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As a whole, I believe that my strategy has been quite a success. Each post had many likes and views. Facebook, in particular, had some significant audience interaction. The images and language were appropriate for my target audience; the use of emojis was also a vital part of reaching my desired audience. The hashtags and the use of tagging myself in locations were also useful as I drew in people looking to go or are involved in the sight. In future, the timings of the posts could be better as each platform has different peak timing, and each post would achieve better results if they were timed accordingly.
Another thing I could have improved on was the use of hashtags, and I could have placed more on all my posts. I possibly could have tagged relevant people in each post to attract more attention to them also. Additionally, proofreading my posts more carefully would have been an essential improvement as I had let several mistakes slip through my fingers. My review is well suited for my intended audience, using informal language and a fun style to invite them to read it. The images used to attract them to the article and advertise to them what is available at the snow dome and the Trafford centre. The layout could be improved, and the colours may need to change to fit the colours for the university. Our destination for this trip did have to change, sadly due to the rapid spread of the coronavirus. Due to this change, some of the planned images I was going to take and hashtags I was going to use were no longer appropriate. Fortunately, my plan required little modification due to the location change.
