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Slide 1 – Introduction to the Contemporary Theme

Slide Content:

The automation of hotel services, the use of robotics and chatbots are also laying the foundations of artificial intelligence (AI) that will make the service offered to the guests more personal, accurate, and convenient.  However, as technology has increased, the hospitality industry is under pressure to retain the human empathy and emotional warmth features, which are capitalised on to establish and characterise unforgettable experiences by a visitor.  This presentation is the automation of technology and the human side of modern hotels.  It is speaking about how AI would make the operations more effective without losing its human touch and authenticity.  This makes them inventive, but based on the research, human employees and technology are expected to collaborate to produce a smart and caring service model, which will make the guests feel connected (Paschen, 2020).
[bookmark: Speaker_Notes:]Speaker Notes:
I would like to say good morning to ladies and gentlemen, and other colleagues.  My presentation is grounded in Artificial Intelligence and Human Collaboration in Hotel Guest Services.  The construction of the hospitality industry is evolving at a fast rate due to technological advancements and the demand for visitors.  As of today, one can come across artificial intelligence use within almost every sphere of hotel operation, including smart room control, robot concierge, and cybernetic check-in.  
1

Slide 2 – Importance of the Theme to the Hospitality Sector

Slide Content:

AI integration in the hospitality industry is a game-changing disruption that defines the business model and guest expectations, not just a passing trend.  Automation speeds up processes, reduces errors, and allows for service customisation.  However, nothing can replace the human element of warmth, empathy, emotion, and hospitality.  Although tourists are growing increasingly tech-savvy, they still receive human care and attention.  For this reason, striking the right balance is essential to preserving both brand identity and customer loyalty. With hotels just beginning to bounce back after international troubles and labour crises, the question of how technology and people can co-exist is a long-term strategic requirement in achieving long-term success amidst a competitive and experience-oriented market (Spanaki, 2024). 
Speaker Notes:
Service quality and guest satisfaction are the two main pillars that help the hospitality industry. The benefits of Artificial Intelligence are unprecedented convenience: immediate responses, customised offers, and simplified processes. Nevertheless, true hospitality remains dominated by emotional experiences, empathy, and spontaneity. The tourists can appreciate the power of automation and still enjoy the warmth of human touch when something goes wrong or they want to feel at home.
The need to digitalise has increased due to the post-pandemic issues, labour shortages, and the increased demands of guests. However, there is still a danger of excessive automation. The guests may experience robotic interactions as impersonal, thereby reducing brand loyalty. Accordingly, the theme of the topic responds to an urgent question: how would technology improve and not diminish the human aspect of hospitality? This equilibrium will define how much the industry will be able to be novel and maintain its emotional genuineness.



Slide 3 – Literature Review: Conceptual Background

Slide Content:

[bookmark: Slide_3_–_Literature_Review:_Conceptual_]Scholarly literature refers to artificial intelligence as a quality of machines that allows them to engage in cognitive activities, including problem-solving, communication, and learning based on information. Some of the applications of AI in hospitality are robotic assistants, digital concierges, automated check-ins, and predictive data analytics. Research indicates that AI is able to promote accuracy, availability, and efficiency, which allows hotels to provide faster and more reliable services. But in literature, weaknesses also stand out, mostly the lack of emotional intelligence and empathy. The newly formed idea of collaborative intelligence supports the co-existence of humans and machines and says that the future of hospitality is in their collaboration, where machines handle efficiency and human beings handle compassion and genuineness (Trivedi, 2025). 
[bookmark: Speaker_Notes:_(1)]Speaker Notes:
In academic literature, Artificial Intelligence is described as systems that can imitate the process of humans making decisions and communicating. In hospitality, it can be chatbots responding to guest inquiries and robots that housekeep or do concierge work, and also predicting guest preferences.
According to scholars, there are notable advantages: AI increases the speed of operations, reduces human error, and allows 24/7 availability. The analysis of the data about the guests can help the hotels to personalise their services and, as a result, carry out targeted marketing and enhance satisfaction. Nonetheless, studies also caution that automation threatens to undermine the emotional nature of hospitality. A robot is capable of processing information, but it does not have the empathy to console a guest when he has been delayed during travel.



Slide 4 – Literature Review: Industry Evidence

Slide Content:

[bookmark: Slide_4_–_Literature_Review:_Industry_Ev]The current trends in the industry are good indicators of effective human-AI cooperation in hotels. Booking assistance and customer requests are done with chatbots such as those at Marriott and Hilton, and Hilton has a robot concierge, which it calls Connie, and which communicates with guests through natural language processing. These innovations save time in waiting and enhance accessibility, and provide a personalised response to guest data. Predictive analytics systems are used to analyse previous preferences to customise the room settings, meals, and promotions. Despite these technological advances, hotels are still dependent on human workers to provide some emotional interaction, conflict management, and cultural sensitivity. The literature, therefore, supports the fact that the best guest satisfaction is achieved through the combination of automation and true human interaction (Kathiriya, 2024). 
[bookmark: Speaker_Notes:_(2)]Speaker Notes:
The examples provided in the industry support these theories. Marriott International implements chatbots that are AI-driven to manage bookings and requests made by guests 24/7. Hilton has also implemented a robot called Connie, who is a knowledgeable, informative, and recommendation concierge that supplements the human personnel, not replaces them.
Finally, there is a belief that the hotels with the best scores on satisfaction are the ones that have combined both their strengths, i.e., automated precision, and human empathy. Technology and people will always be working together to ensure that guests are served efficiently, but also in a way that elicits emotional response, which will build long-term loyalty.



Slide 5 – Methodology and Analytical Framework

Slide Content:

The study is qualitative and is based on secondary data from industry reports, scholarly journals, and hotel case studies.  Two primary frameworks utilized in the analysis are the PESTEL model and thematic analysis.  While the PESTEL framework represents external pressures such as technology, economy, and regulation, thematic analysis identifies patterns such as operational efficiency, emotional intelligence, and guest satisfaction.  A comprehensive understanding of how AI and human collaboration impact service delivery may be possible as a result of this combination.  The method, which aims to represent the fundamental relationships between innovation, culture, and customer experience in the modern hospitality setting, is more interpretive than quantitative (Sharma, 2023).
Speaker Notes:
The study used a qualitative method to summarise the existing information on AI and human collaboration. The research relied on the secondary sources of data, such as journal articles, reports of the hospitality industry, and case studies of international hotel brands.
The investigation was conducted according to two analysis techniques. To begin with, the thematic analysis was used to determine recurrent patterns, such as efficiency, empathy, guest satisfaction, and workforce adaptation. Second, the PESTEL framework offered a systematic perspective of external forces that affect the adoption of AI: Political, Economic, Social, Technological, Environmental, and Legal.



Slide 6 – PESTEL Analysis: External Influences

Slide Content:

[bookmark: Slide_6_–_PESTEL_Analysis:_External_Infl]The PESTEL analysis raises the most important external factors that led to the usage of AI in hospitality. The legislation and political aspects concerning data protection and labour law both influence the opportunity to implement automation. On the economic side, AI saves costs over time but involves high investment. The social factors indicate different perceptions of the guests, as some embrace the technological convenience, and some use the human interaction personalisation. Innovation comes about due to technological advances, but there is a concern about over-dependence and the reliability of systems. In the environmental front, AI can help in sustainability with smart energy management and the lessening of waste. These factors combined show that the effective AI implementation should be balanced between efficiency, ethics, cultural sensitivity, and environmental accountability (Ayaz, 2025). 
Speaker Notes:
The PESTEL analysis showed that there are several external factors that determine AI integration.

Hotels must meet the legislative and legal requirements of protecting the data, including GDPR, particularly when personalisation of the services is based on the information provided by the guests. There are also the labour laws that dictate the level of acceptable automation.
Culturally, there is an influence on acceptance: Asian markets tend to accept robots as the icon of innovation, whereas Western guests like to have personal contact. This necessitates the adaptive measures regionally.



Slide 7 – Theme Impact and Industry Response

Slide Content:

The findings demonstrate how AI has changed hotel operations to offer increased precision, speed, and reliability.  Robots and chatbots handle the simple tasks, freeing up staff members to interact creatively and emotionally with visitors.  Employees are not brought together by automation; rather, it redefines their roles and necessitates the acquisition of new digital and social skills.  Together, the two components increase guest satisfaction because technology streamlines the visitor experience while humans offer empathy and problem-solving.   The industry's response should then be founded on balanced integration, where innovation can enhance the emotional quality of hospitality without diminishing it (Islam, 2025).
Speaker Notes:
The review demonstrates how AI has transformed service delivery, albeit with challenges.  Automation has also improved response time, accuracy, and consistency.  Guests appreciate seamless check-ins, tailored recommendations, and prompt service.  Emotional satisfaction is still dependent on direct human interaction, though. Because they are accustomed to carrying out practical tasks and providing emotional assurance, automation and human intervention provide
the highest levels of guest satisfaction.  When operational excellence and emotional engagement are combined, the result is what is known as the hybrid service model.  In order for the staff to be adaptable and technologically savvy in the AI-focused service environment, it also emphasizes the strategic importance of ongoing employee training.



Slide 8 – Conclusion: Summary and Reflection

Slide Content:

Combining human collaboration with artificial intelligence will be the future of hotel guest services.  Whereas human workers contribute empathy, intuition, and verisimilitude, technology offers speed, accuracy, and analytical acumen.  Together, these elements create distinctive visitor experiences that are both effective and emotionally fulfilling.  The study's most significant takeaway is that automation should be viewed as an ally rather than a substitute for human service in the hospitality industry.  The ability of the hotel industry to achieve operational excellence while maintaining the warmth that is inherent in hospitality will determine its long-term viability (Laeis, 2022).
Speaker Notes:
Technology is more efficient and precise, whereas humans are more creative, empathetic, and intuitive. The future of hospitality lies in the smooth intermingling of the two. Excess automation will involve producing sterile experiences, and a lack of innovation will lead to inefficiency. It is the success of the industry to strike a balance, as the AI systems assist the staff to provide them with quicker, smarter, and more meaningful experiences for the guests.


Slide 9 – Recommendations for the Industry

Slide Content:

[bookmark: Slide_9_–_Recommendations_for_the_Indust]Hotels must adopt an effective strategic model that incorporates AI and the role of human beings. The staff training programs should be carried out to be digitally savvy and emotionally intelligent to ensure that the interaction with technology is seamless. It should specialise in transparency when it comes to data use to establish trust with the guests. Automation must also be tailored to the different market segments: business travellers might be interested in efficiency-based solutions, and luxury guests might be interested in solutions that focus on individual attention. Artificial intelligence (AI) and human empathy can be part of the same service model to make the hotel industry a stronger, more relevant, more sustainable, and competitive in the future because of the growing digitization of the hospitality sector and its focus on the customer (Milton, 2024). 
Speaker Notes:
On the findings, a number of recommendations arise.

Firstly, hotels ought to pursue a definite human-AI partnership strategy, which means that machines will take care of routine and analytical work, whereas staff will be able to dedicate their efforts to the emotional level.
Second, employee training should be an ongoing process. It requires employees to be digitally literate, as well as have interpersonal skills, to work with AI.
Third, in order to maintain trust and comply with regulations, it is imperative to be open and honest about how guest data is collected and used.
 Fourth, hotels should tailor the level of automation to their target audience.  While luxury travelers value human interaction, budget and business travelers place a higher value on speed.
 Last but not least, hotels that are competitive will be those that create service journeys that are thoughtful and sincere by fusing technological efficiency with human touch.  In the digital age, this two-pronged approach maintains the emotional bond at the core of hospitality.



Slide 10 – Closing Remarks and Reflection

Slide Content:

In conclusion, the primary strength with the most human element is hospitality.  Although AI has the potential to revolutionize the sector, it must be developed in a way that does not replace human assistance.  The degree to which hotels successfully integrate emotional intelligence and technological efficiency will determine how innovative the guest experience is.  Successful hospitality brands will use technology to enhance connections rather than hinder them.  The same adage must be applied going forward: make man your master and technology your slave.  Both of them have the power to change what constitutes a great hotel guest experience (Sturman, 2019).
Speaker Notes:
To recap it all, I would like to ask you to consider what makes an experience as a guest really memorable. Connection is not convenient only; it is a connection. Precision can be helped with Artificial Intelligence, yet hospitality is an area of the emotional response of people. It is not the question of AI versus human beings and how they will improve each other.
The most effective hospitality leaders will be those who are smart in the use of technology, that is, to design systems that give employees power, ensure security to guests, and maximize satisfaction. Hotels that employ innovation to reinforce their humanity and not to undermine it 
have a future. I would like to ask you to listen and ask questions.






References





image10.jpg
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David





image2.png
Prifysgol Cymru
Y Drindod Dewi Sant
University of Wales

Trinity Saint David

BA International Hotel Management
Contemporary Themes In the Hotel and Hospitality Sector

Artificial Intelligence and Human
Collaboration in Hotel Guest Services




image20.png
Prifysgol Cymru
Y Drindod Dewi Sant
University of Wales

Trinity Saint David

BA International Hotel Management
Contemporary Themes In the Hotel and Hospitality Sector

Artificial Intelligence and Human
Collaboration in Hotel Guest Services




image3.png
of Contents

3: Introduction to the Contemporary Theme

de 4: Importance of the Theme to the Hospitality Sector
Slide 5: Literature Review: Conceptual Background

Slide 6: Literature Review: Industry Evidence

Slide 7: Methodology and Analytical Framework

Slide 8: PESTEL Analysis: External Influences

« Slide 9: Theme Impact and Industry Response

Slide 10: Conclusion: Summary and Reflection

Slide 11: Recommendations for the Industry

12: Closing Remarks and Reflection




image30.png
of Contents

3: Introduction to the Contemporary Theme

de 4: Importance of the Theme to the Hospitality Sector
Slide 5: Literature Review: Conceptual Background

Slide 6: Literature Review: Industry Evidence

Slide 7: Methodology and Analytical Framework

Slide 8: PESTEL Analysis: External Influences

« Slide 9: Theme Impact and Industry Response

Slide 10: Conclusion: Summary and Reflection

Slide 11: Recommendations for the Industry

12: Closing Remarks and Reflection




image4.png
Introduction to the Contemporary Theme
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Literature Review: Conceptual Background

Scholarly literature refers to artificial intelligence as a quality of machines that allows them to engage
in cognitive activities, including problem-solving, communication, and learning based on
information. Some of the applications of Al in hospitality are robotic assistants, digital concierges,
automated check-ins, and predictive data analytics. Research indicates that Al is able to promote
accuracy, availability, and efficiency, which allows hotels to provide faster and more reliable
services. But in literature, weaknesses also stand out, mostly the lack of emotional intelligence and
empathy. The newly formed idea of collaborative intelligence supports the co-existence of humans
and machines and says that the future of hospitality is in their collaboration, where machines handle

efficiency and human beings handle compassion and genuineness (Trivedi, 2025).
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Introduction to the Contemporary Theme

The automation of hotel services, the use of robotics and chatbots are also laying the foundations of artificial intelligence (AI) that will make the service offered to the guests more personal, accurate, and convenient.  However, as technology has increased, the hospitality industry is under pressure to retain the human empathy and emotional warmth features, which are capitalised on to establish and characterise unforgettable experiences by a visitor.  This presentation is the automation of technology and the human side of modern hotels.  It is speaking about how AI would make the operations more effective without losing its human touch and authenticity.  This makes them inventive, but based on the research, human employees and technology are expected to collaborate to produce a smart and caring service model, which will make the guests feel connected (Paschen, 2020).































I would like to say good morning to ladies and gentlemen, and other colleagues.  My presentation is grounded in Artificial Intelligence and Human Collaboration in Hotel Guest Services.  The construction of the hospitality industry is evolving at a fast rate due to technological advancements and the demand for visitors.  As of today, one can come across artificial intelligence use within almost every sphere of hotel operation, including smart room control, robot concierge, and cybernetic check-in.  
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Importance of the Theme to the Hospitality Sector

AI integration in the hospitality industry is a game-changing disruption that defines the business model and guest expectations, not just a passing trend.  Automation speeds up processes, reduces errors, and allows for service customisation.  However, nothing can replace the human element of warmth, empathy, emotion, and hospitality.  Although tourists are growing increasingly tech-savvy, they still receive human care and attention.  For this reason, striking the right balance is essential to preserving both brand identity and customer loyalty. With hotels just beginning to bounce back after international troubles and labour crises, the question of how technology and people can co-exist is a long-term strategic requirement in achieving long-term success amidst a competitive and experience-oriented market (Spanaki, 2024). 

































Service quality and guest satisfaction are the two main pillars that help the hospitality industry. The benefits of Artificial Intelligence are unprecedented convenience: immediate responses, customised offers, and simplified processes. Nevertheless, true hospitality remains dominated by emotional experiences, empathy, and spontaneity. The tourists can appreciate the power of automation and still enjoy the warmth of human touch when something goes wrong or they want to feel at home.

The need to digitalise has increased due to the post-pandemic issues, labour shortages, and the increased demands of guests. However, there is still a danger of excessive automation. The guests may experience robotic interactions as impersonal, thereby reducing brand loyalty. Accordingly, the theme of the topic responds to an urgent question: how would technology improve and not diminish the human aspect of hospitality? This equilibrium will define how much the industry will be able to be novel and maintain its emotional genuineness.
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Literature Review: Conceptual Background

Scholarly literature refers to artificial intelligence as a quality of machines that allows them to engage in cognitive activities, including problem-solving, communication, and learning based on information. Some of the applications of AI in hospitality are robotic assistants, digital concierges, automated check-ins, and predictive data analytics. Research indicates that AI is able to promote accuracy, availability, and efficiency, which allows hotels to provide faster and more reliable services. But in literature, weaknesses also stand out, mostly the lack of emotional intelligence and empathy. The newly formed idea of collaborative intelligence supports the co-existence of humans and machines and says that the future of hospitality is in their collaboration, where machines handle efficiency and human beings handle compassion and genuineness (Trivedi, 2025). 































In academic literature, Artificial Intelligence is described as systems that can imitate the process of humans making decisions and communicating. In hospitality, it can be chatbots responding to guest inquiries and robots that housekeep or do concierge work, and also predicting guest preferences.

According to scholars, there are notable advantages: AI increases the speed of operations, reduces human error, and allows 24/7 availability. The analysis of the data about the guests can help the hotels to personalise their services and, as a result, carry out targeted marketing and enhance satisfaction. Nonetheless, studies also caution that automation threatens to undermine the emotional nature of hospitality. A robot is capable of processing information, but it does not have the empathy to console a guest when he has been delayed during travel.
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Literature Review: Industry Evidence

The current trends in the industry are good indicators of effective human-AI cooperation in hotels. Booking assistance and customer requests are done with chatbots such as those at Marriott and Hilton, and Hilton has a robot concierge, which it calls Connie, and which communicates with guests through natural language processing. These innovations save time in waiting and enhance accessibility, and provide a personalised response to guest data. Predictive analytics systems are used to analyse previous preferences to customise the room settings, meals, and promotions. Despite these technological advances, hotels are still dependent on human workers to provide some emotional interaction, conflict management, and cultural sensitivity. The literature, therefore, supports the fact that the best guest satisfaction is achieved through the combination of automation and true human interaction (Kathiriya, 2024). 

































The examples provided in the industry support these theories. Marriott International implements chatbots that are AI-driven to manage bookings and requests made by guests 24/7. Hilton has also implemented a robot called Connie, who is a knowledgeable, informative, and recommendation concierge that supplements the human personnel, not replaces them.

Finally, there is a belief that the hotels with the best scores on satisfaction are the ones that have combined both their strengths, i.e., automated precision, and human empathy. Technology and people will always be working together to ensure that guests are served efficiently, but also in a way that elicits emotional response, which will build long-term loyalty.
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Methodology and Analytical Framework

The study is qualitative and is based on secondary data from industry reports, scholarly journals, and hotel case studies.  Two primary frameworks utilized in the analysis are the PESTEL model and thematic analysis.  While the PESTEL framework represents external pressures such as technology, economy, and regulation, thematic analysis identifies patterns such as operational efficiency, emotional intelligence, and guest satisfaction.  A comprehensive understanding of how AI and human collaboration impact service delivery may be possible as a result of this combination.  The method, which aims to represent the fundamental relationships between innovation, culture, and customer experience in the modern hospitality setting, is more interpretive than quantitative (Sharma, 2023).































The study used a qualitative method to summarise the existing information on AI and human collaboration. The research relied on the secondary sources of data, such as journal articles, reports of the hospitality industry, and case studies of international hotel brands.

The investigation was conducted according to two analysis techniques. To begin with, the thematic analysis was used to determine recurrent patterns, such as efficiency, empathy, guest satisfaction, and workforce adaptation. Second, the PESTEL framework offered a systematic perspective of external forces that affect the adoption of AI: Political, Economic, Social, Technological, Environmental, and Legal.
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PESTEL Analysis: External Influences

The PESTEL analysis raises the most important external factors that led to the usage of AI in hospitality. The legislation and political aspects concerning data protection and labour law both influence the opportunity to implement automation. On the economic side, AI saves costs over time but involves high investment. The social factors indicate different perceptions of the guests, as some embrace the technological convenience, and some use the human interaction personalisation. Innovation comes about due to technological advances, but there is a concern about over-dependence and the reliability of systems. In the environmental front, AI can help in sustainability with smart energy management and the lessening of waste. These factors combined show that the effective AI implementation should be balanced between efficiency, ethics, cultural sensitivity, and environmental accountability (Ayaz, 2025). 

































The PESTEL analysis showed that there are several external factors that determine AI integration.



Hotels must meet the legislative and legal requirements of protecting the data, including GDPR, particularly when personalisation of the services is based on the information provided by the guests. There are also the labour laws that dictate the level of acceptable automation.

Culturally, there is an influence on acceptance: Asian markets tend to accept robots as the icon of innovation, whereas Western guests like to have personal contact. This necessitates the adaptive measures regionally.
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Theme Impact and Industry Response

The findings demonstrate how AI has changed hotel operations to offer increased precision, speed, and reliability.  Robots and chatbots handle the simple tasks, freeing up staff members to interact creatively and emotionally with visitors.  Employees are not brought together by automation; rather, it redefines their roles and necessitates the acquisition of new digital and social skills.  Together, the two components increase guest satisfaction because technology streamlines the visitor experience while humans offer empathy and problem-solving.   The industry's response should then be founded on balanced integration, where innovation can enhance the emotional quality of hospitality without diminishing it (Islam, 2025).

































The review demonstrates how AI has transformed service delivery, albeit with challenges.  Automation has also improved response time, accuracy, and consistency.  Guests appreciate seamless check-ins, tailored recommendations, and prompt service.  Emotional satisfaction is still dependent on direct human interaction, though. Because they are accustomed to carrying out practical tasks and providing emotional assurance, automation and human intervention provide

the highest levels of guest satisfaction.  When operational excellence and emotional engagement are combined, the result is what is known as the hybrid service model.  In order for the staff to be adaptable and technologically savvy in the AI-focused service environment, it also emphasizes the strategic importance of ongoing employee training.
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Conclusion: Summary and Reflection

Combining human collaboration with artificial intelligence will be the future of hotel guest services.  Whereas human workers contribute empathy, intuition, and verisimilitude, technology offers speed, accuracy, and analytical acumen.  Together, these elements create distinctive visitor experiences that are both effective and emotionally fulfilling.  The study's most significant takeaway is that automation should be viewed as an ally rather than a substitute for human service in the hospitality industry.  The ability of the hotel industry to achieve operational excellence while maintaining the warmth that is inherent in hospitality will determine its long-term viability (Laeis, 2022).































Technology is more efficient and precise, whereas humans are more creative, empathetic, and intuitive. The future of hospitality lies in the smooth intermingling of the two. Excess automation will involve producing sterile experiences, and a lack of innovation will lead to inefficiency. It is the success of the industry to strike a balance, as the AI systems assist the staff to provide them with quicker, smarter, and more meaningful experiences for the guests.
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Recommendations for the Industry

Hotels must adopt an effective strategic model that incorporates AI and the role of human beings. The staff training programs should be carried out to be digitally savvy and emotionally intelligent to ensure that the interaction with technology is seamless. It should specialise in transparency when it comes to data use to establish trust with the guests. Automation must also be tailored to the different market segments: business travellers might be interested in efficiency-based solutions, and luxury guests might be interested in solutions that focus on individual attention. Artificial intelligence (AI) and human empathy can be part of the same service model to make the hotel industry a stronger, more relevant, more sustainable, and competitive in the future because of the growing digitization of the hospitality sector and its focus on the customer (Milton, 2024). 































On the findings, a number of recommendations arise.



Firstly, hotels ought to pursue a definite human-AI partnership strategy, which means that machines will take care of routine and analytical work, whereas staff will be able to dedicate their efforts to the emotional level.

Second, employee training should be an ongoing process. It requires employees to be digitally literate, as well as have interpersonal skills, to work with AI.

Third, in order to maintain trust and comply with regulations, it is imperative to be open and honest about how guest data is collected and used.

 Fourth, hotels should tailor the level of automation to their target audience.  While luxury travelers value human interaction, budget and business travelers place a higher value on speed.

 Last but not least, hotels that are competitive will be those that create service journeys that are thoughtful and sincere by fusing technological efficiency with human touch.  In the digital age, this two-pronged approach maintains the emotional bond at the core of hospitality.
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Closing Remarks and Reflection

In conclusion, the primary strength with the most human element is hospitality.  Although AI has the potential to revolutionize the sector, it must be developed in a way that does not replace human assistance.  The degree to which hotels successfully integrate emotional intelligence and technological efficiency will determine how innovative the guest experience is.  Successful hospitality brands will use technology to enhance connections rather than hinder them.  The same adage must be applied going forward: make man your master and technology your slave.  Both of them have the power to change what constitutes a great hotel guest experience (Sturman, 2019).































To recap it all, I would like to ask you to consider what makes an experience as a guest really memorable. Connection is not convenient only; it is a connection. Precision can be helped with Artificial Intelligence, yet hospitality is an area of the emotional response of people. It is not the question of AI versus human beings and how they will improve each other.

The most effective hospitality leaders will be those who are smart in the use of technology, that is, to design systems that give employees power, ensure security to guests, and maximize satisfaction. Hotels that employ innovation to reinforce their humanity and not to undermine it 

have a future. I would like to ask you to listen and ask questions.
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