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Assessment 1

Introduction 
The purpose of the study is to evaluate the necessity and benefit of the product that I have included in my new business idea. I am starting a new business that will help people to protect people's health. My business idea is to bring a new diet coke to the market that will help people maintain their health. Here, I choose diet coke for my new business because it has no calories and no sugar in soft drinks. In this situation, it contains artificial sweeteners instead of sugar. Nutritionally, it is helpful for everyone and more helpful for their health. Also, Nutritionally, diet coke is used for patients to make them fit and healthy. The ingredients used in Diet Coke such as acidity regulator or sodium citrate, caffeine, natural flavorings, sweeteners such as acesulfame, aspartame, phosphoric acid, colors like caramel, carbonated water, and many more. Diet coke may improve the fatty liver and also it does not appear to enhance the risk of cancer or heartburn risk. Also, it helps to enhance digestion by reducing constipation and enhancing the swallowing ability, helps to control blood sugar, and makes a healthier body for every people who will use the drink. This study sheds light on the UK's political, economic, social, and technological factors how to influence my diet coke business. 
Main body
Political
In the UK, there are several factors that determine the stability of the government such as the effectiveness of government policies, low or controlled corruption, and rule of law. The UK falls into the most powerful category of the country in the world and the country's government system is parliamentary and constitutional monarchy democracy. Having a permanent seat and strong economy, the United States provides the UK with a great influence over all of the global issues such as military, cultural, social, scientific, economic, and political. In political factors, Brexit means that the exit of the British from the European Union and the movement have created a great atmosphere of uncertainty in recent years (Statista, 2022). Many people believed in the withdrawal from European Union and it is the result of the economic prosperity of the country as well as creating several employment opportunities. Political stability is one of the greatest strengths of the country and Brexit has created some political debates and uncertainties.
In the UK, the new business idea of diet coke has directly impacted the regulations and laws of government on food products.  These are the laws that vary from country to country or place to place. Due to the trade sanctions, the sale of the product was banned and it has had a huge impact on the country (Plotnikov, et al. 2020). I will start my business so that I would be more focused on these things. It helps me to grow in my business and also it helps people in their health and maintains their routine. Due to the bad political conditions, there are some countries that could not be brought the products. In this situation, I would like to focus on these countries to continue my business also there. Due to the rise of tariffs my company facing some cost pressure on aluminum and steel. So, it is the factor that directly affects my new business. Also, the political scenarios influence in company’s growth. The trade relations with other countries may have an impact on my business in the country. Sometimes the employment conditions, labor laws, and changes in the taxation process are the situations that mostly affect the sales of the product. So, in this situation, I will focus on all of these things to enhance my diet coke business.   
Economic 
In the UK the economic environment is the key area of discussion and it has the 6th largest economy all over the world by the nominal GDP rate. Also, in this particular year, the bank of England pumped an extra almost £100 billion into the economy (Statista, 2022). This year has felt some bad impacts on the economy all over the world. In this situation, the National Living Wage helps to support lower-income people every year. In companies, the current corporation tax rate on profits is almost 19% while it is going to be almost 25% in the year 2023 in finance. Also, the financial services sector plays an essential role in the UK's economy (Statista, 2022). It is along with the related sectors such as law employ, accounting for almost 2 million people across the country. Crude petroleum, gold, gas tribune, and cars are the types of exports in the UK that mostly goes with several countries like France, Germany, Netherlands, China,  USA (Haji, 2018). Also, it helps to attract several tourists every year.   
Economically, in business, diet coke can dominate the market with approximately 50% of their market share because most people want this drink for their good health. The product will report an almost 8% increase in the retail value of the product such as zero sugar and diet coke (Cola-brands, 2022). The demand of the customers is increasing day by day because people know that the diet coke is much healthier and good for health than the regular drinks. Most companies are dependent on the basis of the economic conditions of the country. The country has a good trade relationship and economic stability with another factor. Sometimes the new diet coke company fails to earn profits and fails to develop. The economic factor helps to show the economic conditions to invest in the country. As a beverage company, diet coke wants to earn a customer base market and they have several competitors because coke is good for health and people prefer the drink to other drinks.   Also, the pandemic situation affects more or less the economic conditions of every industry in the country. In this situation, the rising price is more problematic in trade relations and it can be a potential risk for the company’s growth.     
Social 
The UK has a big consumer market and the current population is over almost 68.5 million. Historically, the country is influenced by social class concepts and a multicultural population. In this situation, companies can develop their new products in the market area for the needs of several religions and races. The UK is one of the top 10 countries in educated population (Statista, 2022). The country is relatively higher in a higher degree of social mobility and it is the most essential factor in the UK. In the country, inequality is quite pronounced and those with poorer backgrounds finds it more difficult. Relatively the country has a higher degree of social mobility. It has implications for both the health care and labor market system. Also, there are several opportunities for the organization to cater to the needs of the older population. Health care, insurance, holiday and real estate, and many more companies have several benefits from the population category. The UK’s education system keeps on updating with the latest information (Ali et al. 2020). The diet coke business will encourage people in various ways, and also they feel more connected with it. People know that diet coke is much healthier than regular drinks. Also, the social media platform helps us to focus on our new diet coke business (Morgan, et al. 2019). The brand will connect with their customer on a personal level. It helps customers in several ways such as customers who are not feeling well can take it. Diet coke helps them to recover from their illness and they feel more active and healthier.  The diet coke campaigns will connect more to millennials while they actively participate in personalization and social media. Also, the company and also the drink will expand its business in various countries with several kinds of flavors. After experimenting we can add the flavors in diet coke because sometimes the flavors are harmful to health. People will focus n several kinds of social conditions while campaigning and branding. With the help of these things, people can get more connected with it.     
Technological 
The UK is the technologically most advanced country in the world. In the country, businesses are frequently developing with several new technologies and people offer the best solutions to their customers. London is one of the greatest hubs for both technological and financial institutions. In this situation, in the UK the technological infrastructure must offer entrepreneurs several opportunities to do their business (Liu, 2021). Internet connectivity is the higher level and it can create several great opportunities for the people who are using the online services apart from their business, social and personal needs. It is one of the most effective contributors to the UK economy and there are a lot of tablets and investments in the coming sector in the UK. Sometimes it is worth noting that development and investment are spreading across the country.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                 
The new diet coke is brand new in the market so it needs to research and develop its products. In developing the infrastructure we will invest more and take several opportunities to conduct good research. Also, the product will conduct online polls in the market area. It will help to publish the new product in the market and also consumers can taste it as well as they should give feedback on the product. Also, it helps to decrease the cost of product development and research. The growth of the beverage brand will relate to some of the conditions in technology and also indirectly affects it (Ngugi, O'Sullivan, and Osman, 2020). People will mostly want the diet coke because they know it is healthy and it helps them to protect their health from other drinks. Also, it will invite customers to play games online, and also it will associate with the other products. In business, it will use social networking technology that helps us to stay fresh and strong as well as we will publicize our new products in the market area. It will also save data in market research and people can understand the preferences and the taste of the product.  
Conclusion 
The above study shows that  The UK maintains a good relationship with other countries all over the world. Also, every country has maintained its strong friendly relations over the year. The country has great power and it is a permanent member of the United Nations.  Diet coke is so good for health while regular soda is harmful to the body. It contains a lot of sugar and it contributes to cardiovascular disease, diabetes, weight gain, obesity, and many more things. On the other hand, diet soda contains artificial sweeteners instead of traditional sugar and it has no calories to accomplish a similar taste.  The caffeine content and the ingredients are sometimes similar to regular coke. Diet Coke helps most gym goers to maintain their daily healthier routine and fitness. 
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