Questions poster defence


Whose corporation/oraganisation are you representing ?

I chose to represent the italian company Ferrero through its brand : Nutella. Nutella is the most famous spread in the world, create in Italy by the Ferrero group in 1964. 

What are the views of the corporation/organisation you are not representing ?

Within my poster I am not representing the fact that the brand is defending itself on the fact that it uses palm oil, and that it also argues on the fact that it uses sustainable palm oil through a label supported by WWF.

What is the key message that you are trying to communication ?

The key message I am trying to communicate through the poster is that behind the pleasure of eating Nutella for beakfast or tea time, there is a completely different reality : deforestation and destruction of ourangutan homes in Malaysia, palm oil producing country. This shows that the brand does not apply an approach that can be described as ethical.

What is the main target audience that you hope will read and understand your message ?

The main target I hope will read my message could be everyone of course, everyone is concerned by deforestation. But it is also and above regular or occasional consumers that I target. Because often they are the ones who do not know how this product is made and what are the consequences of its production.  Through this message, we can also touch people who do not consume Nutella but other products that consume palm oil and have the same consequences on fauna and flora.

What would someone who disagrees with you say in response to your argument ?

I think he would say that Ferrero is nit the only company to use palm oil in its products, and that it is the only one responsible of deforestation. He would say also that Ferrero use a sustainable palm oil, used through a label and supported by the famous NGO WWF. And also stopping Nutella consumption (boycott) can have big repercussions on the economy of a country like Malaysia or Indonesia, which are the biggest palm oil producers in the world.

Why have you used the images and words you have selected ?

I have used a shocking picture of a seriously injured ourangutan and one of massive deforestation. I chose these pictures because they are quite shocking and they  show the reality that Nutella production has consequences.  




What research have you done to underpin your argument ?

I have undertaken research about deforestation in palm oil producing country which work with Ferrero, and research about the number of ourangutan killed or displaced from their location due to the deforestation. And finally a research a on what Europe is saying about this, and creating a law to use only sustainabe palm oil in Europe. 

http://www.lejdd.fr/Economie/Qu-est-ce-que-l-on-reproche-au-Nutella-738004
http://www.lefigaro.fr/conjoncture/2015/06/17/20002-20150617ARTFIG00072-boycott-du-nutella-bon-pour-l-environnement-mauvais-pour-l-economie.php
http://www.processalimentaire.com/Ingredients/Huile-de-palme-vers-une-certification-europeenne-obligatoire-30999

How strong do you think the evidence is to back up your argument ?

I think my evidence is relatively strong because today with warnings, adds and laws on sustainable development and animal rights everyone is concerned and everyone can feel targeted by this message. The fact that this message highlights unethical practice can create a reaction on people to change the game.

What would you hope would happen after the audience understood your message ?

An awarness, not only by Nutella consumers but of all, that the manufacture of certain foods can lead to ecological disasters. Here I take the example of Ferrero with Nutella but we can mention other companies that are also responsible of disasters like this.

What models and theories will you be refering to in your reflective report ? 

[bookmark: _GoBack]For my reflective report, I will refer to theories such as CSR and CSR pyramid theory but also on business models that have made sustainability and social responsability their fight.
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