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1. Introduction to WRIT 1.
This essay will define the key concepts and demonstrate an awareness of the role of culture in developing and maintaining national sports from a global sporting perspective. It will also provide examples of how sport contributes to national identity, using historical and present-day perspectives. However, this essay will predominately focus on critically evaluating the extent of how the relationship between sport and national identity has been eroded and replaced by a homogenous global sporting culture.

2. Defining key concepts.

Culture.
Guiso, Sapienza, and Zingales (2006) define culture as “those customary beliefs and values that ethnic, religious, and social groups transmit fairly unchanged from generation to generation” which insinuates that culture is very important and persistent as it is taught/shown to family members to carry on throughout time. An additional and more up to date point of view stems from Spracklen (2015, p.229) who defines culture as “the processes, artefacts, ideas, rituals, narratives, myths, worlds and practices that bind a particular group of people together.” To build on these definitions Samovar et al (2013) suggests that culture is composed of several elements but identifies 5 that can help differentiate cultures, these elements are Religion, Values, History, Language and Social organisation. To reinforce this, Burstyn (1999) also put forward that sport has a culture itself and is highly variegated in class, racial, ethnic, and national terms. This actively illustrates how culture is linked with sport and how different countries have different traditions/history that results in them valuing their own sports that they prefer to play. Culture is integrated in sports as it is transmitted from generation to generation. For example, supporting a club could be passed on to children influencing them to support the club because the family does.


National Identity.
To define National Identity, the word identity must be defined first and Spracklen (2015, p.230) states that identity is “What we think we are and what we think others are; and what they think we are.” Following this, Wodak (2009) defines national identity as a complex of common or similar beliefs or opinions internalised during socialisation but in the same country. This insinuates that there can be a mix of cultures within identity but depending on where someone lives can be a factor that can help them choose their identity. However, Kolakowski (1995) believes that national identity is characterised by 5 aspects and these are National spirit, Historical memory, anticipation and future orientation, national body, and national consciousness. This proposes that where someone is born is the centre point of their national identity which bridges the gap between national identity and sport. However, Jarvie (2012) observes that many athletes have played for countries when they were not born there but are national, by definition, if they play for the national side. This actively illustrates that people can choose their national identity and play/ try out for the national team if they were born in the country, other family members born in different countries, or living in a country for a certain amount of time. An example would be Diego Costa who was born in Brazil but having lived in Spain for several years and gaining citizenship played for the Spanish football team. Depending on where someone is born can also result in what sport they play because of several factors that are involved such as traditions, historical success for that country or even the weather. For example, there is a lack of snow in the UK compared to Canada, so people in Canada are more likely to do more snow sports. Additionally, Bairner (2001) also put forward that sport provides an important part for people to celebrate their national identities. For example, Football or Basketball World Cup. 

Nationalism.
Mann (1996) states that nationalism is an ideology which asserts the moral, cultural, and political primacy of an ethic group. Whereas Greenfeld (2012) put forward that nationalism is a cultural phenomenon, a form of consciousness, or a way of seeing and therefore constructing reality. Both these definitions can be linked to sport because it illustrates that it is a group of people believing or supporting in something. Sport provides competition between nations which can be symbolic and can reflect national conflict between each other. To support this, King (2006) argues that sport is sociologically important to nationalism because it constitutes a charged interaction ritual out of which imagined national communities arise. Furthermore, Mangan (1996) also suggests that nationalism can express itself through all sports. Lastly, Väyrynen (1984, p.65) additionally states that “Nationalism has an integral part in sports creed.”

Globalisation.
Robertson (1992) defines globalisation is the “the consolidation of the world into a whole space” which suggests a global community. While Dollar (2001) defines globalisation as the growing integration of economies and societies around the world because of the flows of goods and services, capital, people, and ideas. However, a more up to date definition comes from Greenfeld (2012) and he states that globalisation is a desired process and occurs because some individuals are interested in promoting it and have the power to impose it on others. Which suggests that people want to have interconnected societies so that they can all have benefits and strive off each other ideas. Globalisation is emerged with sport because of the economic, social, and culture/identity value it promotes. To support this statement, Jarvie and Thornton (2012, p.115) state that “An understanding of globalisation is central to an understanding of the changing nature of contemporary sport, culture and society.” Furthermore, the concept of globalisation is major within sports because of how many benefits it contains. 

Internationalism.
Jarvie (2003) refers to internationalism as an outlook or practice that tends to transcend and propel the nation toward a wider community of which nations continue to form the principal units. However, Jarvie and Thornton (2012, p.120) put forward that the term internationalism symbolizes high levels of international interaction and interdependence. The process of internationalisation is often shaped by national and international agreements. These definitions actively illustrate that sport and internationalism are intertwined as nations must work together to throw international tournaments, festivals, or events. For example, the Olympics is a significant event that involves countries working together and includes many benefits.

Localism.
Briffault (2000, p1) states that localism is a “system of a large number of relatively small governments wielding power over such critical matters as local land use regulation, local taxation, and the financing of local public services ought to be preserved.” This bridges the gap between localism and sport because the government hold the power on what sports to fund and focus on which can result in sports being under funded with little support. Localism can influence people to choose a sport because of trends in their area. For example, football is popular in England as it is the national sport so most communities will focus on that sport influencing people to do it. Additionally, Olive (2015) provides a case study example of the Australian government identifying that participation in lifestyle sports such as surfing, snowboarding, skateboarding and rock climbing increased substantially and became main trends within local communities which resulted in funding for facilities for the sports.

3. Characteristics of Global Sport

3.1. Changing rates of migration of sports personnel.
Globalisation within sport has several outcomes and the changing rates of migration is one of the key factors. Schwarz, Jamieson, and Pitts (2015) states that “The increasingly globalized world and movement of people across boundaries has led to a changed mix of players representing countries in sports over the last few decades.” An example of this would be the diversity, in particular the ‘Africanness’, of the 2018 French (men’s) national football team who won the world cup as Beydoun (2018) pointed out. Furthermore, the author states that 14 out of 23 French representatives in that team were affiliated with an African country. Additionally, Van Campenhout, Van Sterkenburg and Oonk, (2019) state that in the 2018 world cup, “84 out of 736 footballers represented a national football team other than of their country of birth.” This example actively illustrates that in recent times, teams in several sports seem to be increasingly represented by players who originate from a different country. Reiche and Tinaz (2019) also provide a numerous amount of examples to do with famous nationality switches at the Olympic games. One example is Tiffany Porter, who grew up in the USA but represented the British Olympic team in hurdles in 2010.
Athletes migrate for various reasons however one of the key reasons is opportunity. Ryba, Stambulova, and Ronkainen (2016) suggest that athletes who participate in a sport deemed a minority within their country of origin, can take advantage of international opportunities which can help certify themselves as professionals regardless of their home country’s competition level. Which implies that athletes will want to play the best of the best to improve their own skills so they can succeed even if it means moving to a country whose national sport is the sport they play as that country will provide a better structure for leagues ranging from amateur to professional/elite. An example of this would be Luka Doncic, and Gorgan Dragic who are from Slovenia but migrated to America to play in the NBA as it is known to be the best league in the world.  An additional key factor is financial reasons. Florence et al (2007) put forward that rich countries attract more athletes because they have better training facilities, give more funding for training costs, provide world class coaches, and give a better salary which in result can increase performance. Furthermore, rich countries can give them a better chance in having sponsors and making a name for themselves. Kristjánsson (2020) also suggests that athletes who are at the end of their careers are offered better contracts internationally than back home, so they take their chances playing in another country. A recent example would be several football players such as Oscar, Iniesta, and Hulk. The financial reason for migrating can insinuate that athletes do it for their personal gain by trying to earn money and do what is best for them, even if it means moving to a new country and adapting to a new culture. 
The migration of athletes has both good and bad outcomes for globalisation and national identity. Schwarz et al (2015) suggests that commercialization is the one of the key elements for sport globalization. Furthermore, the authors suggest that important factors include popularity of sport, sport culture, and economic development for sustainable sport business industry commercialization and globalization which in result bridges the gap between commercialization and the athletes. It links them both because the athletes (superstars) of the sport have a massive influence for the popularity of the sport by making it interesting and enjoyable to watch, and  the sporting culture so that fans will want to pay for merchandise, to watch the team play and to follow them/club.
According to Grix (2016), there is an increasing trend for countries to draft an athlete from a foreign country to represent their nation with which they have no cultural, historical, or linguistic connection but show promising potential to place on a podium. This is unfair to athletes from the nation who have trained all their lives to represent their country but do not get chosen. Furthermore, Reiche and Tinaz (2019) put forward that athletes who represent their country in the Olympics should do it for national pride, success, identity, and unity. Thus, the conclusion is that if an athlete without clear national connections to the country (such as residence and language) competes for that country, then the credibility and attractiveness of events such as the Olympics might be damaged and some people might not watch it as they wont accept them as one of their own. Furthermore, Schwarz et al (2015) state that globalization will result in inevitable changes in original culture, language, economy, food, human rights, lands, and biodiversity balance which some people do not want as they want to stay traditional as that is what their identity is and what they know.
These statements show briefly how sport and national identity has been eroded and replaced by a homogenous global sporting culture as people are migrating from their own country to train and represent a country they have no relation to but know the benefits of competing in these westernised sports such as football, basketball or rugby. In result of this, national identity is changing for people in Eastern /third world countries as they are not playing their traditional national sports but are trying to focus more on westernised sports for the economic benefits and coverage. 

3.2. Transfer of sports finance on a global scale.
Globalisation has and can create a massive market for all sports resulting in making money from across the world. Schwarz et al (2015) state that people are trying to promote globalisation because their main motive is profit. Additionally, Houlihan (2016) claims that economic interests have become much more prominent in past 35 years but more for private companies as they see an opportunity which leads to less state funding of sport as the government isn’t making the money. These statements actively illustrate that the commodification and commercialisation of sport is becoming bigger all the time as people are spotting opportunities and trying to take advantage of them to make money. To support this statement, Wright (1999) notes the increased involvement of global media conglomerates (e.g., Disney, News Corporation, Time Warner) in acquiring sport properties (i.e., franchises, leagues, sport stadia). Pitts and Stotlar (2013) put forward that the exposure to different sports, sports opportunities, and various sport business opportunities are created and only exist because of fans. The fans of the sport or club follow and pay to watch or get merchandise for the club showing their loyalty to the club which results in an opportunity to make money. Commercialisation and commodification within sport has gone global because of several reasons however key factors include professional sports and the popular culture that follows them. 
Hoye et al (2012, p. 54) states that professional sport “wherever it is played, is the most expensive, most visible, and most watched sporting activity. It captures the lion’s share of media coverage, as well as almost all sponsorship revenue and corporate support that is on offer” which actively illustrates the commercialisation and commodification within professional sport as all teams are privately owned and are a business investment, sport has TV coverage, and sponsorships for stadiums and athletes to show. This links to globalisation because mega sports events are up for auction and are bid on so they can take part in that country. E.g. Football world cup. To reinforce this, Spracklen (2015, p.190) put forward that the professionalisation of sport has made sports fully commercialised. While also stating that “sports and athletes became commodities, bought and sold under strict, neo-liberal market conditions.” Additionally, Hoye et al (2012, p.54) suggests that professional sport has become so big because of the sport leagues that have been created have an ingrained part within a popular culture of people which helps them with their identity. 
[image: ]Although Westernised countries are similar there are differences between North America and the UK when they created their professional sport leagues. Dietl and Duschl (2012) show the differences between the leagues in the table below.

Andreff and Staudohar (2000) states that in the North American leagues, there is no international competition only domestic however the 4 main sports (Basketball, Hockey, American Football and Baseball) want to globalise their sport. For example, NBA want to reach into new markets with the aim that they can increase their fan base and revenue for the league. According to the 02 (2020) they state that the NBA has created a league fixture that takes place in London once a year and has happened for 9 years straight with all of the games having sold out. This shows that there is a massive market for NBA in the UK. Furthermore, Murray (2019) states that the NBA Commissioner Adam Silver said that “it is the NBA ’s mission to expand internationally and break into new markets” which insinuates that North American sports can see the benefits of new markets and are trying to explore them.
Andreff and Staudohar (2000) state that for the top teams in the European Leagues there is both domestic and international competitions. In result of this, clubs are globalising their brand because when competing against a club from a different country they are advertising themselves. Furthermore, in result of globalisation Houlihan (2016) put forward that “international competitions become considered more important than domestic competitions” this can suggest it is because of pride and national identity of fans. Fans and organisations might consider international competitions more important as they want to be the best club in the world not just the country which will benefit both. 
In result of professional sport and the TV coverage, internet following, and popularity it gets, it creates athletes into superstars/celebrities which are then enticed to be commodified as they will get sponsors from all around the world to promote that brand. For example, Geeter (2018) states that in 2018 Ronaldo brought in $47 million from his endorsement deals. Furthermore, the author states that Global brands also want to make him the face of their companies.
This section shows how sport and national identity has been eroded and replaced by a homogenous global sporting culture as European and American sports are trying to globalise their sport across the world using the popular culture following it has alongside using the money they possess to advertise it around the world.

3.3. Exchange of ideas about sport throughout the world.
Brander (2012) states that sport is a universal element in all cultures so it can be suggested that it can be a good idea to share all cultures to each other so people can understand each other. The main example of the exchange of ideas about sport throughout the world is Mixed Martial Arts. La Bounty et al (2011) states that MMA is an exciting and complex sport that combines the techniques of boxing, Muay Thai kickboxing, and various grappling disciplines such as Greco-Roman wrestling, freestyle wrestling, and Brazilian Jiu-Jitsu. All these styles originate from different parts of the world and are merged into one sport which shows the exchange of ideas throughout the world. Additionally, because MMA is not created in just one country it shows that the sport is deterritorialised and is not defined by national affiliation. It can also be suggested that this is proof of globalisation in the sporting world as they have created this exciting sport in result of it. 
The exchange of ideas about sport is occurring across the world especially the westernisation of sport in the Arab world. The evidence of westernisation in Arab countries is increasing gradually as commercial sport is becoming increasingly accepted as the norm as Arab societies transfer to a market economy. Furthermore, organisations from the Arab world have started to purchase clubs but also invest in sporting events and sponsoring teams and athletes in Westernised sports such as football, basketball, and rugby. For example, according to Scoop team (2014) France’s Paris Saint Germain is owned by Qatar Sports Investments. Additionally, on the FIFA (2020) website they state that the world cup will be hosted by Qatar in 2022 which will be the first one held in the middle East. This actively illustrates how westernised sports are replacing sporting culture in Arab countries as they are starting to invest and care more about these sports. 

3.4. Emergence of transnational sports organisations.
Mason and Duquette (2005) states that globalisation and the emergence of transnational corporations has profoundly impacted the sporting world. Transnational corporations have both good and bad effects on globalisation. Thibault (2009) put forward that pressures from transnational corporations has had a key role in globalisation as they want trade relations among countries to increase and markets to become deregulated to benefit them. The author also states that transnational corporations in the sport industry are drawing on developing countries’ work force to produce sportswear and sport equipment as it will be cheaper to produce and will make more profit from it. Reinforcing this point, Grainger and Andrews (2005) state that transnational organisations seek out to globalise something, to re-brand local, particularly national cultural, and forms as global practices. Furthermore, transnational corporations are involved in multi million dollar deals to sponsor sport teams, leagues, and/or events and pay athletes millions of dollars to endorse their brands and products. For example, Badenhausen (2019) stated that Lebron James is the highest earning NBA player, and earnt $53 Million off endorsements (transnational corporations) such as Nike, Coca-cola and 2K sports.
A key factor of the emergence of transnational sports organisations are media corporations. Thibault (2009) put forward that media, transnational corporations, and sport are all intertwined and all benefit each other if they are all doing well. All three of these categories bring their strengths together and create income. Media is a crucial part because it is involved in providing important financial resources to sport in the form of broadcasting rights. Transnational corporations buy advertisement time from media and are connected to the sports they broadcast. Furthermore, media entice fans to buy sport packages to watch their own team play from their own home. However, media can overcharge and try to make more money than they should by exploiting fans loyalty to the club. An example, is that recently Sky Sports (2020) stated that the Premier league and TV broadcasters reviewed the price of the pay per view matches as they were charging £14.95 each game which did not do well with sales as fans were furious which resulted in fans boycotting matches and giving the money to charity instead. Grainger and Andrews (2005) state that broadcasters have created specific sport programmes depending on the location as they will broadcast the most popular sports in that country/area to attract the most viewers and money. Be that as it may, in result of Westernisation within sporting culture broadcasters are trying to reach new markets and broadcast these sports in other parts of the world such as China and the Arab world. A recent example of this, would be Anthony Joshua fighting in Saudi Arabia. (Ingle, 2019) states that Prince Abdulaziz bin Turki al-Faisal, the chairman of the Saudi General Sports Authority, suggested that the fight was set in Diriyah to inspire the population to do more sport and to open the country up as part of its Vision 2030 plans. This actively illustrates that westernised sports are replacing sporting culture in Arab Countries which in result is eroding their national identity and is getting replaced by a homogenous global sporting culture.

3.5. Extent to which sporting tastes and cultures have moved across national                                     boundaries to be consumed in different corners of the Earth.
The extent of which sporting tastes and cultures have moved across national boundaries is increasing all the time as countries are trying sports from across the world which are not in trend for that country. An example of this would be sumo wrestling. Sumo Wrestling is the national sport for Japan however in recent times Krieger (2013) states that “in Japan, Sumo Is Dominated by Foreigners” as the last 32 tournaments that have been held not one winner has been Japanese. This sport has moved across national boundaries and countries in Eastern Europe and other parts of Asia have dominated it. An additional example is Caber Toss which is a sport that originated in Scotland and is played in the Highland games. Lynch (2014) states that when a world record was recorded for the sport over 160 throwers from 14 countries took part which displays how sports and cultures can be shared and learnt from across the globe. The last example is bossaball which is a new and exciting sport and was created/developed in Spain. Wood (2010) states that bossaball is played in a lot of countries including: Argentina, Turkey, Netherlands, Spain, Germany, France, Switzerland, Hungary, Israel, Egypt, Saudi Arabia, Qatar, Chile and sometimes in winter in Austria. All these example show how countries that have sports that are not part of the trend/not that popular compared to other sports still manage to share their countries culture and encourage people across the world to participate in the sport.  It also actively illustrates that Westernised sports are still popular across the world however countries have their own sports that they might prefer to play and are part of their national identity which can argue the point that these popular sports can not get rid of traditional sports. 

4. Conclusion
As shown in this essay there is an argument for how the relationship between sport and national identity has been eroded and replaced by a homogenous global sporting culture especially within the Arab world. In the Arab world companies are trying to sponsor and bring westernised mega sporting events to their country to inspire their own people to play these sports and to get at an elite level because of the economic presence and benefits it has for a country. In result of this it can be argued that national identity has been eroded and replaced by a homogeneous culture as they are participating in sports which are not traditional in their own country. A key factor of this is media as they promote and broadcast these Westernised sports across the world which in result promotes people to do these sports as people are always talking about it and getting inspired by athletes. For example, Mohammed Salah for Egypt is an inspirational footballer player who promotes football for his country. However, there is a strong argument that even though Westernised sports are taking over the world, countries will always have their traditional sports which will keep people’s national identity and pride for their country. Furthermore, these countries will share their culture across the world to make their sports more popular and put more attention on these sports to keep these traditions alive. A key example of this comes from Grainger and Andrews (2005) who put forward that the Australian football league show resistance in media takeover for Westernised sports as they want to reserve culture identities and traditional values.
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Table 2: Comparison of European and North American Leagues with Respect to Openness

and Closeness of Platform

European leagues

North American leagues

Most clubs are members’ associations

(no residual claimants)

Most clubs are privately owned

Main objective: win maximization

Main objective: profit maximization

Open leagues: Promotion and relegation

Closed leagues: Expansion through buy-in

Full market coverage

Rationing (e.g. no NFL team in LA.)

Relocation only in exceptional cases

Frequent relocations

No salary cap

Salary cap

a Value creation

a Value appropriation

In Europe, sports clubs were traditionally organized as a so-called members’ as-
sociation. This legal form is characterized by the absence of residual claimants.
In a members’ association, nobody is entitled to claim the association’s profits.
In fact, members’ associations are usually nonprofit organizations which are
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