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Company Background
Anita Roddick opened the first Body Shop store in Brighton, England, in 1976. She wanted to make a business that could change the world for the better. At the time, the idea was revolutionary: they formed a brand that would generate and sell its beauty product using the most ethical production process, do not test on animals and use organic product input. ‘The Body Shop’ was pioneering the cosmetics industry in terms of not supporting product testing on animals and becoming one of the first beauty stores to endorse fair trade.
The Body Shop it started very commitment level. Because of the fame it received, it became the first company to float on the London Stock Exchange in 1984. By the 1990s, it had a lot of stores all over the world. But as the market changed, the business had to deal with a lot of issues. L'Oréal bought the business in 2016, and Natura & Co. bought it again in 2017.
[image: ]Main Purpose
Being a business that "does good"—based on action and doing the right thing—has always been The Body Shop's main goal. Five major ideas guide the brand: to support fair trade in the community, to defend human rights, to end animal testing, to boost self-esteem, and to keep the world safe. There aren't just CSR programs that follow these rules; they're used in every part of the business, from getting things to selling them.
There are eco-friendly and fair business methods that The Body Shop does in every part of its business, not just its products. To protect the environment, it has become a star by using renewable resources, following fair trade rules, and always looking for new ways to have less of an effect on the world by coming up with creative ways to package its products and stores that use fewer resources.
[image: ]Impact and Advocacy
The Body Shop has an effect on many areas of society and the world. Over the years, it has led many campaigns, such as the one to end animal testing in the cosmetics business, which led to the European Union's ban on cosmetics testing on animals in 2013. Its Community Fair Trade program, which began in 1987, was one of the first in the beauty business. It makes sure that its suppliers around the world get fair wages, good working conditions, and benefits for the community.
Current Challenges
Even though The Body Shop has a strong commitment to ethics and a long history as a brand, it has had money problems that led to its administration in the UK in February 2024. This event shows how hard it is to keep up a big ethical brand in a market that is getting more and more competitive, where operating efficiency and new ideas are still important for survival.
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Tmpact and Advocacy:
QThe Body Shop has influenced society and the world through various campaigns.

ONotably, it spearheaded the movement to end animal testing in the cosmetics
industry, resulting in the EU's ban on such testing in 2013.

Qllts Community Fair Trade program, established in 1987, ensures fair wages, good
‘working conditions, and community benefits for its supplirs globally.

Current Challenges:

QbDespite its strong commitment to ethics, The Body Shop faces financial
difficultics.

OAdministration in the UK in February 2024 highlights the challenges of
‘maintaining a large cthical brand in an increasingly competitive market.

QOperating efficiency and innovation are crucial for survival in this competitive
landscape.
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Main Purpose

QThe Body Shop's main goal is to do good and make positive changes.

Qllt follows five key principles: supporting fair trade, defending human rights, ending animal testing,
boosting self-cstcem, and promoting environmental safety.

QfThese principles guide every aspect of the business, not just corporate social responsibility programs.
QThe company uses cco-friendly and fair business practices in all operations.
Qllt prioritizes environmental protection by using renewable resources and following fair trade guidelines.

QThe Body Shop constantly sceks innovative ways to reduce its environmental impact, such as eco-
friendly packaging and resource-cfficient stores.
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A Summary of The Body Shop

Company Background

OFounded by Anita Roddick in 1976 in Brighton, England.

OPioncered cthical beauty products, rejecting animal testing and
promoting fair trade.

OBecame the first beauty company to list on the London Stock
Exchange in 1984.

OExpanded rapidly, with numerous global stores by the 1990s.
OFaced challenges due to market changes.

DAcquired by L'Oréal in 2006 and later by Natura & Co. in 2017.




