many competitors at the market.
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 Ibis aim is to growth motivate by the desire of gaining higher market shares regardless of any risk or competitor on the market that might come in the way, based on (Essay Company,2023). Accor strategic vision is clear, this company is driving transformation across their group, working closely with their hotel owners, partners also stakeholders and continuing aim to lead change across the hospitality industry, based on (Accor,2023a). Accor group focusing to build more sustainable models and address the environmental and societal challenges the world faces.
6.IHI Financial report June 2023: Corporate social responsibility is a concept of management, companies integrate social and environmental concerns in their business operations and interactions with their stakeholders, state on (unido,2023). International Hotel Investments Plc Shared Their Interim financial recent statement. From first January 2023 to 30 June. The comparative period is 2022 and according to the financial statements IHI shared for end of June. The group registered total revenue of 124.8 million euro compared to 95.8 million euro in corresponding schedule year before and raised of 30%. Recent report is the first report which has not influenced by direct cubs on performance due to pandemic 2019, the omicron variant impacted nothing the first months of 2022.Total revenue in the middle of 2023 are in present 95% of before covid levels registered in the same period for 2019.The company agreed an FBITDA of 18.78 million euro by June compared 17.3 million euro in the corresponding period last year .15% EBITDA conversion impacted by inflationary pressures on payroll, energy, latter's as well as exchange rate etc. Interest cost increases by 4.5-million-euro from the corresponding period to 17.3 million euros on account of these base rate increases in debt, information based on (IHI ,2023).

7.The Accor Finance report June 2023: Accor group reported H1 2023 revenue of 2,402-million-euro ,35% up Like for like (LFL)versus H1 2022.The growth break down
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 into a 40% for the Luxury and Lifestyle division, and 34% increase for the premium, midscale and economy division. The Business recovery notice once again in the first quarter of 2023.The first quarter of 2019 was 19% down compared to 2023.The group maintaining the business activity at a substantially higher level than before pandemic. Business trends were solid Q2 2023 in the group 2 division. The hotels' demand for their sales was improved and the improvement in occupancy rates and sustainability also increased, according to information based on (Accor,2023b).

8.Conclusion: This report highlights the luxury hotel Corinthia and Budget hotel Ibis presents circumstance stands. Both hotels faced pandemic loss and they are recovering from that. Both hotels serve their guests differently, but their goals are the same to increase the sales. Corinthia hotels occupy less hotel with high prices and Ibis hotel occupancy lots of hotels in budget and makes profit bit by bit which builds bigger amount end of the year. Corinthia hotel service is costly as they are in the heart of cities around the world and the quality of hotels is high. Corinthia makes a big profit, but their expenses are high. Ibis hotels occupied their rooms with low price but as they are occupying thousands of rooms which is advantage of ibis sales. 
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[bookmark: _Int_d5h9dp3S]9.Recommendation: Corinthia hotels should sponsor or partner with more companies to get more popularity around the world. Corinthia hotel group should build a Hotel in Asia to be recognized. Corinthia can be sponsor to Singapore Airliance which is one of the popular AirLiance in Asia that way Corinthia can build trust to the customers in Asia information based on (IPL,2023). There are so many Luxuries hotel in Asia why customer will choose Corinthia hotel. There for it is important to make the images to public build up trust by sponsoring and be partner with popular companies and airline to increase the sales. Ibis hotels should focus on Luxury hotels to reach out rich customers, Ibis can extend their luxury hotels in Asia where is tourist attraction and famous cities. Ibis also needs to build up trust with their customers. Ibis should build more Luxury services as Ibis mostly known for budget hotels. Both hotels should be sponsored by a big charity organization to build up trust with their customers. Information based on (Hotelnewsreource,2019), Charity also helps hospitality business with marketing or social media, not only helping to increase sales but also will make people aware of the charitable side.
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