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By having marketing methods, it will allow hotel businesses to be run in a spectacular way. This is because it is a long-term plan that will be used to execute a company’s aim by considering the needs and wants of a consumer. Furthermore, a marketing method is essential to provide a route for the business to improve as well as for a hotel to stay connected to their customers. This will allow hotel businesses to have a clear structured strategy to make a company more successful. The two hotel brands I have chosen is Marriot Hotel Resorts and Travelodge. I have chosen these two brands as they are a multinational chain, which allows businesses to grow. This will allow it hotel businesses to expand in many different countries in order to extend customers. By having a multinational chain, it will enable a branch to be known globally, increasing attention for consumers in a highly effective manner. This will develop hotel businesses and give a consumer the satisfaction of great hospitality whilst ensuring that producers receive enhanced profitability. Multinational chains will benefit producers financially as the investments in hotels will increase, lowering the prices majorly in hotels and improving the facility for consumers. Additionally, hotel businesses have multinational chains to create an impact for consumers globally whilst giving them an effective service when staying at their hotel. Drastically, this will have a significant impact on the brands as producers will gain more profit from it.
 Marriott hotel and resorts is classed as one of the biggest multinational hotel chains in the world. This is because the brand is located in several places all over the globe and allows consumers to travel to it easily. Marriott hotel and resort is known to have an excellent luxurious quality and service. Also, this brand has two other brands that are the Ritz-Carlton and JW Marriot. The marketing choices Marriott hotel and resorts have made is using a clear strategy and framework to base their planning on as well as advertising their hotel to attract more consumers. They have made a marketing strategy to encourage consumers into accessing the hotel. This will allow the business to become more well known to people and other hotel businesses as it will be running more. Therefore, it may attract other businesses to become more interested to know what Marriot hotel is doing differently. As product hospitality is one of their main forms of marketing strategy as this will create a bond between the consumer and producer. By having hospitality as a marketing strategy, it will allow consumers to come again, this benefits the business. Additionally, product strategy will enable the staff working at the hotel to give customers amazing service and hospitality. This will include food, beverages, travel, and tourism. This marketing choice they made and the directions they have taken will enable customers to feel satisfied and make sure it meets their needs. The pricing of this hotel varies with how well the hotel is maintained and because it is very well known, sometimes the prices can differ.
In 1927, a root beer stand was opened by J. Willard Marriot, (2013) “Chairman of Marriott International”, which was then turned into a restaurant. Gradually it grew and became an international Hotel which is now called Marriot. As time went on, J.W Bill Marriot was really interested and keen on hospitality therefore he grew this company further and decided to make it global so it could be recognised in more countries. In these past few years, Marriott hotel have been exploring new ways to help market their brand to consumers. For example, they have started focusing more on digital marketing as a way of communication, by posting on higher platforms such as the social media. The social media holds great power to uplift brands and make them popular. By posting on Instagram and poring their greatness of their hotel brand on twitter it will allow their brand to interact with consumer. Additionally, giving them the chance to market their business in a professional way. As well as this, according to Arne Sorenson (2017), “What social media is allowing us to do is not draw attention to ourselves, but to see our guests in their own spotlight.” This simply shows that social media is a great way to see guests enjoy their stay at Marriott hotel and posting themselves on the Marriott hotel social media platform will attract other consumers to visit that hotel and have a luxurious stay. Furthermore, hotel Marriot has many other marketing strategies, such as advertisement. The advertisement is mainly focused on how luxurious their hotel looks from the inside, this includes the rooms and bathrooms too. By advertising the inside of the hotel, it will draw people’s attention towards the brand more.
Travelodge is a brand that allows consumers to come stay at their hotel for a lower and much affordable price. This hotel has rooms that come with a low-cost prince that leads to customer satisfaction. The marketing choices Travelodge has taken is by having good prices for their consumers, so they are more likely to access that brand. The marketing strategy Travelodge uses now to grow their brand and make it successful within the UK, Ireland, and other places of the world by keeping the cost of the hotels low so more people can have access to it. This will allow the business to become more successful due to the low pricing as well as make other competitors of different brands aware of the difference Travelodge is making for travellers. As of now their current position in the year 2022 – 2023 is that Travelodge is known to be one of the second biggest budget friendly hotel brands. The continuous marketing direction they are taking is to release new hotels in the UK. Out of the new hotel that Travelodge will be making, 3 of them will be luxurious due to the big profit they have made and the investments which will allow them to create hotels to meet the needs of consumers. Travelodge opened back in 1985 which was then handed over to the exact person in 1980. This company is growing in a fast amount of time. This company is still expanding due to digital marketing which allows consumers to see suitable discounts and remarkable offers that might be available to them. Through the power of the internet, it reaches the targeted audience globally and ensures that they receive the correct facilities and hospitality for what they have paid for.
During the pandemic Travelodge was not doing so well as they faced many challenges. One of the challenges was that social distancing was going to create an issue because not many consumers will be able to have a satisfied stay at the hotel. Covid-19 made it difficult for the business to run since the Government had set down some strict rules that were a compulsory to be followed. The manager of Leicester central Travelodge states “we all have to adapt according to the Government and carve out a normality that puts safety at the heart of our business for staff and our customers.” In alliance with this statement, to assure that every customer and staff at the hotel were following the rules and procedures, the staffs put up signs in the bathrooms and reception. The pandemic has affected hospitality mostly due to the fact that safety of others had to be maintained through the 2-metre system. Craig Bonner, Travelodge Chief executive (2021) said, “welcome our customers back and continue to offer great value, but now with even more choice, as we build an even bigger and better Travelodge brand.” Drastically, the changes made during the lockdown was noticed sincerely when many more hotels opened from the brand Travelodge. 
Furthermore, Marriott hotel and resort is a multinational hotel brand that offers a peaceful stay with great facilities to consumers that are travelling. Marriott is a brand that considers efficiency by providing people with an excellent service that is worth every penny. This hotel has the best service and is quite luxurious therefore customers receive great satisfaction. Marriott hotel and Resorts has an app which allows customers to have an easy access to the hotel without having any trouble. This marketing strategy called in-app marketing   makes it easier for people to book their stay without having the need to check in or check out. Travelodge is one of the most well-known consumer brands in support of driven low prices covering the multinational hotel industry. This hotel has developed immensely throughout the United Kingdom, Ireland, and Spain, serving as one of the highly recommended hotel brands. I have chosen this hotel as it is an ongoing hotel business and has many opportunities that can be given to consumers for less money. As of now, Travelodge is a budget friendly hotel chain that has been circling for a while now. The company is still growing at a steady pace and is expected to continue improving in the future.
In conclusion to this, the essay shows that Marriott hotel and Resorts is a luxurious hotel that is marketing high quality service with great hospitality. It draws people’s attention by advertising the service and uploading on social media of how well customers are taken care of. Whereas Travelodge is a hotel that is low priced as well as very dependable. It offers great service with a wide range of discounted offers, whilst having the aim to persuade customers to come stay at Travelodge, through television marketing. 
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