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[bookmark: _Toc226418764]Section: 1
[bookmark: _Toc226418765]1.1 Introduction
The hospitality industry plays a significant role in the world's economy, employment generation and international tourism. UK is a major tourist destination because of its cultural heritage, business travel, and major international events (Pugachov et al. 2022). In this context, the hospitality industry significantly contributes to national income, fuelled by robust tourism infrastructure, international connectivity, and a wide range of accommodation, food, and recreational activities (Khan et al. 2020). It makes the hospitality industry very competitive and internationally recognised since the UK is among the most renowned tourist destinations (Pugachov et al. 2022). 
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Figure 1: Hilton Worldwide
(Source: Alamy Limited, 2026)
The purpose of this report is to examine the UK hospitality sector, and especially Hilton Worldwide, which is one of the most popular and biggest chains of hotels in the UK. The primary objective of this report is to analyse the domestic usage of the UK hospitality industry and applying the diamond model presented by Porter, to analyse the forces that influence its competitiveness nationally and internationally. External factors, such as the political, economic, and cultural dimensions, which are significant to Hilton's success, are also examined in this report.
[bookmark: _Toc226418766]1.2 Industry and Country Overview 
[bookmark: _Toc226418767]1.2.1 The history of the industry in the UK
The United Kingdom is a service sector that is essential in the hospitality industry, which includes the accommodation, food and beverage service, tourism, and recreational activities (Beliak, 2023). It encompasses hotels, restaurants, pubs, bars, and services of events that are part and parcel of the services-based economy in the United Kingdom. The industry also plays a key role in facilitating domestic consumption and overseas tourism, and the UK is therefore among the most preferred destinations in the world (Thommandru et al. 2023). The industry is typified by the presence of a large number of small and medium-sized enterprises (SMEs), which make up about 99% of the businesses, and the large multinational companies (Dowell et al. 2023). Although, the industry has faced the issue of increased operational costs and labour shortage, innovation, digital transformation, and high-level consumer demand in city centres like London and Manchester have helped the industry remain resilient and flexible.
[bookmark: _Toc226418768]1.2.2 Volume, area, and financial significance 
UK hospitality is a major contributor to the local economy in terms of production and employment, as well as the generation of taxes. The industry directly contributes about £93 billion annually to the UK economy and generates approximately £54 billion as tax receipts (UK Hospitality, 2024). The industry is growing at a CAGR of 2.47% and is estimated to reach $71.45 billion by 2033 (Spherical Insights, 2025). Related to GDP, the hospitality sector contributes about 240 billion British pounds in 2023, and the proportion of leisure expenditure with regards to overall travel and tourism spending in UK is 68.7% (Statista, 2025). The industry provides employment to around 3.5 million individuals; thus, it is amongst the biggest employers in the UK and accounts for about 10% of the total employment. 
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Figure 2: UK hospitality industry
(Source: Spherical Insights. 2025)
Business structure-wise, the UK hospitality industry has an estimated number of 143,000 businesses, and SMEs dominate the market. The sector is also massively diversified, with food and beverage service taking up the biggest portion (around £40 billion), accommodation (around £25 billion), and tourism-related services (Gamble, 2026). In addition, hospitality is also an export source, with international visitors spending around £20 billion in the UK to support the UK as a large international tourist destination (UK Hospitality, 2024). Overall, the industry is not just economically active, but also socially influential in terms of helping the local communities and contributing to the expansion of the region by means of consumer expenditures and overseas tourism.
[bookmark: _Toc226418769]1.2.3 Major firms and competitive positioning  
The UK hospitality market is very competitive and fragmented, with a combination of domestic and multinational companies that have ventured into various market segments, which include low-cost, mid-scale, and luxury services (Hosany and Hosany, 2025). The domestic competitors are Whitbread Plc (Premier Inn), Mitchells and Butlers, and JD Wetherspoon; whereas the multinational companies are InterContinental Hotels Group (IHG), Hilton Worldwide, and Marriott International.
Whitbread Plc controls the UK low-end hotel market with its Premier Inn brand, which has more than 800 hotels and concentrates on cost leadership and standardised service delivery (Jones and Comfort, 2022). It focuses on low cost, occupancy, and penetration in the domestic market. Conversely, the UK-based multinational, InterContinental Hotels Group (IHG), has branches around the world, in various segments (luxury, premium, and mid-scale), achieves profit maximisation and global expansion by brand diversification (e.g., Holiday Inn, Crowne Plaza) and asset-light franchising (Lee et al. 2025). As multinational corporations of the US, Hilton and Marriott compete intensely within the upscale and luxury segments (Derowitsch et al. 2025). They aim at high-income and business travellers, and their approaches are brand equity, customer loyalty programmes, and international expansion. For example, Marriott manages more than 30 brands in the world, so it can segment the market by customer tastes and prices (Derowitsch et al. 2025).
JD Wetherspoon uses a cost-leadership strategy in the food and beverage business, where they sell low-priced food and beverages under high-volume sales (Job, 2025), but Mitchells and Butlers apply a differentiated dining experience as a business strategy using premium pub brands like All Bar One and Toby Carvery (Cary et al., 2025). These companies are overly dependent on local demand and location concepts. In performance terms, big multinational hotel chains have economies of scale, international brand presence, and an ability to diversify their revenue stream, whereas small domestic firms tend to have good local market awareness and local operational effectiveness (Beliak, 2023). Nevertheless, SMEs continue to lead the industry in terms of numbers, thus contributing to the high rates of competition and innovation.
Overall, segmentation strategies, pricing models, and brand positioning have a role in shaping the competitive landscape. Budget operators focus on affordability and scale, while international chains compete on quality, brand reputation, and global networks. This diversity is positive in increasing consumer choice, but it increases competitive pressures in the UK hospitality market.
[bookmark: _Toc226418770]1.3 Porter’s Diamond Model
Porter's Diamond Model, also known as the Theory of National Competitive Advantage, highlights how specific industries in certain countries achieve global success by analysing four interrelated determinants: factor conditions, demand conditions, related and supporting industries, and firm strategy, structure, and rivalry. Using this model in the UK hospitality environment, where the competition is high, the main drivers behind its worldwide success, which is estimated to reach USD 63.80 billion in 2026, with over 3 million people employed (Mordor Intelligence, 2025).
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Figure 3: Porter’s Diamond Model
(Source: Lopez, 2023)
Factor Conditions
The United Kingdom also has an excellent hospitality education system and a developed digital infrastructure, with online booking and AI-enhanced guest experiences, which helps it led the world (Singh, 2024). Having highly advanced and mature tourism infrastructures, the UK hospitality industry enhances the penetration of global hotel chains like Hiltons and attracts business and leisure tourists. The industry also boasts of a significant and qualified workforce with approximately 17% of the total UK workforce being in employment in this sector between 2009 and 2019 (UK Hospitality, 2024). Nevertheless, the post-Brexit era has resulted in a severe shortage of labour, which is a major problem in the hotel operations. The sector has lost roughly 59,000 employers over the past 12 months, creating a challenge for Hilton Worldwide to maintain consistent service across its UK properties (Harrison et al. 2022). 
Demand Conditions
Major UK consumers are highly sophisticated, expecting top-notch service, sustainability and genuine services. The need contributes to innovation, including ‘Hypermixity’ of asset blending of living, working and leisure. The presence of iconic landmarks like the Tower of London, Buckingham Palace, and the financial condition of London contribute to creating the demand of luxury accommodation. The UK hospitality industry receives over 38 million international tourists every year, and this generates approximately £28 billion of inbound tourism income (HM Government, 2025).
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Figure 4: Annual Visitors in the UK
(Source: Road Genius, 2024)
Similarly, domestic tourism is also equally important. Hilton's multi-segment approach, from luxury to business hotels, enables it to tap into diverse consumer needs and preferences and hold a significant market share (Fu, 2026). However, in the post-pandemic situation, rising inflation and economic fluctuation are flattening demand in 2026, and operators are expecting travellers to be more budget-conscious.
Related and Supporting Industries
The UK's strong professional services sector, featuring global accounting firms, marketing agencies and legal advisers, further boosts the competitiveness of the hospitality industry in the UK (Morrison, 2022). International websites such as Booking.com (an online reservation platform) or Airbnb have transformed the hospitality sector by increasing the market rates and efficiency of travellers (Arzoumanidis et al. 2022). These platforms have advantages and disadvantages in the case of Hilton. Technology enhances reach, visibility but also price wars and consumer expectations which are increasingly personalised.
Moreover, the UK possesses an efficient food and drink supply chain that supports the food and beverage sector and adds about 100 billion to the economy (GOV.UK, 2026). AI-powered kitchen appliances, including kitchen operations and online ordering, are useful in increasing efficiency and addressing issues such as labour shortage. The cultural heritage is also a major factor that would help determine visitor experience. Nevertheless, alternative platforms have intensified the competition and forced traditional hotels to integrate digital systems into their operation to stay competitive (Zeqiri, 2024). 
Firm Strategy, Structure and Rivalry
The competition has been enhanced by the availability of regional firms and multinational firms. Although the Hiltons, Marriotts, and Intercontinental Hotels Group are significant players with high market share, domestic companies such as Whitbread also play a significant role. The hotel market in the UK has over 9000 hotels, and London is the most populated area with regard to luxury and upscale services (Hudson and Hudson, 2023). To attract a diverse customer base, the UK hospitality sector adopts a range of strategies, including brand segmentation, digital transformation, tailored service, and various sustainability initiatives. 
While independents are going for a boutique, authenticity and an experimental edge, larger brands are optimising scale, focusing on brand reputation and standardised service quality to reduce procurement costs (Moshood, 2025). To maintain a strong brand image in this highly competitive market, Hilton adopts a differentiated strategy, encompassing brand segmentation, loyalty programmes such as Hilton Honors, and digital upgradation, including digital check-in and tailored service (Liu, 2025).
Government and Chance Factor (Extended Factors)
Government policies and external factors are also crucial for shaping industry competitiveness. The UK government aims to ensure that 50 million people visit the country every year by 2030 through tourism activities, which will create an opportunity to establish itself in global hotel chains such as Hilton Worldwide (UK Hospitality, 2025). However, government policies and regulations, recruitment policies, taxation and post-Brexit immigration policies can add to the cost of operation and complexity. Further, the COVID-19 pandemic had a significant effect on the hospitality industry, and occupancy rates dropped to a record low (under 40%) in 2020 (Ramuni, 2021).
[bookmark: _Toc226418771]1.4 Factors that impact Hilton’s success in the UK
[bookmark: _Toc226418772]1.4.1 Introduction to Hilton Hotels in the UK Context 
Hilton Hotels is a highly known multinational hospitality organisation headquartered in the US and with operations in the luxury, upscale and mid-scale segments across the globe. In the United Kingdom, Hilton has established a strong market base exceeding 150 hotels in the brands of Hilton Hotels and Resorts, DoubleTree, and Hampton by Hilton (Negassa, 2024). The UK is a strategically significant market owing to the high demand for tourism, business travel, and its advanced infrastructure. Specially the market size hypothesis, which implies that big economies are more prone to investments because of the increased potential of demand (Queirós, 2023). 
Also, the developed hospitality market in the UK provides brand growth and economies of scale. Nonetheless, the success of Hilton must lie in its ability to manoeuvre around political, economic, legal, and cultural elements that determine the market appeal, as emphasized in the international business frameworks, including PESTLE analysis. 
[bookmark: _Toc226418773]1.4.2 Political and Regulatory Environment and Market Attractiveness 
The political climate in the UK is significant in deciding the success of the Hilton in its operations. The political system of a country comprises institutions, governance systems, and regulatory norms that determine business operations (Gustafsson et al. 2023). UK is a democratic and politically stable country and this significantly reduces the systemic political risk besides raising the confidence of investors. However, regulatory risks such as alterations in post-Brexit policies continue to impact the hospitality industry despite the sector being stable (Du et al. 2025). The immigration policies have influenced the availability of labour, particularly in service industries, which depend on foreign labour. 
This brings in procedural political risk in that government measures make operations more complex and expensive. In case of labour shortage, Hilton will face higher wages and staffing issues, which will influence the quality of services and profitability (Collinson et al. 2020). Also, the market attractiveness is affected by government interventions in the form of taxation policies, business rates, and tourism regulations. Hotel chains have to incur higher operational expenses due to high business rates in urban centres such as London (Khodaviren et al. 2024). Nevertheless, the government funding in terms of tourism promotion and infrastructure development improves the conditions of demand, which advantages the positioning of Hilton in the market. Strategically, the UK is more appealing because of its open-market policy and foreign investment support. 
In general, although the UK has a favourable political environment, which is characterised by stability and openness, there are issues of regulatory complexities and labour policies. The success of Hilton in the long run will depend on its ability to respond to the dynamics of strategic human resource management and compliance.
[bookmark: _Toc226418774]1.4.3 Economic Environment and Market Attractiveness 
Another major factor that will determine how Hilton will succeed in the UK is the economic environment, as it directly affects demand, cost, and the returns on investment. The UK is a mixed market economy with market forces that prevail, although there is government intervention in certain areas like taxation and labour regulation (Collinson et al. 2020). This structure has opportunities as well as constraints for multinational firms. Using the Market Size Hypothesis of FDI, the UK will be an ideal destination for Hilton because of its large economy and high GDP (Mahmood et al. 2019). The country is a large service economy and a great global tourist destination, which creates high demand for accommodation services. 
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Figure 6: UK Inflation rate
(Source: BBC, 2025)
The existence of major business centres such as London only adds pressure on the demand for business travel and luxury hospitality services (Buhalis et al. 2023). Nevertheless, inflation, increased costs of operation, and economic uncertainty are some of the economic challenges that affect profitability. BBC (2025) reported that the Consumer Prices Index including owner occupiers' housing costs (CPIH) rose by 3% in the 12 months to February 2026. The inflation aspect escalates expenses on energy, wages, and the supply chain, hence influencing the cost structure of Hilton. The Differential Rates of Return Hypothesis states that companies invest in those countries that have higher returns (Zhang et al. 2023). An increase in costs will decrease expected returns, rendering the UK less competitive in the emerging markets where operational costs are lower. 
Exchange rate fluctuations also play a critical role. A weak British pound is an advantage to Hilton in that the international tourists will be attracted because of the cheaper travelling cost, and thus raising the occupancy rates (Čavlek and Wanhill, 2025). On the other hand, it can also raise the expenses of imported goods and services consumed in running the hotel. Moreover, economic cycles also have a great impact on the hospitality industry. During economic downturns, the personal budget for travel and leisure decreases, which has the effect of lowering the number of people staying at the hotel. Nonetheless, by brand diversification (Daniels et al. 2022), Hilton is mitigating this risk through offering luxury and low-cost brands.
[bookmark: _Toc226418775]1.4.4 Legal Environment and Market Attractiveness 
In the UK, the legal environment is well advanced, open, and favourable to conducting business activities, and hence it is a destination for multinational companies like Hilton (Derowitsch et al. 2025). Legal risk is defined as the chances that the legal system in a country may fail to protect business interests or enforce contracts effectively. The legal institutions in the UK are good and reduce such risks. The UK legal system ensures the presence of intellectual property rights, the enforcement of contracts, and a healthy competition (Gustafsson et al. 2023). This is especially significant to Hilton since these elements are its competitive advantages (brand reputation, trademarks, and service standards). Good legal protection will allow Hilton to help protect its brand name and uphold the quality of services in its operations in the UK.
Nevertheless, the UK hospitality industry faces a lot of regulations, such as health and safety, employment, and environmental standards. Adherence to such policies raises the cost of operation, but the standards of operations are high and the safety of customers (Hill, 2023). An example is the employment laws that are strict in terms of minimum wages and working conditions, which raise labour costs but benefit and improve employee welfare and productivity. In the case of FDI, the Internalisation Theory indicates that companies would prefer to have operations in-house instead of using transactions in the external markets to minimise uncertainties and transaction costs (Forsgren and Holm, 2022). Hilton's management contracts and franchising in the UK can be seen as an indication of this strategy, whereby the management can ensure that the brand standard is upheld, whilst adhering to the local laws.
There is also the growing importance of legal frameworks related to sustainability and environmental regulations. The emphasis of sustainability in the UK Government means that hotels need to be energy efficient and decrease the emission of carbon to the environment (Singh et al. 2024). This boosts both the investment expenses in the short run, but it also boosts long-term sustainability and brand name. Overall, the UK has a high legal environment, which makes the markets more attractive as it minimises risks and provides fair competition. Nonetheless, the cost of compliance is very high, and the laws are complex, which means that Hilton should implement effective operational and legal practices in order to be profitable (Derowitsch et al. 2025).
[bookmark: _Toc226418776]1.4.5 Cultural and Social Environment and Market Attractiveness
The Hilton hospitality success in the UK hospitality market is greatly affected by the cultural and social environment. The international differences impact the business strategies, and consumer behaviour, such as language, customs, and traditions (Collinson et al. 2020). The UK is a globalised and culturally diverse society, and it presents an opportunity as well as challenges to Hilton. The tourism culture and openness of visitors in the UK promote the tourism sector and boost the demand for hospitality services in the country (Noonan, 2023). London, with its special reference, is one of the most travelled cities in the world, where both business and recreational tourists are found. This aligns with the Diversification Hypothesis in the light of which the companies internationalise to eliminate risks and explore new markets (Li and Cheng, 2024).
Hilton also enjoys a diversified customer base composed of international tourists, business travellers, and domestic consumers. Nevertheless, UK cultural expectations towards the quality of service, experience of customers, and sustainability are high (Derowitsch et al. 2025). Hilton has to be innovative and keep up with these expectations by constantly improving its services. Moreover, cultural dissimilarity and diversity of the workforce among the employees demand sound management practices (Daniels et al. 2022). A multicultural workforce is a driving force of the UK hospitality industry and may pose some communication difficulties, though it adds diversity to the service quality.
Hilton is also affected by such social trends as the demand for more sustainable tourism and experience with the digital realm. The clients are shifting towards greener hotels and services related to technology, like mobile check-in and customised services (Ivanov, 2023). Hilton has reacted by incorporating sustainability efforts and online technologies in its operations. Overall, the market is promising due to the cultural diversity and the great tourist demand in the UK (Hill, 2023). However, the evolving consumer needs and the problems in the workforce management require Hilton to be flexible and customer-centred to keep up with the competition.
[bookmark: _Toc226418777]1.4.6 Overall Appeal of Market (Benefit-Cost-Risk Analysis)
The Benefit-Cost-Risk framework is appropriate to assess the overall appeal of the UK market to Hilton because it focuses on the necessity to balance opportunities with the possible challenges (Salsabila and Ciptomulyono, 2026). The UK has a large and mature market, tourism demand, political stability and established legal system in terms of benefits. These factors provide a favourable environment for the work of Hilton and its long-term development. The accessibility of the country to the rest of the world and its position as a big business centre also boost the need for hospitality services (Thommandru et al. 2023). However, the costs of conducting business in UK are high. Business rates, labour costs, and adherence to regulations increases the cost of operation (Salsabila and Ciptomulyono, 2026). In addition, economic factors such as inflation rates and changes in currencies also influence the profitability.
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Figure 7: Benefit-Cost-Risk Framework
(Source: Merisalu et al. 2021)
There are risks such as political uncertainties in terms of policy adjustments, economic uncertainties, and labour shortages. Legal and regulatory complications are also an issue, as they need to adapt and comply. Overall, the costs and risks of working in the UK are lower than the advantages of the presence of Hilton. The high institutional coverage in the country, the size of the market, and the worldwide tourist potential contribute to the country as a very good FDI destination (Dwyer, 2022). Hilton can succeed in the UK because of its cost management, adaptation to regulatory and cultural changes, and exploitation of its global brand strength to ensure that it has a competitive edge.
[bookmark: _Toc226418778]1.5 Conclusion to the report 
After evaluating Porter's Diamond model, it is concluded that the UK hospitality sector is highly competitive and has a strong global presence due to intense rivalry, digital transformation, and robust infrastructure. In the context of Hilton Worldwide, the UK hospitality market is a significant growth opportunity due to its vast size and international appeal. Nevertheless, the firm also needs to embrace strategic actions in order to overcome challenges like labour shortages, increasing operation costs and competition. The analysis showed that the industry is such an important part of the UK economy since it is big, diversified, and a source of employment and GDP. 
The Hilton Hotels analysis also gave an insight into how the multinational companies take advantage of these advantages using strategic positioning, brand strength, and operational efficiency. However, the issues that the research raised were also critical, and they include the rising operational, regulatory, labour, and shifting consumer demands. Markets are increasingly appealing due to the transparency of the legal system and political stability, and require adaptive approaches due to economic instability and culture. All in all, UK remains an appealing place to invest in hospitality industry and the combination of opportunities and threats is what makes it successful. To remain competitive and succeed in the long term, firms such as Hilton need to remain innovative, cost effective and keep up with market trends in this volatile environment.


[bookmark: _Toc226418779]Section: 2
[bookmark: _Toc226418780]2.1 Reflective Account (Gibbs’ Reflective Cycle)
Gibbs has developed a systematic model that can be used to reflect on experience in order to enhance learning and professional development through the Reflective Cycle (1988). It entails six steps: description, feelings, evaluation, analysis, conclusion, and action plan, through which they can critically evaluate their actions and results (Adeani et al. 2020). The model, in this report, is used to reflect on the research, analysis, and preparation process that was done.
· Description
This reflective account is an assessment of my experience of conducting the research, analysing, and creating the international business report about the hospitality industry in the United Kingdom and Hilton Hotels. The assignment has required the use of theoretical concepts of the Diamond Model of Porter, the PESTLE Analysis, and the Foreign Direct Investment (FDI) theories to analyse the competitiveness and attractiveness of the industry. To prove validity and reliability, the research procedure involved using academic journals, industry reports, and the legitimate online sources of secondary data (Cheong et al. 2023). I have arranged the report in a systematic way, starting with the industry overview, the critical analysis of competitiveness, and the analysis of the multinational enterprise that works in the UK market. There was a special focus on the combination of theoretical knowledge and industry knowledge in the real world. Application of the frameworks helped in taking a more analytical approach that helped appreciate the external environment and strategic decision-making process in international business settings.
· Feelings 
At the beginning of the task, I experienced some difficulty because I was asked to combine various theoretical frameworks with practical data. The interpretation was necessary to be in a position to apply abstract models like Porters diamond and the FDI theories to a real-life setting. However, I was more certain, as I formed a superior concept on how these frameworks elucidate the competitiveness of industries and the strategies of the international business. I was particularly interested in the discussion of Hilton Hotels as it helped me to correlate the theoretical content with internationally recognised corporation. There were cases where I struggled to be critical and not descriptive in the analysis, especially in interpretation of economic and political factors. Nevertheless, completing each section was a success, and I was sure that I was able to do independent research and develop systematic arguments in academic writing.
· Evaluation 
The general procedure was fruitful and challenging. The application of relevant and credible sources was one of the main advantages of my approach, and it contributed to the increased credibility of the analysis. The use of theoretical frameworks such as PESTLE and Porter's Diamond Model provided an opportunity to evaluate the UK hospitality industry and the work of Hilton in a structured way. Also, the connection between the FDI theories and the market entry and expansion strategies of Hilton gave a more detailed analysis. Nevertheless, my approach had certain limitations as well. Sometimes it was difficult to balance between the theoretical discussion and practical work, and some sections turned out to be more descriptive than analytical. 
Another problem was time management because it was very tedious to compile and synthesise a broad scope of information. Moreover, to incorporate several different frameworks and not to repeat each other, the organisation had to be thought through. Nonetheless, these difficulties helped me to become a better critical thinker and a better judge of the complex business environments. It also emphasised planning and organisation in handling big academic assignments.
· Analysis 
Application of the Reflective Cycle developed by Gibbs enabled me to analyse my learning process with criticality and determine aspects of development. The use of Porter's Diamond Model was also very enlightening because it showed how the factor conditions, demand conditions, related industries, and firm strategy help in making a nation competitive (Militaru et al. 2025). This made me appreciate why the UK hospitality industry has been able to stay competitive in the global market despite its numerous challenges, including high costs of operations. On the same note, the application of PESTLE analysis offered a holistic approach to assessing the external environment, such as political stability, economic conditions, legal frameworks, and cultural factors (Aithal, 2017). 
This is in line with the lecture content, which places a lot of emphasis on the external forces on the business strategy. The combination of FDI theories also contributed to the analysis as the reason why Hilton decided to conduct business in the UK, considering the market size, location benefits, and diversification of risks. It was also a procedure that strengthened the role of connecting theory to practice. I did not just study the frameworks but also knew how to apply them critically to scenarios in life. Also, the experience enhanced my research skills, especially in finding the appropriate sources and synthesising information effectively. In general, the discussion has indicated that effective academic work involves not just the knowledge of theories but also being able to use them critically and in a well-organized argument.
· Conclusion 
In conclusion, the assignment has been a very good learning experience that has enabled me to get deeper insights into the concepts of international business and how it can be applied in practice. The research and analysis of the UK hospitality industry and Hilton Hotels enabled me to gain critical, analytical, and research skills. Although it was not easy to combine various frameworks and be critical, these complications added to my total learning and development.
The application of Gibbs’ Reflective Cycle offered me a systematic means of self-assessment and learning what to work on. It emphasized the role of proper planning, time management, and critical analysis in delivering quality academic work. In general, this experience has helped me to become more convinced of the possibility to apply theoretical models in real business situations and prepared me to the forthcoming academic and professional needs.
· Action Plan 
In future tasks, I would like to work on my time management by developing a well-organised research and writing plan. This will allow me to have a sufficient amount of time to critically analyse and revise. The growth in my ability to apply theory and practice will also be achieved by using more academic literature and case studies. My focus will be on refining my writing skills through avoiding descriptive writing and focusing on evaluation and justification. Additionally, I will also train my referencing skills to ensure they are consistent and accurate. Through these strategies, I will be in a better position to write more critical and well-organized scholarly work in the future.
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