Question 3 : How useful are manifestos to designers and/or design groups? Outline your discussion with reference to three key manifestos. Through careful critique, conclude your text by defining your own design values in a 10-point manifesto.
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On February 21st, 1848, Karl Marx and close collaborator Friedrich Engels released arguably the most famous and influential manifesto of the late 19th and 20th century. This manifesto is the Communist Manifesto and was published by the German born socialists know across Europe as the Communist League. This manifesto is widely regarded as one of the most influential of all time with the want for social change in classes, especially in the 19th century, and reaching out to socialist across Europe to start a revolution of the working man against the bourgeoise of Europe (History.com, 2010). The manifesto opens with the sinister line “A spectre is haunting Europe–the spectre of communism” (Marx, 1848, p. 14). This implies that communism was looming above the current state of thinking of Europe at the time and that soon it would make it’s self known. When at the university of Berlin, Marx studied law and philosophy and was guided towards a group of radical students called the Young Hegelians. The Young Hegelians followed an interpretation of the philosophy of G.W.F. Hegel, a German philosopher that had taught at the university of Berlin years prior to Marx’s arrival. The philosophy of the Young Hegelians was similar to what Marx would later publish by also criticising the political and religious establishments at the time. Marx would latter denounce the philosophy of the Young Hegelians by writing Marx and Engels’ first collaborative work, The holy family, which is a critique of the Young Hegelians philosophical opinions and foremost directed at Bruno Bauer, a former friend of Marx and a prominent member of the Young Hegelians (Biography.com, 2019). This work set the foundations for Marx and Engels as long-time collaborators and as friends. 
In the communist manifesto Marx and Engels explain the ideology and goals of communism in the 19th century. Marx and Engels state that the exploitation of one class by another, the bourgeoise exploiting the working class, is not a stable means of existence and therefore cease to exist under the capitalist economic climate at the time. However, Marx and Engels state in the manifesto that with the current state of classes the working class would simply not be able to reallocate the private  property if the working class lead a revolution (Notes, 2019). This therefore means that the revolution would cause destruction of all private property and the end of the classes completely leading to an equality between the masses. The manifesto states that this revolution is inevitable because of the instability in the capitalist system in place throughout Europe at the time. The manifesto states that these political and social changes will not come from reform, it must be done by the people through revolution. 33 years after the death of Karl Marx, the first successful communist revolution took place, led by Vladimir Lenin, overthrowing the capitalist leader and subsequently forming the USSR. “The proletarians have nothing to lose but their chains. They have a world to win. Working Men of All Countries, Unite!” (Marx, 1848, p. 34).

In addition to the Communist Manifesto I will also be dissecting the dada manifestos written by Hugo Ball (1916) and Tristan Tzara (1918). The both manifestos belong to the same movement and both follow the anarchist mind set, yet both differ when coming to certain points and the delivery of the movement across Europe. The Dada movement is an anti-art movement that was originally founded at Cabaret Voltaire in Zürich, a cabaret club owned and run by Hugo Ball and his wife Emmy Hennings. Also, in attendance were Tristan Tzara, Hans Arp, Richard Huelsenbeck, and Marcel Janco. These 6 people were the founding members of the Dada movement and the start of Dadaism. The Dada movement was initially inspired by the anarchism movement of the early 20th century where “anarchists put deeds above ideas”. These “deeds” influenced the young creatives at the time which in turn inspired the state of mind and thinking proses that Dadaism shares with anarchism. This state of mind that the two movements share is an anticipation of “an imminent cosmic cataclysm in which God destroys the ruling powers of evil and raises the righteous to life in a messianic kingdom.” Anticipation is followed by the ideology that the Dada movement will play god in this scenario and will rebuild the world in the image and way the Dada movement sees fit. The Dada movement has often been cited as an anti-manifesto as it does not give reason to its actions with no motivation behind them. The both Dada manifestos are anti-art pieces that denounce art across several disciplinaries, in Hugo Ball’s version of the manifesto he asks that art to be anti-traditional, anti-historical and therefore display internal art or “art as…the return of abstraction to life.” (Bakunin). This displays the link between Dadaism and Anarchism at the time, both want to denounce the old world and build anew in their own image. As stated by Ball, his manifesto aims to “purify” the art world and clean the “filth that clings to this accursed language” to create a better form of art, whereas in the second Dada manifesto created by Tristan Tzara he denounces art as well as war and humanity. When the Dada movement was founded the world was amidst the first world war. As Dadaism was founded in Switzerland, a neutral country during the war, these young creatives witnessed the war outside of the battlefield. The perspective they had therefore led the members of Dada to the “ills” that were plaguing the world and led to the world war. In Tristan Tzara’s manifesto he bases his writings on the criticism of tradition, politics and society that has dehumanised people. Tzara sees art is meaningless, no more than self-purification, art is “absolute in the purity of its cosmic and regulated chaos.” Art to Tzara has no meaning and needs no meaning, this belief also is put upon the word Dada. While Hugo Ball interprets the word Dada through different languages “In French it means “hobby horse.” In German it means “good-by,” “Get off my back,” “Be seeing you sometime.” In Romanian: “Yes, indeed, you are right, that’s it. But of course, yes, definitely, right.” And so forth.” Tristan Tzara’s interpretation is it means nothing. Dada to Tzara is nothing. In Tzara’s manifesto, he believes that the bourgeoise and the rational mind wants to decipher every piece of information we consume to better understand the world, yet according to Tzara there is no need. “Dada remains within the framework of European weaknesses, it’s still shit, but from now on we want to shit in different colours so as to adorn the zoo of art with all the flags of all the consulates.” (Tzara, 1916).

The next manifesto I will be dissecting will be Dieter Rams’ 10 principles for good design. This manifesto was created in the 1970’s and is a design manifesto set on less is better. The whole manifesto follows the same message of simplicity, simplicity, simplicity. Dieter Rams is an industrial designer who came to the forefront of design in the late 1950’s and continued to grow throughout the 1960’s. Rams was hired by the Braun company in 1954 along with several other postgraduates from the Ulm School Of Design, Braun wanted a new wave of designers to put a different look on its already existing products but also to develop new and exciting ideas for new products the company could make. This new wave of designers at Braun expanded the company’s portfolio to not only include hi-fi devices and radio’s but also hairdryers, electric shavers and fans. This new wave of designers continued to change the design landscape at Braun into the 1960’s, by 1962 Rams was promoted to design director, a position he kept until his retirement in 1995. Rams’ mentality at Braun was to create a long-lasting product, later mentioned in his manifesto, without the chaos of colours and shape of the era. But Rams did still care to work on aesthetics in his work, but rather than following the trend at the time Rams created designs that were timeless and therefore would not follow any social norms throughout the life cycle of the products but would stay aesthetically pleasing throughout. 
[image: ]The manifesto Rams wrote was 10 point manifesto on ‘good’ design and included these points; Is innovative, makes a product useful, is aesthetic, makes a product understandable, is unobtrusive, is honest, is long-lasting, is thorough down to the last detail, is environmentally friendly and involves as little design as possible. These points to Dieter Rams signify good design, ensuring the product is aesthetically pleasing yet is unobtrusive to the user, being a useful product and long-lasting for greater use. These individual points all signify different and unique criteria’s yet when all put together they become a manifesto that defines design. Rams himself has expressed that he had no intention for this manifesto to be “set in stone forever” but as is evident, the points he created decades ago are still as relevant today as they were back then. To some Rams’ designs may seem old fashioned and not modern enough by now, and to others the style of the 60’s and 70’s is a fashionable statement and are ‘retro’ products. But the design principles that Dieter Rams put forward still influence design today, as evidenced by the clear similarities between Rams’ work and that of Jonathan Ive, the Chief Design Officer at Apple (As seen in the picture below).
"Good design for us means as little design as possible. Not for reasons of economy or convenience. It is surely one of the most difficult tasks to arrive at a really convincing, harmonious form by employing simple means... More complicated, unnecessary forms are nothing more than designers’ escapades, which have the function of self-expression instead of expressing product functions... The economy of Braun design is a rejection of this type of design; it leaves away everything superfluous to emphasize that which is more important." (Weinberg, 2018).

After dissecting 4 manifestos, I do believe that design manifestos are very useful not only for individual designers but also for design groups or collection of people that follow the design principles set out in the manifestos. The latter point can link into most of the manifestos I studied earlier through using manifestos to spread the mentality and thought of the writer. However, this point cannot be directly linked to Dieter Rams’ manifesto as he never intended it to become a manifesto for the people, more as an individual set of points that Rams himself would use within his own design and therefore keep himself centred when designing his products. This is a very useful point individually as it led to some of the greatest design work of the last century and carried on in inspiring other designers to create great work, Jony Ive’s work especially.
Whereas Rams’ manifesto was only ever meant to keep Rams and Braun’s design team on course when designing, the Communist and both Dada manifestos actively seek out the people and try to engage with the people directly. These manifestos want to lead by example, as said by author Alexandra Franzen a manifesto is a “A written statement where you publicly declare your intentions, opinions and vision.” This description, in my opinion, sates why manifestos are useful for designers as they “publicly declare your intentions, opinions and vision”,  this in terms of the communist manifesto would publicly declare the call for the people to join the communist revolution to change the class system of the era and to create a new world where all classes are equal. In terms of the two Dada manifestos, they are both anti-art movement pieces where they declare their intentions, opinions and vision yet they call out to different groups of readers when describing what the ills of the world are and why the need to rid them. The need of manifestos is greatly shown in the case of the dada manifestos as they both are a part of the same movement, yet the manifestos differ leading to different meanings and interpretations of the movement as a whole. The young creatives that would follow the Dada movement would have to decide therefore on which side of the movement they would follow and commit towards. Much like todays electoral manifestos many voters do not read these manifestos, yet they still signify great purpose to political parties, this links back to the Dada movement manifestos by Ball and Tzara. As these manifestos are less about the general public and more towards the party members that will decide to back the specific party or another. Therefore, I do believe that manifestos are still useful to designers as they keep the designer centred on what they believe is required to create good design as well as reaching out and inspiring other designers to follow your form. 

Design should be functional
Products should be designed to be fully functional and therefore fulfil the products purpose within its life cycle. The product should be able to complete its purpose efficiently and safe.
Design should not be used if it does not benefit people’s lives or well-being.
Design should only be used if there is a need for a solution to an already existing problem. Like part one of my manifesto I believe that it would be pointless to create a design if no one will benefit from its creation. I believe as designers we have a certain responsibility and power to create a more beneficial world for users of our product and through the power of design we can help and benefit people’s lives. 
Design should be suited for use or development by future generations through renewability.
All design should be suited to change in user preference, new technology and the different user trends that will present themselves in the future. I believe that this is a very important piece of design as it should be able to change and adapt as many designs have before to become timeless or be used by future generations as a base to further develop their designs.
Design should be simple
Designers should never ‘over-design’ their products. Designers should strive towards ending wastefulness in designing and not to over complicate their work through excessive design.
Design should challenge the user
Designers should make products that will require the users to think about how to user and different was the users can adapt the product to the needs of each user.
Design should be innovative
Designers should always look forward when designing new products. Ideas should be new and utilise current or future technology to better benefit their ideas.
Design should be aesthetically pleasing 
Design should be attractive to the user as it may be something they use daily and therefore will encounter the product often. Good design should be aesthetically pleasing as well as functional.
Design should be sustainable 
Designers should always strive to be as sustainable as possible. The current global warming crisis is ruining our planet and therefore when designing, designers should affect the environment as little as possible.
Design should instil proudness in designers 
Every piece of work released to clients should make the designer proud. Designers should not produce work that they are not happy with. 
Design should inspire 
The designs made in the present should inspire future generations. The use of current technology may evolve and change, along with changes in trends but present work should be used as examples to inspire the next generations of designers.
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