How important is the concept of authenticity in the presentation of heritage?
[bookmark: _GoBack]	Authenticity is very important in the presentations of heritage, especially in today’s society as we live in a world of superficial. As Ford W. Bell said that a ‘Museums single greatest asset is authenticity’ (Bell, 2012).  Authenticity is also used in cultural but also natural heritage. Authenticity is also a political concept which in constantly changing (Umbach & Humphrey, 2017). In addition, to this, an artefact or an object is given its authenticity by an authority as we give it a backstory. However, to also fully understand how important authenticity is, we must also explore what authenticity is and the typologies of museum practice and how they affect authenticity.
The most basic definitions of authenticity are the about the quality of being something that is real or true (Thompson D, 2000) (Cambridge Dictionary, n.d.) (Harrison, 2010). Which fits the etymology of the word due to the fact that authentic derives from the Greek word authentikós meaning genuine and trustworthy (Caru, et al., 2017).  The concept of authenticity is constantly recycles, re-defined and re-appropriated in different and new ways (Bell, 2012) (Umbach & Humphrey, 2017). It can also be defined as something that is not fake and does not deceive people.  To also past the test of authenticity the object in question must qualify for being genuine in what it presents or represents. The World Heritage Convention’s Operational Guidelines state that what must be authentic in its design, materials, workmanship, setting, use, functions, traditions, language, spirit and feeling (Jerome, 2008).  Authenticity is never the same and is constantly changing as well, authenticity in must always be pragmatic as society is constantly changing  (Lowenthal, 1996) (Lowenthal, 1999).
	They are three major typologies when it comes to authenticity in museums. They are; interpreting museums, legislating museums and performing museums.
	The interpreting museums is an about the relationship between the subject and object that remains intact but changes the interpretation. For this the interpretation, as well as the object, must be as authentic as possible, otherwise, the relationship between the subject and the object becomes weak and strained (Drew, 2018). The interpretation also strengthens the authenticity of the object to the subject, which strengthens the relationship to the subject (Drew, 2018) (Park, 2014). 
	The legislating museums are about creating a venue for display and not a debate.   The authority enacted through the selections and presentations of its objects. The subjects whilst in this type of museum they are being watched and is watching the exhibit. The legislating museum role helped to teach the visitors how to see the object but also how to behave around the artefact.
	The performing museum is about the use of the display increases in its importance as the museum moves away from using a single artefact to give out information.  The interpretation becomes the centrepiece of the display and the relationship between the subject and the object diminishes. An example of performing museums is living history and reenacting. As they try to be as authentic as possible but due to the fact that they won’t be able to recreate everything, like disease and the conditions at the time period they are recreating.
	Museums for many years have been presented as places of education, rest and contemplation. They are seen as places for withdrawal in the modern and city life we have today. And even in the modern day museum we can’t escape copies from digital copies of the objects, to plaster casts and models of object. This could be bause of multiple reasons, for one the object could no longer exist and so the museum still want the public to gain a somewhat authentic experience. Or due to the material not allowed out in certain conditions. For digital copies multiple may exist in different museums, so that one item isn’t just restrained to one wall in one museum but can be seen in other museums. For example, the Rijkamuseum in Amsterdam has 626,000 images of digital reconstructions of there artefacts, that are available on the internet (Brenna, et al., 2018).
The importance of authenticity changes in different individuals and the effects that authenticity has on the person. Authentic experience constantly changed with different people due to the nurture of that person. This could include the beholder's belief, goals, expectations and stereotypes that they believe in. Consumers also find elements of authenticity in something that is fake or not fully genuine (Caru, et al., 2017). 
In regard to authenticity artefacts are not authentic just on its own we assign it information. This is despite the fact that objects have no authority. Society and the museum give the artefact is an authority in what it is and the objects represent. Especially, when the object is placed in a museum as this makes it more important in the eyes of the public. The artefact will have a relationship to the Museum and so if the artefact isn’t authentic enough and is fake the museum in question will lose its appeal and the trust from the public. Authenticity enforces a social contract between them due to the fact that they have to keep the trust that the public puts into the museum and the Heritage sector itself. As a result of this, the objects on display are transformed into artefacts of value, both emotionally, socially and physically. Being authentic also relates to the value that the society gives the object in terms of what it is and monetary value. 
	Another thing that we have seen with authenticity isn’t just in the museum exhibits but also in the souvenirs in the shop. Souvenir shopping is not normally the major motive of going on holiday but does occur on most holiday especially on foreign holidays (Goo & Shen, 2011) (Torabian & Arai, 2013).  The authenticity in the souvenirs lies in the relationship between the visitor and the item/s. Craft items in the local area for function in the culture are normally turned into souvenirs from that area (Torabian & Arai, 2013). Souvenirs are a form of escape from daily life, as souvenirs are a link to memories, relationships and of that destination. Souvenirs that are authentic also are a form of proof that they went to that destination (Goo & Shen, 2011) (Torabian & Arai, 2013). It also reminds the guest of the journey as well. Souvenirs provide intangible memories.  Souvenirs could also include passport, stamps, suntan and tattoos. The public look for in authentic souvenirs; local material, hand produced and signature (Torabian & Arai, 2013).
	We live in a world of fakery and the superficial. Surrounded by celebrities, reality TV and the media. Every day there are thousands of fake news stories uploaded to the internet. Even on social media, we upload images of a fake side of ourselves and then to compete with that we do the same of ourselves and post something that isn’t real. Which presents something that is staged and only expresses the positives in the subject’s life and not the negatives. We are also sold unrealistic images of what we should all be and look like in products by businesses and society and in the press. Living in a world of the superficial means that at some point individuals needed to be grounded. As Ford W Bell describes museums are ‘islands of the authentic, rare sanctuaries of substance’ (Bell, 2012). Museums provide an experience, a memory in experiencing and living the past, whether that’s through its information or its artefacts.  Museums also allow us to connect more with what we value the most and with the past. Museums also allow us to take a step back from society. 	
	Visitors seek authentic experiences as it helps to find meaning in their lives. Especially if the experience reinforces the person's identity and maybe be in line with their personal goals (Caru, et al., 2017). The loss of traditional sources of identity and meanings, that is associated with modern society being a throwaway society. Seeking authenticity also gives a sense of belonging especially in the past and within society today.  
The importance of authenticity in museums is seen in the early museums and religion. In the old museum’s authenticity was very important due to the fact that they used to hold religious relics. People also go to see these objects and that are believed to be authentic because of the religion that has deemed them to be authentic. (Belhassen, et al., 2008) For example, the Catholic church would authenticate certain objects. Religious objects were also thought to be authentic as they could provide miracles. Such as the tunic worn by Jesus Christ and a nail that was believed to have been used to crucify Jesus. (Archaeology: A Secret History Episode 1, 2013) These objects provide a religious and emotional power nowadays. However, these objects were believed to be discovered by Helena (Empress of the Roman Empire and mother to Emperor Constantine the Great). Moreover, these objects are thought to be authentic as she is believed to be authentic due to the fact that they were discovered by an important historical figure in Christianity as she is believed to be the first Christian archaeologist in history but also helped to set up Christianity as the main religion in Rome (Archaeology: A Secret History Episode 1, 2013). Another thing is that churches also hold other important relics that are the like that elsewhere, however, objects that need to authenticate by a cardinal or bishop and need to be publicly respected (Fr Hugh Barbour, 2017) (Lowenthal, 1999) (Geary, 2001).
One of the reasons why authenticity is important is the fact that we inhabit a society of copies and mass production that occur not just in our own country but also around the world. This is thanks to the industrialization of the country and the world Where copying and capitalist have thrived, living in a world of reproduction and a throwaway society. There are multiple copies of most items where everything is manufactured and no longer bespoke and hand crafted. Items are also created and made by machines moreover can also be designed on and by machines. The need to see something that’s handcrafted, Museums provide this, for example, the ancient pottery or clothing from before the industrial revolution before the invention of machines and mass production (Biedelman, 1992) (Spencer Crew, 1990).    
Another thing in Heritage is that the visitors respond to what they believe is real and authentic more than they would to a fake. This is because when we see something authentic it allows to connect more to the past and ourselves. As this helps with the public identity with oneself.  It also allows the public to have a more honest opinion. 
A reason why authenticity is important in the presentation of Heritage is due to the fact the reputation of the site and of it being a Heritage site or museum. Whatever object it put into a museum or heritage site gains the reputation of the museum and the fact they have bothered to collect the artefact makes it valuable. And the placement of the object in the museum setting creates an aura of importance around it and validates the object. This causes problems with the heritage sites and museums due to this as if something is discovered to false and fake means that the public would lose confidence in the museum and they would also lose their accreditation for being a public institution and lose the number of visitors and the trust that they had previously gained from the public (Nurnett, 2001) (Gyimothy & John, 2001) (Maree Thyne, 2016).   
	The search for authenticity is a modern-day phenomenon as the public want authentic experiences. Going to a museum or Heritage site for this purpose is the equivalent of a religious pilgrimage (Belhassen, et al., 2008). As that is where the authenticity once was as it helped with an individual’s identity. This is due to the fact that individuals can connect with object more, as objects like material culture allows for someone to connect to it and have access and facilitate an authentic experience (Umbach & Humphrey, 2017). 
Visitors also want to gain knowledge about a specific place and so artefacts accompany a site like this with objects and artefact must be authentic to help visitors understand a site.  It also allows a better relationship to establish between the museum, the artefact and the public.
	To conclude, authenticity is one of the most important things to consider in heritage tourism. This is due to the fact that authenticity with the artefact and its interpretation is important as it won’t attract the attention of the public and establish a connection with the object and the museum. Another thing is the fact that just by putting an artefact in a museum makes it authentic due to the fact that it's been placed in an education institute means that it must have some importance. Moreover, society places this strain on people and so go and seek authenticity in museums. Overall, showing how important authenticity is. 
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