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[bookmark: _Toc159546145]Executive Summary 
Green practices indicate to the actions and activities conducted by organisations by which they ensure the reduction of environmental impact and increase eco-friendly approaches, such as eco-purchase, waste management, recycling, and water usage. In the context of hospitality industry, green practices play a crucial role attracting tourists and eco-friendly individuals who want an environment where the natural resources are managed comprehensively. Greenwashing is another term that denotes the effective utilisation of marketing initiatives to show the organisation is more environmentally friendly than actual application. Basically, the organisation that conduct greenwashing activities mislead the stakeholders (investors, employees, customer, and vendors) by showing more ecological concerned than actual. This report will focus of green practices, greenwashing, and self-evaluation of Premier Inn hotel chain business. Through the report, the allegations of different hospitality businesses regarding greenwashing initiatives and the activities of Premier Inn hotel will be showed. The report will end up by illustrating green technology and sustainability approaches conducted by the hotel chain. 
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[bookmark: _Toc159546146]Introduction 
In today’s world, people are concerned about sustainable environment especially in the hospitality and tourism industry. As a result, this industry prioritises environmental sustainability through green practices. With the help of installation of digital thermostats and LED lights, hotels can reduce energy usage. By implementing water-saving measures, such as grey water recycling, and low-flow equipment, hotels can reduce water consumption. Compositing and recycling initiatives are two common example of waste management system by which hospitality businesses can reduce trash. People of today’s world are choosing eco-friendly products and services that support sustainability. Sustainability initiatives are validated by certification programme like LEED (Cooper, 2021). Founded in 1987, Premier Inn is a renowned British hotel chain business. Whitbread is the parent company of Premier Inn. The hotel made its presence over a number of countries with its 800 hotels. This report will explore certain terms such as greenwashing, self-evaluation, and green technology in the context of Premier Inn hotel.


[bookmark: _Toc159546147]The Greenwashing Debates 
Greenwashing is a term that occurs when a company advertises false news of the environmental impact of its actions to create an appearance of environmental responsibility (de Freitas Netto et al., 2020). Basically, the claim of green business potentially benefits a business and its image. Hence, businesses exaggerate their sustainability actions to attract customers and attain benefits of green business. For example, a car manufacturer claims that a fuel-efficient vehicle eco-friendly without considering the industrial effect of vehicle manufacture on the environment. According to environmental, social, and governance (ESG), greenwashing occurs when an organisation’s declared green policies contradict its actual sustainable or green initiatives (Alyahia et al., 2024). 
In the context of hotel business, the term greenwashing is considered as a buzzword. The main intension of greenwashing is to deceive customers by pretending green business (Yang et al., 2020). Although Premier Inn has not faced significant allegations of greenwashing, the hospitality industry is highly alleged conducting greenwashing of its business activities claiming environmentally friendly initiatives. Nowadays, people are fully concerned and aware of environmental issues. By taking this concern as an advantage, hotel businesses tried to represent eco-friendly practices and get green licence. However, there is a growing doubt concerning the authenticity of these initiatives. Some critics claimed that some business organisations utilise “green branding” only for attracting customers who are concerned about the environment without actually making any big changes to become more sustainable. 
It is the matter of great significance for hotel businesses like Premier Inn to maintain their credibility with respect to their environmental commitments amidst increased analyses. Even though many businesses are making sincere initiatives to protect the environment and creating sustainable business that support social and ecological balance, some businesses are just greenwashing by faking the sustainable initiatives. With the growing demand for sustainable solutions, hotel businesses such as Premier Inn face the challenges of balancing environmental responsibility with the risk of being accused of greenwashing (Pimonenko et al., 2020). Hotel businesses must communicate openly and support green initiatives so that they can establish a trustworthy relationship with the customers. In addition, hotel businesses like Premier Inn have the opportunity to enhance their credibility by proactively pursuing third-party certifications and actively participating in sustainable and green practices. 
[bookmark: _Toc159546148]Areas of Potential Greenwashing 
The term greenwashing is not an unfamiliar concept. Customers of hotel and tourism businesses have been aware for a long time that the statement in the context of impact on the environment are often misleading, incorrect, or overused. This doubt is evident by a survey that shows that over 80% of CEOs have exaggerated their company’s ESG performance (Fernández-Robin et al., 2019). 
Premier Inn, a renowned British hotel chain encounters potential partners concerns in the context of greenwashing in multiple areas, even though it is committed to sustainable business. Energy consumption can be considered as the first area of potential greenwashing. Even if Premier Inn promotes and utilise energy-saving lighting and climate control systems, inconsistencies arise when the stated energy savings does not match with the actual energy consumption (Inkson and Minnaert, 2022). For instance, Premier Inn will face accusations of exaggerating its sustainable environmental commitment if it fails to switch renewable energy from using non-renewable energy. The second area of potential greenwashing can be waste management. Many critics claimed that Premier Inn is making fake or empty promises regarding it recycle management and waste reduction initiatives. The also claimed that the company do not provide any evidence of sustainable sourcing methods or open reporting on their waste diversion statistics. Additionally, the dependencies of single-use plastics and neglects to sufficiently address the issue of food waste can create risk for Premier Inn of being accused of greenwashing. Furthermore, the involvement of Premier Inn in environmental education and creating awareness of local communities’ engagement appears minimal and do not match with their stated claim. The hotel chain’s assurances of social responsibility and environmental engagement can be considered as superficial if it fails to establish significant collaborations with community organisations and actively engage customers and tourists in sustainable initiatives (Haski-Leventhal, 2018). 
Energy usage, waste management, and local communities’ engagement are the core three areas that needed sincere concern because these are vulnerable to greenwashing. If Premier Inn want to mitigate the allegations of greenwashing and maintain credibility in sustainable initiatives, the company needs to have clear, quantifiable objectives, honest sustainable reports, and actual attempt to maintain sustainable environment. 
[bookmark: _Toc159546149]Self-Evaluation Practices 
Like other hospitality and tourism businesses, Premier Inn utilises self-evaluation tools so that it can evaluate its environmental policies. Self-evaluation can be act like an advantageous tool for tracking advancement of the business and identify problem areas, even if critics commented that depending only on data published internally might undermine the core principles of openness and trustworthy (Zhang et al., 2022). Hotel businesses such as Premier Inn take risk of undermining confidence in their sustainability claims with the help of controlling the discourse surrounding their environmental initiatives and possibly minimising inadequacies and exaggerating achievements. 
The self-evaluation technique encompasses monitoring water usage, energy utilisation, waste management system, and local communities’ engagement. The absence of external audit or independent verification can create potential biasness and conduct inaccurate reporting regarding sustainability concerns. With the help of third-party evaluation or standardisation, Premier Inn hotel chain can mitigate this issue (Sloan et al., 2017). With the help of this initiative, stakeholders (such as, customers, investors, suppliers, and local communities) can rest certain sustainability statements that are supported by authentic and trustworthy data.  


[bookmark: _Toc159546150]Purpose of Self-evaluation 
Self-evaluation is a critical methodology that hospitality and tourism businesses, including Premier Inn, can employ to assess their commitment to sustainability (Jauhari, 2021). The first benefit is that it makes it much easier to tell whether a business is really to its adhering to its sustainability objectives and laws. Premier Inn is able to maintain compliance with environmental policies and regulatory requirements through regular self-assessment. Because of thus, the business will have a lower chance of sustaining penalties for noncompliance. Secondly, hotel businesses can attain exceptional opportunities to compare their environmental performance to industry benchmarks and outstanding approaches by self-evaluation. Premier Inn can identify opportunities for enhancement and implement inventive approaches by which the company can improve their commitment to the environment through a comprehensive analysis of its sustainable initiatives (Liang et al., 2022). 
Through comprehensive monitoring their development over time through self-evaluation, Premier Inn can make well-planned decisions and plan strategically. Through keeping authentic records and monitoring the key performance indicators (KPIs), the hotel can determine whether its environmental activities are providing desired outcome (Fernández-Robin et al., 2019). The deployment of this continuous process can assist hospitality businesses like Premier Inn can effectively respond to changing environmental challenges and seize emergent prospects for sustainable innovation. Basically, self-evaluation is a straightforward tool by which hotels communicate with clients, employees, shareholders, and other significant individuals about its environmental activities. With the help of providing insights into its sustainability processes and successes, Premier Inn can strengthen its dedication to responsible business practices, increase stakeholders’ involvement, and establish confidence among the customers. 


[bookmark: _Toc159546151]Green Technology and Sustainability 
Sustainability technology which is also known as green technology or clean technology encompasses a wide range of advancements that are designed to mitigate environmental damage and advance the cause of sustainability in diversified industry (Ibnou-Laaroussi et al., 2020). Green technology plays a significant role within the framework of sustainability which concerns critical environmental issues (such as, pollution, habitat loss, resource depletion, and climate change). 
In the context of Premier Inn hotel, the company maintains green technology like other modern hotel businesses so that it can reduce its negative impact on the environment. To establish or maintain green technology, Premier Inn installed water-saving equipment, integrated renewable energy sources, and adopted waste management system (Zhang et al., 2022). With the help of these initiatives or technologies, the company can reduce the impact on the environment. However, Premier Inn needs to ensure certain factors such as how well these initiatives are installed, how well these are serviced, and how committed the hotel is in terms of sustainable environment (Liang et al., 2022). 
In order to utilise environmental technology effectively and efficiently, continuous monitoring and optimisation is needed (Cooper, 2021). Premier Inn needs to monitor and maintain these systems by which it can maximise efficiency and minimise resource wastage. Regular auditing and evaluation are crucial to make green technology better and make sure this can help to enhance the overall profitability and sustainability concerns. Sincere dedication to sustainability is also a must needed approach that surpasses technological solutions (Han, 2021). If Premier Inn hotel desires to cultivate an organisational culture that support environmental responsibilities, the company needs to ensure sustainable sourcing procedures, community involvement initiatives, and employee training programmes. 
In the context of promoting sustainability in the hospitality and tourism industry, effectiveness of green technologies depends on several factors, such as strategic planning, ethical implementation, and a constant dedication for enhancement of environmental initiatives. 
[bookmark: _Toc159546152]Alternatives to Self-evaluation 
Tourism businesses like Premier Inn can implement several alternatives to self-evaluation by which they can mitigate greenwashing and enhance transparency of their environmental and sustainable initiatives (Zhang et al., 2022). Among many other alternatives, acquisition of third-party certification from esteemed organisation is one of the most viable initiatives that are recognised for their high standards on sustainability. With the help of third-party evaluation, hotels like Premier Inn can enhance their brand image and assure customers of their authentic and true commitment to environmental responsibilities. By involving stakeholders and undertaking transparency efforts, Premier Inn can support this third-party certification. It is proven by many research and survey that accountability and trust are fostered when company engages local communities, employees, and customers in the third-party evaluation process (Nuryyev et al., 2020).
When businesses create opportunities for discussion and criticism, stakeholders can express their feelings, opinions, beliefs, and thoughts in terms of environmental concerns and by implementation of these recommendations, hotel businesses can reduce greenwashing. Additionally, this participatory initiative also fosters a feeling of collective responsibilities for sustainable environment and encourages to make efforts to make the environment better (Gössling, 2020). Premier Inn can also utilise modern technology, such as data-driven decision-making tools to improve transparency and accountability of environmental reporting. With the help of continuous monitoring systems for energy and water usage, waste management, and carbon emissions, Premier Inn track performance metrics with accuracy and efficiently. 


[bookmark: _Toc159546153]Conclusion 
In essence, prominent hotel businesses like Premier Inn hotel chain face significant challenges in the form of greenwashing. Even though the claim of greenwashing against Premier Inn hotel is not significant, the overarching pattern prompts inquiries into the accuracy and justification of environmental statements stated in this hospitality and tourism industry. With the help of self-evaluation approach, hotel businesses like Premier Inn can improve transparency, accountability, and sustainability. Companies can also look for third-party certification that includes engagement of the stakeholders by which the hotel business can create openness in their statement of environmental concerns. 
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