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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The tik website normally loads quickly if you have a decent internet connection. Most people see the homepage appear within a few seconds, though the videos and other parts of the page may take a little longer to fully load. If someone is using an older device, a slow browser, or weak internet, the site can feel slower and sometimes laggy. Overall, for most users, it loads fast enough to start using almost right away. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Tik Tok website doesn’t have many separate pages. Most of what a person uses is right on the main screen, where videos appear as you scroll. From there, you can open things like your profile, search results, notifications or an individual video, but these are still simple pages. Someone visiting the site can move around easily because almost everything is reached through the main feed. You scroll to see more videos, use the search bar to look for something specific, and click on a user’s name if you want to see their profile. The layout Keeps the experience straightforward, so people don’t have to dig through lots of sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: You can’t make a booking on the TikTok website. The site is meant for Watching videos and looking at creator profiles. If someone offers bookings, hey might include a link in their profile that takes you to another website, and any booking would be done there, not on TikTok. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Tik Tok website works well, but a few things could make it easier to use. The site would feel better if videos leaded more smoothly, especially for people on older devices. Some features are not as easy to spot as they are in the app, so clearer menus or labels would help visitors move around. The messaging and notification areas could be laid out in a cleaner way, since they can feel a bit crowded.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean and simple, with most of the space focused on the videos, it has a modern style that feels easy to look at, and there isn’t much clutter around the screen. It does look a bit different depending on the device. On a computer, the page is spread out more, with the video in the centre and extra options on the sides. On a mobile phone, everything is arranged closer together so it’s easier to scroll, and it feels more like the app.   
 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Tik Tok relies heavily on visuals. The videos are the main focus so they take up most of the screen and guide how people use the site. Profile pictures, icons and small images support the videos without getting in the way. The colours on the website are mostly simple shades like black, white and grey. This makes the videos stand out more because they are usually bright and full of movement. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Tik Tok does have chat options on parts of its website, mainly in the help section and in areas made for sellers. These tools let people ask questions about account issues or problems with using the platform. They usually work well for simple enquiries, since you can send a message and get guidance quickly. For more detailed questions, especially anything outside basic support, the chat feel limited. It may take longer to get a clear answer, or you might be directed to another page instead. Overall, the chat feature is helpful for everyday issues but not as strong for more complex requests.  


	Question 2d – How effective are the social media links on the website?
   

	Answer: Social media links work well, but they aren’t aways the first thing people notice. They usually lead to places where users can follow Tik Tok on other platforms or download the app, and they do what they are meant to do. Their impact mostly depends on where they are placed on the page. If the links are easy to see, people are more likely to use them. If general, the links are useful, but making them more visible would make them even more effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Tik Tok Someone opens the page, they can see that the main purpose is took makes its services clear by showing them directly through how the site works. As soon as someone opens the page, they can see that the main purpose is to watch and explore short videos. Options to follow creators, search for content or make an account are placed where they are easy to find. If a person wants more detailed guidance, the help section explains things like safety tools and account settings. The site focuses on showing what it offers through simple, visible features rather than long explanations


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: On Tik Tok, Customer reviews mainly appear through Tik Tok Shop. When someone buys a product. They can leave a review after it arrives, and other shoppers can see these reviews on the product page. The reviews usually include a rating and sometimes photos or videos from the buyer. Because people can only review items they bought, the reviews tend to be recent. New reviews are added all the time as orders are delivered, so most of what you see is up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Tik Tok Presents itself as high quality by keeping the videos smooth, the layout simple and the content constantly updated. The site feels lively and well put watch, and it quickly learns what each person enjoys. Someone might use Tik Tok because it is entertaining, easy to access and helpful videos. It can be a good place to follow interests, pick up new ideas or just relax with short clips. A person might recommend it to friends or family because it offers something for almost everyone and is simple to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Price are only shown on Tik Tok when someone is looking at Tik Tok shop. On the product pages, the price is easy to see, and any discounts are also clearly marked. Whether the seller, since different sellers offer different standards of products. Outside the shopping area, Tik Tok does not Show price because using the platform is free. There is no charge for watching videos or creating an account, so there is nothing for Tik Tok list. Is likely why prices are not shown on main parts of the site.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.video sharing app

	
	2. social video site

	
	3. short video app

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when you search those words on google, Tik Tok usually appears within the first few results. It is one of the most popular short-video platforms, so Google tends to place it near the top of the page. In most cases, it shows up well within the top ten links.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still important for UK businesses today. Even though many people use apps and social media, a website gives a business a space it fully controls. Customers often check a company’s website when they want clear details such as opening hours, services or contact information. A good website also helps a business look more trustworthy and professional. People still use Google to find local services, and a website helps a business appear in those searches. Social media is useful, but it does not replace having a reliable place where customers can get accurate information. For these reasons, websites continue to matter for modern UK businesses.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A helpful improvement for TikTok’s website would be to organise the layout more clearly on computers. Some features are tucked away or not as easy to spot as they are in the app. I suggest this because a cleaner layout would make it simpler for people to move around the site and find what they need. It would also make the website feel more polished and easier to use, especially for someone who is visiting it for the first time.





