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AN ESSAY ON COMMUNITY ENGAGEMENT
This essay is on community engagement and aims to deepen the understanding of the deeper meaning and the ways in which the activity of community engagement can be engaged in the community to promote the development of the aspect of involving the stakeholders. This means that the meaning of community involvement will also be done in the aspect of community development. The discussion on the efficient ways and the definitions of the stakeholders in community development will also be discussed. This is because there is a need to involve the stakeholders in the community activities and the development so as to facilitate the easy growth of the society and the community at large. 
The community engagement is aimed at improving the quality of life of the community and the living standards of the locals in the community. It is sometimes referred to as "public participation" because various people come together in the desire to make participatory decision-making that is aimed at improving the life standards of the people living in a specific community by improving their services (Guimares et al., 2020). This means that an efficient and strategic decision-making process is needed in community engagement because most of the individuals are aimed at the improvement of society's living standards. The simplest definition of community engagement is the employment of both political and non-political tactics to try to enhance the standard of living in a given community. "Public participation," "civic engagement," and "community involvement" are three terms used to describe various types of behaviour that incorporate knowledge, abilities, attitudes, and motivation. They are all motivated by a desire to better one's community (Doris et al., 2019).
There are various forms of community engagement that can be done at the community level by the locals together with the stakeholders who are aiming at the improvement of the community standards of living. The activities include the building of communal facilities such as healthcare facilities and schools in the given society; participating in the local drive; helping the local farmers aim at the establishment of the local market; and attending the meetings in the community that are aimed at developing the community in the aspect of development. With the rise of deepening and expanding public engagement globally, the importance of community engagement has become pivotal for well-functioning twenty-first century democracies (Lumpkin et al., 2019). Constructive relationships between communities and the institutions of government make community engagement not only desirable, but necessary and viable as it is likely to lead to more equitable, sustainable public decisions and improve the liveability of local communities. Therefore, community engagement is important for individuals, public organizations, and governments (Weger et al., 2018).
Where traditional, executive-led approaches are ineffective, community engagement is important in its collaborative approach to the design and/or delivery of services. For the complexity of issues in any given community—where traditional approaches have been ineffective if non-inclusive in the extreme—community engagement enables a better understanding of communities’ needs and aspirations. Communities may gain from the aid of governmental organisations and public oversight bodies if they actively seek them out and then pay attention to what they have to say about their objectives, issues, and values (Hussey et al., 2021). Public decision-makers are more able to address community demands when making choices based on informed opinions.
Through the tailoring of services to the specific aims of the community, long-term, productive partnerships between public institutions and communities enhance the sense of community ownership and service uptake. Community engagement is of importance at the community level to both the locals and the stakeholders. By encouraging and protecting cohesive communities, citizens' engagement in local problems can aid local governments in better representing the concerns of the public. Community involvement is also essential for social transformation and can improve conditions for those who live in underdeveloped or abandoned areas (Greenhalgh et al., 2016).
Community engagement is of importance as it increases the likelihood of acceptance by the locals of the projects that are being undertaken at the local level. This is through the acceptance of the project that is being undertaken by the existing community. There is also more creation of effective solutions, which is based on the application of knowledge on the local level to the diverse groups’ solutions that are more pragmatic and effective. Community engagement is also important in the improvement of the skills and knowledge of the participants at the community level (Veelen et al., 2017). Participants in the local community are able to learn about the issues in their broader context, demonstrating greater knowledge and equipping them with basic decision-making skills. This also aids in the practise of both decision-making and communication skills, which are essential for local understanding.


There are various principles that help in the provision of the basic guidelines for the engagement of stakeholders in community development. The Principles of Community Engagement provide both practical guidance and a research-based argument for why people should participate in community decision-making and action for illness prevention, health promotion, and health protection. These suggestions can help public health professionals and local government representatives better coordinate, collaborate, and work with other groups, residents, and other stakeholders. Some of the principles in community engagement are careful planning and preparation (Boaz et al., 2018). Through effective planning and inclusive planning, there is a basic definition of the mission of the engagement and the project that is aimed at the accomplishment of the mission that was stated. This is accompanied by the design, organisation, and convening of the purpose of the project, which helps in convincing the stakeholders to come to the aid of helping the project be successful. The other principle is the inclusion of and demographic diversity in the community engagement process (Andriof et al., 2017). 
These principles involve the incorporation of various individuals into the community engagement in the groundwork to improve the community standard. This leads to quality outcomes and democratic legitimacy during and after the project in the community that involves the engagement. The other principle is that the community engager must gain more knowledge of the community that is supposed to be engaged. This helps in the learning of the community values and the ethical practises that the person is expected to follow during the process of the project that is supposed to be undertaken in society. This principle also entails gaining knowledge of the specific community's economic statistics, political trends, and socio-cultural practises (Edward et al., 2020). There is a need to learn and be knowledgeable of the community in the aspect of the perception of the project that the community is aiming to be engaged in. The other principle is to establish trust in the given community by establishing the basic relationship that will help in formal and informal leadership. This can help in bringing the communal relationship into the mobilisation of the community.


The other principle is that there is a need for the community engagement person to always remember and have acceptance of the community determination. This is known as the rights of the locals, or community people, who are in the project that they are supposed to be engaged in. This protects the person from establishing a personal interest in the project rather than focusing on the community interest. The other principle is that there is a need for respecting and recognising cultural diversity, and this is helpful in designing and implementing community engagement practises (Ninomiya et al., 2017). This is encompassed and supported by the mobilisation of community assets in a sustainable way and by developing more resources for the community and the resources that are helpful in the decision-making and actions in community engagement. 
Hence, there is also a need to be prepared to release control of the various actions and interventions in the given community and be flexible in meeting the changes that are needed in the community. These adjustments are necessary for the community to address its most pressing requirements. To earn the public trust, there is also a need for the practitioners to be clear on what the community people want or need to be established. There is also a need to be concise in order to avoid becoming a barrier between the community and the practitioner (Sharifi et al., 2016). The facts about the community should also be changed to enhance the frequent update on the communal changes that may be occurring in the community. This can help in making the stakeholders interested in the project that requires community engagement.
Those with an interest in or concern for the neighbourhood are referred to as stakeholders in the process of community participation. The goals, ambitions, and policies of the community may have an impact on or influence stakeholders. Important community stakeholders include residents, community organisations, builders, government officials (and the organisations they represent), shop owners, local authorities, commission members, and other organisations that supply the community with resources (Weger et al., 2018). In order to incorporate all the stakeholders, social media needs to be used strategically to organise people and create relationships for community involvement.


This is attributed to good interpersonal relationships, professional skills, and creative thinking abilities gained through social media sites. To engage the stakeholders through social networking, there is a need to maintain a presence on the various social media platforms. This is done by first creating an account that aims for the community engagement project. There is also a need for the establishment of a genuine account that is focused on the community engagement project rather than the parody accounts. This can help in raising the trust of the stakeholders who might be interested in the project in the community (Smith et al., 2018). This also helps in the creation of awareness among the stakeholders who are interested in your project so that there can be a higher possibility of them being involved in your project. Having relevant social media profiles offers the benefit of stakeholder identification by "liking" your page, following you, or adding you as a contact. You may get ready for future interactions with this new audience by helping others, whether it is through direction, advice, or teamwork (Cortado et al., 2016).
The technique of searching for stakeholder conversations on social media is also important. This is in the aspect of knowing what these stakeholders have about you on the project. This can point you in the direction of the ideal stakeholder to include in your project. This is determined by the comments that are made by the stakeholders on the social media pages. The person is advised to use and involve the stakeholders who only have positive comments on the projects. The other technique in engaging the stakeholders is targeting the stakeholders' interests. Through social media, it is easier to identify the potential stakeholders, and this is done by searching the social networks for mentions of places, services, events, and other relevant content (Andersson et al., 2017). This results in the build-up of a social network among the local people, and this network has got the potential to become an online breakthrough when the needs of the stakeholders are met.
Another social media strategy of engaging the potential stakeholders is through sharing the relevant content that is focused on building the stakeholders' interests and the community activity that is relevant to the content of the project that requires community engagement. This helps in the identification of the potential collaborators who are stakeholders and can help in the implementation of the project to be undertaken. The involvement of various groups in social media is encouraged (Barrett et al., 2016). And immediately the stakeholders have become part of your project, you can introduce the subscription button that will help them be on the radar of any updates on the project that you are accomplishing in the community engagement.
In conclusion, community engagement is the aspect that is aimed at improving the quality of life of the community and the living standards of the locals in the community. It is sometimes referred to as "public participation" because various people come together in the desire to make participatory decision-making that is aimed at improving the life standards of the people living in a specific community by improving their services. Community engagement is important in the improvement of the skills and knowledge of the participants at the community level. According to the Principles of Social Engagement, which also provides helpful advice, including the public in local decision-making and action for improving health, health protection, and sickness treatment is backed by research. These principles involve the incorporation of various individuals into the community engagement in the groundwork to improve the community standard. There are also basic standards that must be met in the engagement process of the stakeholders in the use of social media. To engage the stakeholders through social networking, there is a need to maintain a presence on the various social media platforms. This is done by first creating an account that aims for the community engagement project.
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