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	Answer: The site is somewhat fast regardless whether using a desktop or mobile device with an average load time of 3-5 seconds. The Wix-based structure could, however, result in certain lags, as huge pictures are used. The navigation system does work, but there can be delays on the network of some users .

	[image: ]

	Answer: There are only a few sub-pages present on the site (Home, About, Treatments, and Contact). They are reached using a top navigation menu that stays fixed as you scroll through it, and thus it is comparatively easy to use. Nevertheless, the titles of the pages might be more readable as well as the structure more self-explanatory to those unfamiliar with the site .
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	Answer: The existing site does not consist of an incorporated online booking system. Customers are instead encouraged to use WhatsApp, telephones, or social sites to make appointments instead, and this can hamper user experience with the system in addition to damaging the conversion rates .
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	Answer: Adding an online booking system, or external booking system such as Fresha or Calendly will make the experience much more convenient. It would also be advantageous to make the site more responsive in mobile and ease the navigation of the menu in mobile devices .
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	Answer: Its design is very nice, neutral and natural; it is calming down colours fitting a spa. There are certain alignment problems noticed on mobile where the text overlaps images and this shows a requirement of mobile optimisation in order to provide uniform user experience between different devices (Eden Spa Harborne, 2025).
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	Answer: The design is aesthetically appealing and has a serene and natural colour stroke befitting a spa. The alignment problems are also visible on mobile, when text goes over images, augmenting the calls to optimise mobile and deliver consistent experience to the user regardless of the device.
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	Answer: No special live chat has been installed on the site. Communication is promoted using outside applications (WhatsApp or Instagram), which can restrict instant contact and decrease the likelihood of attracting the user when he/she is navigating through the platform.
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	Answer: The Instagram and WhatsApp social media are present and working. Instagram publishes new information and reviews written by the clients, which aids in customer engagement. Nevertheless, it would be good to make these connections more visible and include other services such as Facebook to enhance coverage and interaction.
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	Answer: The services are presented on a special page called Treatments that have a short description and duration of the service. However, the lack of pricing information and less description of service would create confusion. It can be enhanced with increased description of treatments and emphasize customer value .
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	Answer: The customer reviews cannot be found on the site. On Instagram posts, some feedback is provided. The provision of the testimonials section or integration of Google Reviews would enhance credibility and trust levels among the potential clients.
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	Answer: High quality service is expressed by beautiful design, professional language and visuals of luxurious spa. The fact that the business has a wellness orientation including the use of natural treatment methods might attract clients who are concerned about their health. The close and personal nature of the business makes it high end but it would be better with reviews or certification by a client .
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	Answer: The prices are not indicated on the site. This can be a tactic used to create follow-up inquires so that customized service can be given. This however can be frustrating to price-sensitive customers. It would become more transparent and trustworthy when a pricing range is added at least.
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	1. Eden Spa Harborne

	
	2. Birmingham Spa Harborne

	
	3. Relaxation Spa Harborne
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	Answer: As a search of Eden Spa Harborne is done, the site is listed in the first three ranks. In the more generic terms (such as Birmingham spa treatments) the site is not even in the top ten and will require a better SEO strategy as well as Google Business integration.
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	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	[bookmark: _q0eynb1l6sv0]Answer: Yes, the UK businesses still need websites, particularly, the businesses in the service sector. They are the main point of interaction between customers who do not have anything to base their decisions on other than near or trust and comfort. A website that is well maintained increases the chance of people having more confidence in the business and branding development and the availability of 24-hour operations  Indeed, websites enable the user to control content, structure, and customer data better than social media and apps. In the case of small enterprises such as Eden Spa, a good web presence has the potential to influence the number of appointments and brand presence as well  In conclusion, websites continue to be a vital asset in digital marketing and customer acquisition, especially for small service-based firms.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer: I would advice to incorporate a booking system online. It is revealed that convenience and accessibility are the main reasons why majority of customers would like to book their appointments online  As of now, Eden Spa uses WhatsApp and Instagram that could both create delays and restrict user satisfaction. The integration of an inbuilt booking system would improve customer experience, minimize conversion losses, and lead to increased conversion rates In short, this would modernise the customer experience, would enhance efficiency and would be a sign of professionalism, which is critical to both retention and attraction to clients today in a competitive business environment.
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Question lc - Can a customer make a booking via the webpage?
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Question 1d - What improvements could be made to the usability of the website?
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Section 2 — Pleasure — Customer Experience

(75 words maximum for each answer)
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Question 2a — How pleasant does the webpage look? Are there any differences in

appearance on a mobile phone versus a computer?
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‘Question 2b - How does the website use imagery, video and colour?
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Question 2c — Has the website made use of an online chat tool on the website? How

effective is this in enquiring about the product or service?
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Question 2d — How effective are the social media links on the website?




image12.png
Section 3 - Perceived Value

(75 words maximum for each answer)
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Question 3a - How are the services offered by the company made clear to customers?
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‘Question 3b - How are customer reviews made available? Are these up to date?
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Question 3¢ — How is the service presented as high quality? For what reasons would you

Use the company’s service o recommend it o a friend o family member?
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Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality

of service shown? If not, wl

do you think the company has chosen not to include prices?
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Section 4 — Searchability
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Question 42 - What three words would you

type into Google to find this type of service?
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‘Question 4b - When you type these words into Google, does the company s website

appear in the top ten websites?
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Section 5 — Reflection and conclusion

(120 words maximum for each answer)
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Evaluation

Respond to each question.
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Section 1-Usabi

(75 words maximum for each answer)
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Question 1a - How quickly and easily does the website load?
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Question 1b - Does the website contain many sub-pages? How does a prospective customer

navigate these?




