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BrightWave Café is a small café that can use digital tools to enhance customer communication and entice repeat business. Customer engagement refers to how a company establishes a rapport with clients prior to, during, and following a transaction. This can involve a café sharing deals, responding to enquiries, gathering feedback, and informing patrons. Digital marketing enables companies to connect with consumers online and forge closer bonds with them (Chaffey and Ellis-Chadwick, 2022). This report describes how BrightWave Café can increase customer engagement through social media, Google Business Profile, email newsletters, digital menus, and online reviews. Because they are inexpensive and simple to update, these tools are practical for a small café.
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One of BrightWave Café's most helpful resources is social media. You can use sites like Facebook, Instagram, and TikTok to post images of food, drinks, deals, events, and customer experiences. This can make the café appear lively and appealing to potential clients. Because users can share posts, leave comments, and ask questions, social media also facilitates two-way communication. According to Tuten and Solomon (2020), social media facilitates communication between companies and consumers, which can increase brand recognition. 
Google Business Profile is an additional helpful tool. It can display BrightWave Café's location, contact information, opening hours, images, and client testimonials. This is crucial since many consumers look up local businesses online before visiting them. A complete Google profile may make it easier to locate the café on Google Maps and Search. Additionally, it makes the café appear more reliable and professional.
BrightWave Café can maintain communication with its customers through the use of email newsletters. Customers may be asked to sign up for updates by the café, after which they will receive information about new menu items, special offers, and loyalty benefits. Because it enables a company to speak with individuals who have already expressed interest in the brand, email marketing is beneficial (Ryan, 2020). This could promote return business and strengthen the café's clientele. 

The customer experience might be enhanced by a digital menu. A QR code would allow patrons of BrightWave Café to view the menu on their phones. This would facilitate the addition of new products, price updates, and allergy information. Additionally, it might lower printing expenses and give the café a more contemporary look. 
Feedback forms and online reviews are also crucial. Consumers can help the café identify its strengths and areas for improvement by leaving reviews on social media or Google. Because happy customers frequently recommend a business to others, positive reviews can also attract new clients (Kotler, Armstrong, and Opresnik, 2021).
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In conclusion, BrightWave Café can increase customer loyalty, visibility, and communication by utilising digital tools. Because they are practical and reasonably priced for small businesses, social media, Google Business Profiles, email newsletters, digital menus, and online reviews are appropriate. When utilised appropriately, these tools can enhance the customer experience and help BrightWave Café draw in more patrons.
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AI helped me understand the report’s structure and organise my thoughts. It helped me choose social media, Google Business Profile, email newsletters, digital menus, and online reviews for BrightWave Café. AI also made my writing sound more academic, like a university report. 
I did not blindly trust AI. I made sure the café case study ideas were appropriate and the final work was clear. I added Harvard-style in-text citations and a reference list to the report. I understand that AI can provide inaccurate, incomplete, or general information, so please review and edit carefully. AI should be used as a support tool while I use my judgement and learn from the task. It helped me understand the topic rather than copy the answer.

Email newsletter
BrightWave Café can inform customers about new drinks, offers, events, and discounts via an email newsletter. Regularly reminding customers about the café can encourage repeat visits. It can also help the café promote products, gather feedback, and retain customers.
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