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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
The suited cars website loads quickly and efficiently with minimal delays between page transitions. According to real time browsing tests it takes less than 2 seconds to fully load the homepage, even on mobile networks the layout is lightweight and well optimized using modern design elements without sacrificing speed. Navigation is smooth with fast time responses on menus and service pages this performance supports a positive user experience and reflects professional website optimization.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes the suited cars website contains moderate number of subpages each serving a clear purpose for prospective customers key subpages include home, about ,services, gallery, reviews ,contact.

Customers navigate through a top menu bar that remains consistent across pages. The layout is intuitive – clicking a menu item leads directly to the relevant subpage with clear headings and visuals the site also uses call to action buttons like get in touch to guide users towards inquires or viewing completed projects.
Navigation is mobile friendly with a collapsible menu and fast response time making it easy for users on any device.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: no the suited cars website does not currently offer an online booking system directly on the webpage.
Here’s how it works instead the site includes a contact page with a phone number and possibly a contact form.
Customers are encouraged to call or message for booking and quotes.
Theres no live calendar booking form or instant scheduling tool visible on the site as of now.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: current issue no way to book directly 
Improvement integrate a booking form or scheduling tool.
Optimize mobile navigation 
Current issue ( navigation works but could be smoother on mobile.
Improvement : add a sticky mobile menu or floating call now and get quote buttons.
Faster image optimization 
Current issue: the gallery has high resolution images , which may slighty delay loading on slower networks.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the suited cars website has a clean modern and professional design. The black and white theme with bold car visuals gives it a high-end polished look consistent with premium service they offer. The layout is minimalistic easy on the eyes and avoids clutter which contributes positively to user experience.
In conclusion the website maintains visual appeal across devices but adding more mobile specific optimizations floating buttons reduced image load time could further improve the mobile experience.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: high quality images vehicle images are the focus point of the site.
The gallery page showcases the team’s craftsmanship through real project visuals.
No video content was observed on the homepage or services pages. 
Adding short videos would improve engagement and storytelling.
Video could boost interactivity and user retention.
IMAGERY = strong, professional, central to the brand.
COLOUR = elegant and effective but conservative.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
As of the latest review no live chat or online messaging is available directly on the suited car website.

Customers must rely on phone call, email, possibly a contact form if included.
Conclusion the lack of live chat limits real time engagement and could be costing suited cars potential inquires. Adding tools like WhatsApp chat, TIDIO, or MESSENGER PLUS 
Would make this site more user friendly or even adding alive chat agent to help respond to queries.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website does include social media icons typically located in the contact sections.
The social icons are visible but not highly prominent, not at the top of the homepage or fixed on screen.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?
Suited cars communicates its services clearly through several elements on the website: Clear Navigation.
· There is a services tab\menu option that users can click.
· This links directly to specific services such as Vehicle wrapping, detailing etc.

	 its services clearly through several elements on the website: Clear Navigation.
· There is a services tab\menu option that users can click.
This links directly to specific services such as Vehicle wrapping, detailing etc.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Visibility of reviews 
customer reviews are shown on a dedicated section of the website often under a reviews page or within the homepage as scrolling testimonials.

They appear as real client feedback with names describing their experience and satisfaction with the service.
Are They Up To Date 
The reviews displayed seem very recent with customers mentioning things like incredible quality and using present tense.
However no visible dates are attached to each review.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: professional presentation on the website 
The site uses high resolution images of completed car wraps showing flawless finishes.

Terms like premium vinyl, attention to detail and quality over quantity are used throughout their service descriptions.
Clean modern website design with expert language makes it clear this is not a budget level experience.
Reason to use or recommend Suited cars. 
1. high quality finish and professional grade vinyl wrapping.
2. Ideal if you want to protect original paint while changing the car appearance.
3. Great option if you value personalised custom service.
4. Reliable based on multiple happy customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: NO prices are not listed clearly on the suited cars website.
Does this reflect the quality
Yes the fact that pricing is by inquiring only suggests the service is premium tailored and high quality, it matches the overall brand image of detailed craftsmanship and one to one service.
Although the prices aren’t made clear this actually supports the perception of a high quality customer service. Customers looking for luxury wraps often expect to contact the company for a quote rather than seeing fixed prices online.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.custom wrap 

	
	2. vinyl wrap 

	
	3. custom wrap near me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No the company suited cars does not consistently appear in the top 10 websites or results what really appears is larger national companies for example WRAP IT or SUPERIOR AUTO.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, the websites are still very relevant and important for UK businesses today,
Even with the rise of social media platforms like Instagram or Facebook.

Reasons why websites still matter. 
1. Professional credibility 
2. A website makes a business look legitimate and trustworthy.
3. Many customers still check for a company website before spending money.
Owner ship and control 
A website is fully controlled by the business and unlike social media pages which depend on algorithms or platform rules.
It’s a long-term asset that does not rely on trends.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve suited cars website
Recommendation: Add a live chat or enquiry chat bot 

Why this improvement?
1. Intermediate customer support 
Many potential customers may have quick questions about pricing, services or availability.
2. A live chat allows them to get answers instantly rather than waiting for a phone call or email.
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