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Brand Extension and Sustainability

•

•

•

•

•

•

•

•

•

•

•

•
•

(Source: Self-
developed)

(Source: GrandviewResearch,2026a)

Founded 1929; 190+ countries (Unilever, 2026a;
Unilever, 2026b).
26th largest; €60.8B revenue (2025) (Unilever, 2026a;
Statista, 2026a).
Sustainable growth, lower environmental impact, social
wellbeing.

EcoLoop leads sustainability through refill technology
andcircular packaging.
Boosts customer retention, repeat sales, and
competitive advantage.

70%+ UK consumers value sustainability (Ipsos,
2026).
Reusable packaging market: $190.1B by 2030 (Grand
ViewResearch,2026a).

Promotes product reuse, customer loyalty, and reduced
packaging waste.
Supports sustainable business growth.
Aligns with Unilever's 30% virgin plastic reduction
target by2026(Unilever, 2026c).

Cuts packaging costs; boosts engagement through refill
rewards.
Supports SDG 12 via reusable packaging (SDGs,
2026).
Supports SDG 13 by reducing packaging emissions
(SDGs, 2026).

Conclusion

Brand Extension and Current Market Trends

Figure 2: Unilever revenue
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