
Reviewee: Joshua Rigbey (Social Media Manager & Head of Market Research)

Tasks:
- Message food brands for the possibility of partnership.
- Gain Attention on Social Media

Result:

Partnerships:

I tried messaging over 30 popular brands to see if any of them would be interested in putting
their brand in our game. These brands ranged from Mentos to Coca-cola. Out of the number of
brands I reached out to, only 5 responded. 4 of which rejected the offer, and the fifth claimed
that they would send our information to the relevant teams and would be in touch if they were
interested.

I believed that the issue may have been that these companies believed we wanted to get money
for our partnership, which in fairness was our goal. However, even having a popular brand name
attached to the game would be big for us, so I tried to get the conversation going, which lead to
radio silence from all the brands that responded.







Responses:











Attention:

I have been trying my best to get our name out in the world, but I have not been very
successful. I am active on twitter a lot, but since we don’t have much content to share of our
game, it’s hard to get anyone interested in a game studio with no games.

I have asked our lead graphic designer, Hassan Bahzad, to draw up some animations and
character art of the game so I could post about it. He had then sent me a couple gifs, one
illustrating the running animation of the main character, and a few others of him showing off the
movement and gunplay of the current state of the game.

With this we decided that we would build a following of our game while it’s being made, that way
when it launches the game will already have potential buyers.

Feedback:
I’ve combed through our twitter and instagram, combined we have a total of 17 people who are
seemingly interested in our socials as of right now. This is underwhelming but it makes sense
given the lack of content we have.

With that in mind, you are doing a good job and should keep posting to gain attraction. With
every new weapon added to the game, or any new enemy and or stage, I will be sure to send
you those graphics to better help you advertise the game.

Reviewer: Hassan Bahzad (Lead Developer, Animator & Graphic Designer)


