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Marketing is a complex and multifaced discipline. Market positioning is a strategic process that entails building an identity or picture of the product or service or brand within the thoughts of the customers who are the primary focus of the venture. Six Senses is a famous eco-conscious luxury resort and spa management company based in Bangkok. The company was established in the year 1995 and it believes that travel can serve a purpose. The Six Senses mission is to live up to the promise of its name and to revive customers' senses through the provision of wellness opportunities and experiences that are distinct from those typically encountered (Sixsenses.com, 2023). It offers a spa, swimming pool, rooms of various sizes, wellness corner, event places and so on so that clients feel relaxed. The organisation also deeply cares about the people, culture and ecosystem.  Moxy Hotel is a playful, affordable and stylish hotel brand that aims at breaking the conventional rules of hotel stay. It gives the visitor everything they want and offers them various types of the hotel room, vibrant social spaces, flexible furniture and free and fast Wi-Fi. It embraces nonconformity and open mind ness (Moxyhotels.marriot.com, 2023). In this essay, the marketing choices and directions of Six Senses and Moxy Hotels will be discussed. Then, their current market positions and marketing strategy will be evaluated. After that, the considerations made by the hotels regarding sustainability and contemporary issues will be discussed. At last, the marketing messages of both organisations will be compared. 
[bookmark: _Hlk125763545][bookmark: _Hlk125763556]According to Jobber and Ellis-Chadwick (2020), Hotel marketing is a complex and multifaced discipline. It mainly starts with a proper understanding of the target market and determining the objectives of the company. Six Senses operates 11 resorts and 29 spas in about 20 countries all over the world.  The marketing approach of Six Senses focuses on a level of service that does not just do the right thing but does it well and it aims at making the visitors feel the difference in body, mind and soul (Dzhandzhugazova et al., 2016). The Hotel has improved its digital presence across various platforms including social media, website, email marketing, Google SEO, and so on. Six Senses has also highlighted safety in hotel marketing and guest communication. The management body of the hotel has also let the potential clients have the experience of the hotel from a distance. The company has conducted marketing research to identify the target audience and has adopted hotel marketing campaigns that appeal to the target members. Six Senses has cultivated a brand identity in the industry in terms of service, quality, value and amenities (Guo, 2021). On the other hand, Moxy Hotel’s marketing efforts aim at providing the visitors and clients a good time with smart rooms, bars that visitors love dearly along with stylish communal space. The vivacious, welcoming, and youthful vibe of Moxy is mirrored in the brand's combination of daring design and approachable style. Moxy Hotel also offers psychological satisfaction with the enhancement of self-esteem and status (Sigala, 2016). The customers receive a complimentary cocktail when they check in at the front desk. In determining the prices, Moxy hotels evaluate the market conditions and competitor prices. The internet is the primary resource that modern travellers utilise to look up hotel rooms, evaluate different deals, and make reservations for their trips. Moxy Hotels has taken measures to ensure that its website is well-designed, with straightforward booking procedures and easy navigation (Carvalho and Pinto, 2018).
[bookmark: _Hlk125763586][bookmark: _Hlk125763597]According to Jobber and Ellis-Chadwick (2020), the capacity to affect how consumers perceive a brand or product in comparison to its competitors is referred to as market positioning. It is in fact a strategic process that entails building an identity or picture of the product or service or brand within the thoughts of the customers who are the primary focus of the venture. In the 2019 Travel + Leisure World's Best Awards, Six Senses Hotels came out on top as the best hotel chain overall. The management body of Six Senses thinks that a meaningful brand is at the heart of any thriving business (Sobaih et al., 2021). Because of Six Senses' emphasis on a lifestyle that is both aesthetically pleasing and emotionally fulfilling for its guests, the hotel decided to base the conceptual framework around the concept of empathy. The hotel focuses on providing loyal guests with exceptional experiences that help them reconnect physically, mentally and spiritually. The Hotel is committed to helping its guests make memories that will last a lifetime by sharing experiences of discovery or moments of change together (Ryan, 2012). The hotel also believes in developing ties with the local community and enriching the lives of people around the hotel and spas along with the visitors. The top five markets of Six Senses are the UK, China, the USA, Germany, and France (Dzhandzhugazova et al., 2016). 
[bookmark: _Hlk125763608]On the other hand, the positioning statement of Moxy Hotel is "To attract the young clientele, especially the so-called millennials". The Hotel offers a unique budget hotel experience that focuses on services rather than on merely products and atmosphere. It is a brand of middling tier that emphasises design and has a stylish, contemporary, and edgy vibe. People who desire more than just a place to sleep are targeted by the Moxy hotel brand (Minner and Nayak, 2019). By providing a value proposition, as well as a high-tech, high-energy, exciting, cool, and dynamic hotel experience, Moxy Hotel keeps up with its customers' ever-evolving expectations. The hotel's primary goal was to offer reasonably priced accommodations to its guests without making them feel undervalued (Ahani et al., 2019). The Hotel has the plan to open about 150 hotels in many European countries to strengthen its market position. In July 2022, Moxy Hotel has introduced an augmented reality experience that offers its visitors to get a chance to win prizes by exploring the hotel using a smartphone (Carvalh and Pinto, 2018). 
[bookmark: _Hlk125763626]Dos Santos et al., (2017), have stated that sustainability in the business means working towards reducing the carbon footprint from the environment by implementing eco-friendly practices across the products, services and supply chains. In terms of the sustainability of the business, Six Senses have taken measurable and meaningful actions. According to Nosratabadi et al., (2019), six Senses believes that there is no better designer than nature and the hotel has a profound duty to respect it. Due to Six Senses' elimination of single-use plastics, bottles like this one have countless stories to tell and will continue to do so for years to come. In 2017, the hotel brand launched Earth Lab and has taken its leading position in sustainability. Since 2016, the hotel has eliminated plastic straws and bottles and introduced bottling its own drinking water in reusable glass bottles. The hotel aims to be completely free from plastic by the year 2024 (Jones et al., 2022). The company has introduced reusable solutions in the kitchen to replace cling film and plastic packaging. The Covid-19 pandemic has compelled Six Senses to make alterations in its marketing strategy. The company has enhanced its cleanliness standards. Six Senses adopted a strategy of frequent sanitation of high-touch surfaces and facilities. Food handling standards, sanitation guidelines, and delivery measures of Six Senses are pretty strict (Legrand et al., 2022). 
[bookmark: _Hlk125763638]On the other hand, Moxy Hotel has been awarded the LEED Platinum award which is a prestigious sustainability award. Moxy Hotel is grateful that the leader took the initiative to construct a building that is environmentally friendly because this makes it much simpler for the employees to run the hotel in a manner that is environmentally friendly (Bruns-Smith et al., 2021). Moxy Hotel has also taken necessary measures to reduce energy consumption. The hotel has also devised a detailed plan to minimise food and plastic was as well as to reduce water consumption. In Moxy Hotels, the managers have adopted energy tracking, digital thermostats in the rooms, use of LED lights to reduce energy consumption. The management body of Moxy Hotel ensures that guest services are also eco-friendly (Minner and Nayak, 2019). The recent war between Ukraine with Russia has caused several issues in Moxy Hotels. The number of visitors in many countries has been reduced. There is also an increase in fuel prices which have increased prices of foods and transportation. The management body of Moxy Hotel is taking every measure possible to handle the situation (Guo, 2021).  
According to Clow and Baack (2013), the words that a company or other commercial organisation communicates to its target audience in order to persuade those individuals to conduct business with the company are referred to as the marketing message. Messages promoting various products can be seen anyplace. Advertisements for various products may be seen virtually everywhere these days, including on television and various social media platforms (Ryan, 2012). The marketing message of Six Sense is to help people reconnect with themselves, others and the world around them. In its marketing message, the brand promotes to the clients that it offers a crafted guest experience for inspiring, invigorating and revitalising the human spirit. At the moment, wellness is included in each and every one of the hotel's services and amenities, and it is provided with a focus on science, spirit, and connection for the physique, mind, and soul (Andi, 2021). On the contrary, Moxy Hotels is the new economy lifestyle brand that communicates its marketing message of placing more value on technology, socialising and personalisation of services than ever before. It targets its marketing message to 2.5 billion millennials around the world. Currently, the marketing message of Moxy Hotel is that the hotel offers a value proposition that satisfies the needs of visitors and offers them a high-energy, tech-savvy and dynamic hotel experience (Goryushkina et al., 2016). 

The marketing approach of Six Senses focuses on a level of service that does not just do the right thing but does it well and it aims at making the visitors feel the difference in physique, mind and soul. Moxy Hotel’s marketing efforts aim at providing the visitors and clients a good time with smart rooms, bars that visitors love dearly along with stylish communal space. In the 2019 Travel + Leisure World's Best Awards, Six Senses Hotels came out on top as the best hotel chain overall. Hotel is committed to helping its guests make memories that will last a lifetime by sharing experiences of discovery or moments of change together. Moxy Hotel keeps up with its customers' ever-evolving expectations. The hotel's primary goal was to offer reasonably priced accommodations to its guests without making them feel undervalued. Six Senses believes that there is no better designer than nature and the hotel have a profound duty to respect it. Moxy Hotel has also taken necessary measures to reduce energy consumption. The hotel has also devised a detailed plan to minimise food and plastic was as well as to reduce water consumption.
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