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[bookmark: _Toc523752847]Introduction
According to Hacker (2017), technology is an integral part of the modern world and every business organisation intends to utilize technology in order to ensure its sustainable growth and development. The impact of globalisation has led businesses to implement various technological advances to compete with other firms and develop effective marketing strategies. The strategies of business firms utilizing technology involves connection of hardware and software inputs in order to attain sustainable growth. The modern-day organisations make further use of the social media for its marketing strategies and for gathering information from the consumers (Bennett, et al., 2010). In addition, social media is an effective digital platform for the industries to provide valuable information regarding the products and services to the customers and to generate their loyalty. This project intends to conduct an analysis of the importance and effectiveness of modern technologies for the businesses in the 21st century and the implementation of modern technologies in order to ensure the sustainable growth of the firms. The report further stresses on the impact of social media on the marketing strategies of the companies and the measures implemented by the modern-day firms in order to generate potential customers for the enterprise.
[bookmark: _Toc523752848]Modern Technologies
As opined by Kobayashi (2018), the advancement of modern technology has reshaped the organisations by making the business more integrated and streamlined. The smoothness and ease that the modern technologies provide the business organisations with, encourage firms to innovate further and ensure its sustainable development through the application of various advanced technologies. The effectiveness of business organisations with the application of certain technical advances are:
[bookmark: _Toc523752849]Improved Communication
[bookmark: _GoBack]As stated by Arvanitis and Loukis (2009), technology has transformed the communication measures at the workplace for the business organisations around the globe. The arrival of various technologies such as smartphones, social networking websites and various applications of chatting has eased the communication process between the employees and their subordinates. The management of the firm has achieved speed, leading to instantaneous and deliberate communication with the employees ensuring faster solving of issues. Moreover, the advancement of technology has resulted in effectiveness in communication and employees working from outside office, resulting in 24 hours productivity for the business. In addition, various measures improving communication in modern days include Kiwi for Gmail that provides ease to the employees in communicating to the organisational staffs without logging into several accounts of their mail (Silver, 2018).
[bookmark: _Toc523752850]Improving Productivity Margins
As opined by Karr-Wisniewski and Lu (2010), the introduction of various software has provided multiple tools to the modern business organisations to overcome various challenges and implement certain strategies. The technological advances enable the managers to track the progress of the firm and its employees and ensure increase in productivity margins for the business. Moreover, the advancement of technology has led to improved productivity of the employees resulting in their career advancement. In addition, modern organisations are using various technologies such as artificial intelligence and augmented reality in order to produce clones and ensure the development of the business.
[bookmark: _Toc523752851]Managing Cost
As stated by Thamhain (2013), the advancement of modern technology enables the business organisations not only to be innovative and managing its employees effectively, but also to reduce expenses. The innovation in technology leads to organisations becoming cost-effective with dedicated and skilled people handling the business activities. The introduction of advanced software such as SaaS tools enables the firms in eliminating human efforts through an automation process and contributes to reduction in operational cost of the firm. The automated process further enables the managers of the organisation in achieving accuracy of its results and reducing waste leading to decline in cost of operations.
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According to Knapp, et al. (2009), security of financial data and information is one of the necessities of the business organisations of the modern world. The advancement in technology enables the firms in achieving a high level of security and ensuring safety in its processes. The security features of modern business involve end-to-end encryption of hardware and software leading to authorization and loss of vital information. The business organisations implementing innovative technology require security measures in order to protect sensitive information that might lead to adverse effects if mishandled.
[bookmark: _Toc523752853]Customization Options
As stated by Thirumalai and Sinha (2011), the advancement of software and technology has enabled the firms in achieving the variable needs of business and satisfying their customers. Businesses are using modern software to manage their day-today activities and ensure that customization leads the business to achieve its goals. The customization of products and services further enable the firms to satisfy the customers by providing personalized services to the consumers. Modern technology such as augmented reality and artificial intelligence is used by the business organisations to provide personalized services to the customers.
[bookmark: _Toc523752854]Increased Collaboration
As opined by Thomas and Akdere (2013), the advent of modern technology has led to increased collaboration between the companies. The employees of the firm are able to communicate more effectively with the team members ensuring efficiency in completion of work. Moreover, increased collaboration has led to managers connecting with the employees more effectively achieving flexibility of work and providing motivation to the employees. In addition, various modern applications have led to employees solving issues among themselves personally and not letting their personal issues affect the output of the organisation. As stated by Thomas and Akdere (2013), increased collaboration project management has enabled the managers to keep the clients updated regarding the progress of a particular project.
[bookmark: _Toc523752855]Improving Employee Efficiency and Discipline
According to Deal, Altman and Rogelberg (2010), time management is important for the employees in achieving efficiency in work. The application of modern technologies has led to the employees using various technological tools in managing time and achieving efficiency of their work. Moreover, effective time management has enabled the employees to maintain a balance between their personal and professional life. In addition, effective time management has led to the employees dedicating further efforts in creativity and developing new ideas leading to innovation and development of the business.
[bookmark: _Toc523752856]Enabling Remote Working
As stated by Mulki, et al. (2009), advancement of technology has enabled business organisations in establishing teleconference and communication with people in remote locations. The advancement of cloud technology and instant mobile access has enabled ease in virtual connection and portability. Moreover, video conferencing has led to managers getting access of live locations and ability to supervise the work performed by the individuals. In addition, technological advances such as internet technology have enabled organisations to communicate to employees in distant places leading to effectiveness in work and fulfilment of business objectives.
[bookmark: _Toc523752857]Storage
As opined by Armbrust, et al. (2010), the introduction of various storage devices such as cloud drive and google drive has eased out the storage requirements of businesses. The managers of the organisations do not need files and folders for storing information. A large amount of information can be stored by the businesses in storage systems. The storage facilities enable the firms to store and protect huge data, which is not possible manually. Moreover, the data can be protected and the possibility of theft for the firms can be reduced by using various codes and passwords, thereby leading to improved privacy of the organisation.
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According to Evans (2010), social media is one of the most powerful tools of marketing utilized by the business organisations adversely all over the globe. The marketers are making adverse utilization of social networking sites like Facebook and Instagram in order to understand the changing trends of the market. Moreover, social media is used adversely for providing information regarding products and services to the customers. The major advantages enjoyed by the modern-days firms with the effective utilization of social media are elaborated below:
[bookmark: _Toc523752859]Marketing
As stated by Ashley and Tuten (2015), social networking sites enable the business organisations to conduct marketing activities and increase brand awareness. The business organisations provide information regarding various products and services to the customers through the social networking platform. Moreover, various information regarding offers and discounts of products are provided to the businesses through the social media platform. Adidas utilizes the social networking platform such as Instagram and YouTube for promotion of its brand effectively and provide information to the customers regarding the latest products introduced by the brand (O’Reilly, 2017). The company further used various celebrities for its promotions and made use of the fan pages of the celebrities in order to generate demand for its brand. Nike also utilized the social media for its promotional strategies and provided stiff competition to Adidas. Therefore, the social media platform is used effectively by the business organisations in not only marketing activities, but also to compete with each other and gain strategic edge over rival firms.
[bookmark: _Toc523752860]Information Gathering
According to Aaker and McLoughlin (2010), the industry is characterized by changing trends affecting the demand and supply of the consumers in the market. Therefore, there is need for the firms to implement certain strategies in order to generate information from the market regarding the changing trends. Social networking websites play a significant role in determining the trends of the market as it provides clear information to the organisations regarding the needs and demands of the customers. The likes, preferences and behaviour of the individual consumers can be determined from the personal accounts in social media sites. Therefore, the organisations segment their customers and target them effectively using the social networking sites. As stated Heller Baird and Parasnis (2011), a person who is interested in sports activities is a potential target customer for firms such as Adidas and Nike. However, an individual who is a foodie and provides pictures of food habits in the social networking platforms is a potential target for firms such as McDonald’s and KFC.
[bookmark: _Toc523752861]Communication
As stated by Mangold and Faulds (2009), social media enables the business organisations in establishing effective communication strategies and developing relationships with the customers. The customers are able to provide reviews regarding the products and services and understand the performance of the product in the market. The comments of the customers enable the businesses in improving the products and further, customize it in order to meet the requirements of the customers. In addition, the customers can communicate effectively through the social media sites with the business authorities and the sales team and communicate the issues of the product or services directly to the firm. The impact of social media has further aided the customer service department of the business organisations with the firms utilizing the social media platform to enquire regarding the products and services. The effective communication strategies help the businesses in building relationships with the customers and leads to increasing brand value and loyalty of the consumers towards the particular brand.
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The introduction of modern technologies has aided the global organisations and increased its effectiveness. Moreover, the social media websites have contributed to the performance of brands in generating value for the products and services and ensuring its sustainable development. The adoption of modern technologies by the firms improves communication and increases productivity margins. Moreover, the advanced technologies such as artificial intelligence and augmented reality enable the business organisations in reduction of operational costs and generating adequate revenues for the business. The application of various advanced software such as SaaS eases the business process of various organisations. The modern technologies such as encryption helps the firms in protection of sensitive information and helps in generating adequate security measures for the business. The advancement in technology and application of big data help  in customization of the products of the firm and enhances the ability of the organisation in satisfying its customers. The modern technologies are used by the businesses for increasing the efficiency of the employees and increased collaboration among the team members in an entity. Social networking websites are further utilized by the business organisations for conducting various marketing activities and providing information to the customers regarding the offers and discounts. Moreover, the likes and dislikes of the customers can be generated through the social media websites and provides ease of market segmentation and targeting for the potential consumers. The social media websites enable the firms in effective communication with the customers and derive strategies in order to ensure sustainable development of the business.
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