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	Student Number
	2507260
	Student Name
	Ana Maria Serban

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
It take 2 seconds for  it loads pages open smoothly and no delays also images load fast and clearly to see the buttons responds instantly and the navigation of the website it simple and easy.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website includes multiply sub pages as cookers corporate events blogs and contact informant. Users can easily navigate through those using a navigation bar  and using links


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Costumers can easily make a booking on the website to do it there is a book now button that brings you to online bookings forms. Configuration details are sent automatically ,making the system convenient and user friendly

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website could improve usability by simplifying the layout  adding clearer n\avigation menus, and ensuring faster page loading times it could also benefit from better mobile optimization and a clearer\ll- action on key pages

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks visually appealing with a clean design and attractive images. On a computer it appears well- structures with balanced spacing. However on mobile devices some text and images may appear smaller or slightly misaligned .witch can affect readability improving mobile responsiveness w enhance the overall viewing experience

	Question 2b - How does the website use imagery, videos and  colour?
The website effectively uses high quality images to showcase products and services. Videos provide engaging demonstrations helping users visualise offerings in real use . The colour scheme is consistent and appealing, using contrasting tones that make key features and  call- to- action buttons stand out clearly

	Answer The website effectively uses high quality images to showcase products and services 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes ,the website includes an online chat feature that allows costumers to ask questions in real time. Responses are quick and helpful, making it easy for users to get information or support without needing to call   or email  It enhances customer satisfaction and trust 

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are clearly visible and direct users to active company profiles. They open in new tabs. making it easy to explore without leaving the website Regular updates and costumer engagement on these platforms make the links effective for promoting products and building brand connection . 

	
Section 3 – Perceived Value
2708
(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The company clearly outlines its services through detailed description on the homepage and dedicated sub-pages. each section explains what the service includes, supported by relevant images and examples .Contact details and FAQs provide further clarification, ensuring customers fully understand what's offered before booking or enquiring

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:costumer reviews are displayed on the website and linked form social media platforms most reviews appear current and reflect positive experience highlighting costumer satisfaction including dates and verified purchase indication helps to build trust and show that feedback is recent and real.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the website uses professional designs testimonials and quality visuals to promote a high end image clear communication and quick response times and attention to details convey reliability i would recommend the company because of its use friendly   website transparent information and strong reputation of customer satisfaction 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why dyes you think the company has chosen not to include prices? 


	Answer:
Yes the prices are listed and clear beside each side page. Making it easy for the costumer to access the prices match and professionalism shwon on the site suggesting good value for money transparancy about costs helps build trust and support informed decision making.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.event catering 

	
	2.manchester catering 

	
	3. Corporate events 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes the company website appears within the first ten search results for these keywords this shows good search engine optimisation and indicates that the website titles tags and content are effectively aligned with what content costumers are searching for.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
yes, websites remain vital for UK businesses as
they serve as the main source of information and
credibility. Customers expect to research
compare, and contact companies online. A
professional website builds trust, improves
visibility, and allows businesses to reach a wider
audience. It also supports other marketing
channels like social media and email, reinforcing
a brand's overall presence,




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 iwould recommend adding more interactive
features, such as customer testimonials, a photo
gallery, or short video introductions to services,
These would make the website more engaging
and help potential clients visualise the
experience. Enhancing interactivity also
increases time spent on the site and strengthens
customer confidence before making a booking
or enquiry,
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