In today’s interconnected world, the extensive media coverage of terrorist attacks serves a dual purpose: it informs the public while potentially perpetuating the ongoing terrorist threat. Terrorist groups skillfully exploit both traditional and digital media to amplify their presence, spread their ideologies, and recruit new members (Jařab, 2005). 
 
By committing violent acts and generating headlines, terrorists ensure that their message reaches a larger audience, amplifying their impact and instilling fear in society (Jetter, 2014). The manipulation of media allows these groups to portray themselves as powerful and influential actors on the global stage, thereby attracting potential recruits who may sympathise with their cause (Mikkonen, 2018). ISIS, also known as the Islamic State, has capitalised on social media as a powerful recruitment tool. According to Taylor (2017) by 2005, around 40 terrorist groups had established an online presence, utilising over 4,500 websites, and the emergence of platforms like YouTube enabled the widespread dissemination of polished audio-visual propaganda and instructional content. ISIS has harnessed social media extensively for recruitment and propaganda, targeting a global audience. They actively recruit fighters for conflicts in Syria and Iraq, while also orchestrating attacks in Europe (Coulombre, 2021). ISIS is acknowledged for its sophisticated propaganda machinery, which produces timely and high-quality media while leveraging social media to amass a broad following (Ozeren, Cubukcu and Cash, 2021). The group specifically targets vulnerable individuals, including marginalised youth seeking purpose, with those aged 15 to 25 being particularly susceptible due to their developing rational faculties (Tolis, 2019). ISIS exploits modern social media platforms such as YouTube, Facebook, and Twitter, along with its online magazines and apps, to effectively disseminate propaganda (Coulombre, 2021). By controlling the flow of information and restricting access to journalists, ISIS ensures that mainstream and social media users receive information filtered through its propaganda lens, intending to influence online sympathisers and drive them toward radicalisation (Ingram, 2024). The allure of joining the group includes promises of receiving a free home in the caliphate, finding a spouse, and experiencing camaraderie with fellow fighters. While internet companies have improved in swiftly identifying and removing violent content, they face challenges in detecting other forms of extremist propaganda promptly (Ingram, 2024). This difficulty arises from the limitations of image-recognition software, which is more proficient at identifying scenes of graphic violence depicting knives, guns, blood, flames, or military attire (Coulombre, 2021). More recently, ISIS has leveraged social media extensively to target a worldwide audience, actively recruiting fighters for conflicts in Syria and Iraq, as well as orchestrating attacks in Europe (Taylor, 2017). The group has exploited the availability of internet access to significantly aid its recruitment efforts, attracting an estimated 40,000 recruits from 110 countries (Alsarayreh, 2019).
 
 
Terrorist organisations exploit media coverage to gain notoriety and amplify their messages through a calculated understanding of the media landscape. They orchestrate sensational and extreme acts designed to capture the attention of the media, knowing that coverage of their activities will amplify their message to a wider audience (Taylor, 2017). By strategically timing their actions and creating compelling visuals, such as videos and images, they ensure maximum impact through media dissemination. This symbiotic relationship between terrorism and media attention allows terrorist groups to manipulate narratives and shape public perceptions, ultimately enhancing their visibility and influence (Taylor, 2017). Additionally, the expansion of social media platforms has provided terrorists with new avenues to disseminate their propaganda directly to audiences worldwide, bypassing traditional media gatekeepers (Jain and Vaidya, 2020). As a result, terrorist organisations can effectively leverage media coverage to recruit new members, incite fear, and advance their ideological agendas on a global scale (Binder and Kenyon, 2022).
 
Media exposure exerts a profound psychological impact on vulnerable individuals, often exacerbating feelings of fear, insecurity, and alienation (Campelo et al., 2018). For those already marginalised or disenfranchised, such as youth grappling with identity issues or individuals facing discrimination, media coverage of terrorist activities can catalyse radicalization. Terrorist organisations adeptly exploit this vulnerability by disseminating propaganda and ideological narratives through various media channels, particularly social media platforms, which offer unprecedented reach and immediacy (Williamson, Fay and Miles-Johnson, 2019). By strategically framing their actions as acts of resistance or empowerment against perceived injustices, these groups attract individuals who feel marginalised or disenfranchised by mainstream society. Moreover, by glorifying violence and martyrdom while legitimising extremist beliefs, media coverage effectively validates and normalises radical ideologies, thereby facilitating the recruitment process (Campelo et al., 2018).
 
In conclusion, the role of media coverage in both informing the public and inadvertently aiding terrorist groups highlights a complex ethical and strategic dilemma. While media coverage is essential for public awareness and maintaining an informed society, it also presents risks by potentially amplifying the messages and agendas of terrorist organisations (Nacos, 2016). Terrorist groups like ISIS have adeptly manipulated both traditional and social media to expand their influence, spread extremist ideologies, and recruit globally. The dual-edged nature of media exposure in terrorism underscores the need for media outlets to develop responsible reporting practices that consider the broader societal impact, particularly in terms of potentially contributing to radicalization and spreading fear (United Nations Office Of Counter Terrorism, 2021). Additionally, there is a critical role for regulatory frameworks and collaborative efforts between governments, media, and tech companies to mitigate the misuse of media platforms by terrorist entities, ensuring a balanced approach that upholds the public's right to information while preventing the facilitation of terrorist objectives. The challenge lies in crafting an approach that adequately addresses these concerns without compromising the freedom of the press or the essential role of media in democracy.
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